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1. Executive Summary 

1.1 Study Objectives and Process 
 
This report summarizes the findings of a study of outdoor recreation 
demand in Metro Vancouver and the Fraser Valley Regional District 
(FVRD), the scope of which includes: 
 

 Qualitative and quantitative research in Metro Vancouver and 
FVRD; 

 A literature review of North American outdoor recreation 
studies, and 

 An analysis of the above components. 
 
This work constitutes Phase I of a multi-year project to assess regional 
outdoor recreation opportunities. Phase II of the study, to be 
completed in 2011, will include an assessment of outdoor recreation 
supply and a gap analysis.  
 
The goal of the project is to advise Metro Vancouver and the FVRD on 
the ability of their regional park programs to adequately address 
regional outdoor recreation needs, and to suggest improvements to 
their park land base and services.   
 

 

Figure 1: Project Flow Chart 
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1.2 Summary of Findings 
 
The research conducted for this project reveals the attitudes of regional 
residents towards outdoor recreation in the Lower Mainland. It 
identifies how often residents use parks and open spaces; how far they 
are willing to travel and by what means; the kinds of activities they 
pursue once there, and the factors preventing them from visiting parks 
more often. The research also reveals the level of public awareness of 
regional and other large parks, the preferred landscape settings for 
recreational activities, and the general public opinion of park services 
and facilities.  
 
Outdoor Recreation Participation 
 
Metro Vancouver and FVRD residents place considerable value on 
outdoor recreation. They engage in many different forms of outdoor 
recreation in a range of settings: parks and other natural areas of all 
sizes, school grounds, private lands and even city streets. Metro 
Vancouver and FVRD residents are among the most active of British 
Columbians, the majority of whom participate in outdoor recreation. 
FVRD residents are slightly more active than those living in Metro 
Vancouver.  
 
Residents use parks and open space year-round, more frequently in 
summer than in winter, and on average, 41 times per year. An average 
of just over three of these visits are made to Metro Vancouver and 
FVRD parks, with park visits trending upwards faster than  the rate of 
population growth. 
 
Active engagement in outdoor recreation by adults typically begins 
with their active participation in youth. Exposure to natural 
environments at a young age sets later life patterns of behavior and 
choice of outdoor activities.  
 
Participation levels are influenced by other demographic variables. 
Immigrants from China and South Asia are among those less likely to 
use parks and open space. The South Asian community does, 
however, have an interest in picnicking and organized field sports.  
 
Persons with physical disabilities visit parks as often as others, and 
although their participation in most active recreation is lower, they 
participate in picnicking and wildlife viewing to the same extent.  
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Park/Open Space Preferences, Awareness and Use Patterns 
 
Metro Vancouver and FVRD residents both prefer to recreate in ocean 
and beachfront landscapes over every other landscape type, followed 
by recreation in wilderness or forested areas, mountains, and fresh 
water lakes/beachfronts. 
 
Residents make about two thirds of their park visits by private vehicle. 
People over 75 years of age are most likely to walk to parks, while 
youth is most likely to use transit. People in both regions are willing to 
travel an hour or more to their destination for an outdoor recreation 
day trip, with an upper limit of just under two hours.  
 
Park visits across the regional boundary are exactly reciprocal in terms 

of population percentages: 5% of Metro residents use FVRD parks and 

the same proportion of FVRD residents use Metro Vancouver parks. 

Given Metro Vancouver’s much larger population, however, this 

translates to about 116,000 visits by Metro residents to FVRD parks 

and 13,000 visits by FVRD residents to Metro parks.  
 
Metro Vancouver/FVRD residents are most likely to engage in 
recreation that is relatively undemanding in terms of effort, skill or 
special equipment. The top five outdoor recreation activities cited in 
order of popularity are: 

 Walking for pleasure or exercise;  
 Picnicking with immediate family or friends; 
 Going to the beach/swimming;  
 Attending outdoor events, and 
 Nature or Wildlife Viewing. 

 
The first three of these activities are long-established, so it is 
reasonable to expect that there will be an ongoing, high level of 
demand for places to pursue these activities in the future. Activities 
with strong growth potential in one or both regions are: 

 Outdoor events and festivals; 
 Cycling; 
 Recreational boating; 
 Wildlife viewing/ bird watching;  
 Off-road motorized vehicle recreation (FVRD only); 
 Motorized boating (FVRD only);  
 Fishing (FVRD only), and 
 Campground Camping (FVRD only). 
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Park/Open Space Service and Facility Demands 
 
Park identification, information availability and infrastructure were 
revealed as key recreation issues during this first phase of research.   
 
Residents are not readily able to differentiate regional parks from 
other park systems or open spaces; nor do most know the names of 
individual parks. Possibly for this reason, 13-14% of residents feel that 
information on parks is lacking or inadequate.  
 
Most residents are satisfied with the facilities and services found in 
destination parks, although some expressed concern about the supply 
of washrooms and parking. A desire for a visible security presence 
was also expressed.  Washrooms are seen as the most important park 
facility, particularly by parents with school-age children. Parents of 
children under the age of six also identify playgrounds as important. 
Drinking fountains, food concessions, parking and picnic areas all 
register lower, but still significant, levels of demand.  
 
Persons with disabilities have specific needs in parks. Access and 
information on accessibility is important for those with impaired 
mobility. Level terrain and appropriate trail surfaces are critical to 
both those with mobility and vision impairments. Respondents who 
are vision and mobility impaired value signage that directs them to 
accessible trails and accessible washrooms. Signage with lettering 
large enough to read is important for some visually impaired 
respondents; for others, signage with Braille text is essential. 
 
Participation in outdoor recreation is both diverse and dynamic — 
recreation participation changes as demographics fluctuate and as new 
recreation choices present themselves. The challenge is not only to 
serve current uses, but also to be responsive to changing outdoor 
recreation preferences and demands over time. A single snapshot of 
current recreation activity (such as this study) cannot adequately 
illustrate the dynamics of recreational trends. Ongoing tracking of 
outdoor recreation activity, both within individual regional parks and 
across the regional systems, is therefore strongly recommended. 
 
The findings from Phase I will be verified through the Phase II Supply 

and Gap Analyses, which will factor in the mandates and capacities of 

other public land agencies with overlapping interests in outdoor 

recreation demand and supply. When complete, this regional outdoor 

recreation study will provide a base of current information to guide 
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future Metro Vancouver and FVRD park planning and parkland 

acquisition.   
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2.  Introduction 

2.1 Study Rationale and Overview  
 
Metro Vancouver and the Fraser Valley Regional District (FVRD) have 
mandates to establish, develop and manage regional parks and trails 
for the enjoyment of residents and visitors. These mandates include 
providing appropriate outdoor recreational activities while protecting 
natural and cultural landscapes and resources. The demand for 
outdoor recreation, within the context of conservation protection and 
management, is the primary subject of this study. 
 
Metro Vancouver and FVRD regional parks attract use from all areas 
of the Lower Mainland, predominantly on a day-use basis. The 
outdoor recreation opportunities they represent are complemented by 
the park-related services of municipalities, the Province, utility 
companies, conservation organizations, and other public and private 
entities. Since the late 1960s regional parks have played the generally 
accepted role of supporting and encouraging appropriate activities 
within extensive natural areas, with limited built structures.  
 
Both regions provide extensive outdoor recreation opportunities in 
natural environments. Based on the findings of a 1993 outdoor 
recreation demand survey, the current emphasis of service provision is 
on the creation of walking and hiking trails.  
 
Regional park visits are tracked, mainly through the use of vehicle 
counters at entry points. These visitation numbers (collected in a more 
or less consistent fashion in Metro Vancouver since 1989 and in FVRD 
since 2000) help to establish usage trends.  The records do not, 
however, record where visitors come from, which recreational 
activities they participate in, or how frequently they visit. 
 
Reliable data is necessary to support regional park policy and 
decision-making in providing programs, facilities, and a land base to 
meet outdoor recreational needs. A thorough assessment was last done 
in the mid 1990s.  Since then, regional population growth and 
demographic shifts have increased. New data is needed for making 
informed, defensible decisions on park land acquisition, especially in 
light of the declining opportunities for new acquisitions over time.  
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2.2 Regional Context  
 
Metro Vancouver and FVRD together constitute most of what is 
referred to as the Lower Mainland, with Metro Vancouver containing 
the bulk of the population and FVRD a much larger land base (see 
map in figure 2). The regional park inventory of the two regions is 
concentrated near the majority of the population, in and around the 
Fraser River Delta from Hope to the shore of the Salish Sea (the coastal 
waterways surrounding southern Vancouver Island and Puget Sound).  
Park provision, expressed as a ratio of park area to population, is 
roughly equal. 
 

Table 1: Metro Vancouver and FVRD Key Characteristics 

  Metro Vancouver  FVRD 

Population 2,318,526*  284,267 

Area 2,877km2  13,900 km2 

No. of Regional 

Parks and 

Protected Areas

32  10 

Park Area 13,599 ha.  1,561 ha. 

Park provision 5.7 ha/1000 population  5.5 ha/1000 population 
*Source: Demographic Analysis Section (BC Stats, 2010)  
 
 
 
Residents of Metro Vancouver and FVRD enjoy easy access to a broad 
spectrum of outdoor recreation environments. Almost every resident 
can make a day trip to any regional park, or to a range of other parks 
and open spaces, to participate in outdoor recreation.  Despite 
divisions of administrative responsibility, Metro Vancouver and FVRD 
are, along with other public agencies and companies (i.e. Municipal 
parks departments, BC Hydro, Terasen, Ministry of Transportation & 
highways, the Port Authorities and Tree Farm License holders), joint 
custodians of an enormous outdoor recreation resource. 
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 Figure 2: Metro Vancouver and FVRD Map 

 

2.3 Structure of this Report 
 
This report summarizes the demand phase of the study.  It first presents 
the project process and the research findings in order to ascertain 
outdoor recreation demand in the local context. It then provides a 
quantitative assessment. This is followed by reviews of professional 
and academic literature related to the management and use of parks, 
open space, and outdoor recreation activity. Where possible, links are 
made between the quantitative research and the literature review. 
 
Long term trends in outdoor recreation activity are considered with 
reference to available information. Historical visitation data for a set of 
regional parks were consulted, along with the findings of the mid 
1990s study of regional parks.  
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Contrasts and similarities between Metro Vancouver and the FVRD 
are then explored with reference to information compiled through 
quantitative research.   
 
The concluding section examines a selection of public perceptions and 
attitudes identified through the quantitative research that may be 
relevant to park planning and management.  The focus of this section 
is on the types of outdoor recreation that are most likely to remain 
strong, or to become more popular over time. 
 
Appendices to this report include supporting information relating to 
qualitative research, a web survey report and trend analysis. Details of 
the quantitative research, including computer tabulations, are bound 
under a separate cover along with an extensive, annotated 
bibliography.  
 
 
  

Island 22 Boat Launch Regional Park                                  Source: D. Driediger 
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3. Regional Outdoor Recreation 

3.1 Research Objectives and Process 
 
The principal objective of Phase I was to gauge participation in 
outdoor recreation, including identifying the attitudes, desires and 
barriers to participation across a range of ethnic, age and ability-
related cohorts of the residents of Metro Vancouver and the FVRD. 
This required the development of a methodology to gather and collate 
representative input from users and non-users of parks and recreation 
areas. The methodology was based on both qualitative and 
quantitative techniques, including:  

 Focus group sessions; 
 Interviews with persons with disabilities; 
 Web-based survey, and a 
 Scientifically controlled telephone survey. 

 
The qualitative research was initiated through four focus groups held 
in Vancouver and Chilliwack in July 2010. One focus group in each 
region was composed of people who described themselves as active 
users of major parks. The second group was composed of people who 
described themselves as using the parks only occasionally, or rarely.  
As it turned out, the active groups were not easily differentiated from 
the inactive groups, since few participants were highly active in the 
outdoors, though most took part in some winter and summer outdoor 
recreation.  
 
Ten in-depth interviews, each running from 20 to 30 minutes, were 
conducted with five individuals with visual impairments and five with 
mobility impairments. The intent was to identify specific ability-
related issues that might affect participation in outdoor recreation.  
 
The focus groups and interviews (detailed in Appendix A) provided 
an insight into how the participants understood outdoor recreation, 
and how they regarded parks and other open spaces as areas to 
engage in outdoor recreational activities. The result was the 
identification of some perceived inhibitors and attractors that appear 
to affect parks use in Metro Vancouver and the FVRD. The 
information gathered through the focus groups and interviews helped 
shape a telephone and a web survey on participation in outdoor 
recreation. 
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The principal application of the survey was to provide a tool for 
quantitative research, using telephone contact to capture information 
from a controlled cross-section of residents of Metro Vancouver and 
FVRD. This method provided better sample control than is possible 
with other methodologies; plus it provided superior data quality, 
reduced non-response bias, and fuller response rates from ethnic 
communities. The telephone survey was designed to: 
 

 Determine the outdoor recreation habits and activities of 
area residents; 

 Measure awareness and usage of regional parks and 
outdoor spaces; 

 Profile users and infrequent users, and 
 Identify the barriers to park or outdoor recreation use and 

perceptions of park services, facilities and information. 
 
Eight hundred telephone interviews were conducted with a random 
sample, controlled with reference to Statistics Canada data, of 
residents 16 years of age and over.  Six hundred interviews were done 
with Metro Vancouver residents and two hundred with residents of 
the FVRD. 
 
This survey is one of the most comprehensive, statistically-reliable 
studies on recreation use patterns and preferences ever undertaken in 
BC. The degree of accuracy, combined with the interviews and focus 
groups, provides a level of confidence that land managers, stewards 
and elected officials have – until now – not had at their disposal.  
 
The findings of the telephone survey reveal attitudes to outdoor 
recreation, the frequency with which parks and open spaces are used, 
and the kinds of recreational activities pursued by Metro Vancouver 
and FVRD residents. The responses provide a gauge of public 
awareness of regional and large parks, modes of transportation to the 
parks, a measure of how far residents are willing to travel and the 
factors which prevent them from visiting parks more often. As well, 
the survey explores which landscape settings are preferred, which 
services and facilities are important, and which park amenities may be 
lacking. 
 
Details of the survey findings can be found in Appendix D 
(Quantitative Research Report) and Appendix F (Quantitative 
Research computer tabulations). Highlights are outlined below in 
section 3.2. 
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The supplementary component of the qualitative research was a 
survey made available via the web over a period of 6 weeks. This 
offered stakeholders and other interested parties an opportunity to 
record their input the range of issues provided. As the sample of 

respondents were not randomly selected, the findings must be 

interpreted with caution. However the findings do provide insight to 

the habits and views of regular users of the regional park system.  

Stanley Park again tops the list of the most frequented park, along 

with Grouse Mountain and Lynn Valley Headwaters. Of regional 

parks, as in the telephone survey, Pacific Spirit Park is also widely 

used. A full report on the web survey results is provided in Appendix 

E.  
 

3.2 Participation in Outdoor Recreation 
 
Both Metro Vancouver and FVRD residents place a high value on 
outdoor recreation compared to their other interests. On average they 
make 41 visits per year to parks or open space to participate in outdoor 
recreation activities. Usage is highest in the warm weather months, 
with almost half the population visiting parks and open spaces once a 
week or more. In contrast, fewer than 20% of residents visit parks and 
open space this frequently during the cold weather months.  
 
 
 

Belcarra Regional Park              Source: buyric.com 
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A demographic profile of those most likely to use parks and open 
space and those who are less likely to do so shows that park usage is 
highest amongst persons:  
 

 Age 25 to 34 and 45 to 54 years; 
 Employed; 
 Canadian born; 
 From higher income households, and  
 Families with children. 

Persons less likely to use the parks are:   
 

 Age 16-24 years and ages 55 to 74 years (75 plus are closer to 
the average); 

 The unemployed; 
 Immigrants from China and South Asia; 
 From below average income households; 
 Without children, and 
 Residents of Richmond (likely related to the ethnic composition 

of the community) 
 
Both Metro Vancouver and FVRD residents participate in a wide range 
of outdoor recreational activities as shown in Table 1. High 
participation [>50%] and significant regional differences are bolded. 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
Cheam Ridge Regional Park                               
Source: G. Gadsden 
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Table 2: Recreation Activities Participated in Past 12 Months 

Activity  Metro 

Vancouver

(n=600) 

% 

Fraser 

Valley 

(n=200) 

% 

Walking or hiking for pleasure or exercise  92  92 

Picnicking in small groups (immediate 

family/friends) 

77  80 

Outdoor swimming & beach activities  70  74 

Outdoor events e.g. concerts, interpretive tours, 

festivals, etc. 

63  64 

Nature or wildlife viewing  55  66 

Cycling on dykes, flat trails or groomed trails  45  47 

Campground camping  34  53

Picnicking in organized large groups  33  37 

Non‐motorized boating e.g. canoes, kayaks, 

sculls, etc. 

31  32 

Skiing or snowboarding  28  32 

Organized field sports such as soccer  28  24 

Motorized boating or sailing  28  43

Fishing  23  34

Mountain biking on trails  17  18 

Driving motorized off‐road vehicles such as 

ATVs, motorcycles, snowmobiles 

10  26

Backpack camping  9  12 

Rock climbing  8  5 

Horseback riding  7  12 

Q.2b) Have you participated in the following outdoor recreation activities in the 

past 12 months? 

 
 
The most popular outdoor recreation activity in both Metro Vancouver 
and the FVRD is walking or hiking for pleasure, in which 92% of the 
population participates. FVRD residents participate in a greater variety 
of outdoor activities than Metro Vancouver residents, and on a more 
frequent basis. Their participation in camping in a campground 
motorized boating, fishing and driving off-road motor vehicles is also 
significantly higher than for Metro Vancouver residents. 
Participation rates and interests also vary by gender and age. Males 
are more likely to cycle (mountain biking or cycling on dykes, flat 
trails or groomed trails), play field sports, drive off-road vehicles, and 
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go backpack-camping. Females are more likely to walk or hike for 
pleasure or exercise, picnic in small or large groups and attend 
outdoor events. Participation tends to decline with age. Rates for 
backpack camping and rock climbing fall sharply after age 34 and for 
almost every other activity after age 54. The exception is nature or 
wildlife viewing, which remains more or less consistent across age 
groups and genders. 
 
 

 Cheam Lake Regional Park             Source: G. Gadsden 
 
 
 
Participation levels are influenced by other demographic variables. 
The South Asian community, while generally less inclined than others 
to recreate outdoors, has an interest in picnicking and organized field 
sports. Those with physical disabilities visit parks as often as others, 
and participate in picnicking and wildlife viewing to the same extent, 
while their participation in all other activities is less. 
 
The survey asked parents of children under 16 to identify the activities 
their children enjoy, which were reported to be as diverse as those of 
adults. However, it is possible that not all parents are aware of all of 
the activities in which their children participate. Cycling, 
swimming/beach activities, field sports and walking/hiking were 
identified as the most popular for the two younger age groups 
queried: ages 6 to 10 and 11 to 15. 
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The survey also posed questions regarding specific activities relevant 
to current regional policy considerations: public gardening plots, 
motorized or off-road vehicle trails and mountain biking trails. 
Mountain biking trails generated the highest interest, but there was 
also demand indicated for off-road trails, especially in the FVRD, and 
for garden plots, especially in Metro Vancouver.  
 
 
 

 
 

High on the list of activities that respondents planned to start, or do 

more often in the coming year included the already‐popular activities 

of walking or hiking, swimming, beach activities and cycling. 

Activities such as skiing or snowboarding and non‐motorized boating 

are less popular but are attracting more interest and intent to 

participate. In the Fraser Valley, fishing was also cited as an activity 

respondents intend to take up.  
 
 
 
 
 
 

Public gardening plots

Motorized or off‐road vehicle 
 

16%

29%

43%

‐
trails

Mountain biking trails

26%

20%

36%

Metro Vancouver Fraser Valley

Base: Total Metro Vancouver (n=600)
Total Fraser Valley (n=200)

Q.15a) If available in regional or large parks, would you be lik ely to use:

26%

20%

36%

Fraser Valley

Base: Total Metro Vancouver (n=600)
Total Fraser Valley (n=200)

Q.15a) If available in regional or large parks, would you be lik ely to use:

16%

29%

43%

Table 3: Interest in Specific Activities/Services 
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Table 4: Outdoor Activities Plan to Start/ Do More in Next Year 

Activity 

 

 

 

Metro 

Vancouver 

(600) 

% 

Fraser 

Valley 

(200) 

% 

Walking or hiking for pleasure or exercise  12  13 

Skiing or snowboarding  7  2 

Cycling on dykes, flat trails or groomed trails  6  10 

Outdoor swimming & beach activities  4  4 

Non‐motorized boating such as canoes, 

kayaks, sculls, etc. 
4  5 

Organized field sports such as soccer  3  3 

Campground camping  3  10 

Motorized boating or sailing  3  <1 

Running/ jogging  2  3 

Mountain biking on trails  2  2 

Cycling on roadway/ bike routes  2  <1 

Fishing  1  5 

Golf  1  3 

Horseback riding  1  2 

Driving motorized off‐road vehicles such as 

ATV’s, motorcycles, snowmobiles 
1  2 

Outdoor events such as concerts, interpretive 

tours, festivals, etc. 
1  2 

Tennis  1  4 

Nature or wildlife viewing  1  3 

Miscellaneous  7  3 

None/ don’t know  60  55 

Q.3) Are there any outdoor recreation activities that you plan to start doing or 

doing more often in the next year?  
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A much higher percentage of FVRD residents own dogs compared 
with residents of Metro Vancouver. The majority of dog owners in 
both regions are likely to use both on-leash and off-leash areas to walk 
their dogs, with on-leash areas more likely to be used. 
 
 
 

 

3.3 Public Awareness, Attitudes and Usage 
Patterns 
 

Residents do not generally distinguish regional parks from other large 
parks and open spaces used for recreation in and around Metro 
Vancouver and the FVRD. Nor is there strong name recognition; 
approximately one-in-four residents in each district could not name 
any major or regional park. These residents tended to be those not 
currently using parks to the same extent as those that do know park 
names. At 10% of respondents, Pacific Spirit Regional Park has the 
highest name recognition in Metro Vancouver. Relatively few Metro 
Vancouver residents (5% or less) are able to list each regional park. 
Awareness of park names is even lower in the FVRD. 
 

Base: Total Metro Vancouver (n=600)
Total Fraser Valley (n=200)

Q.15 a)Do you have a dog?
Q.15b) If available in regional or large parks, would you be likely to use:

Metro Vancouver

Fraser Valley

Yes
22%
Base: (n=600)

Yes
38%
Base: (n=200)

84%

74%

8%

Places to walk your dog 
on‐leash

Places to walk your dog 
off‐leash

No to all

83%

60%

10%

Places to walk your dog 
on‐leash

Places to walk your dog 
off‐leash

No to all

Table 5: Likely Use of Regional or Large Parks for Dog Walking 



 

 
Regional Outdoor Recreation Study for Metro Vancouver and 

Fraser Valley Regional District 

-  21  -  

Table 6: Awareness of Regional or Large Parks 

  Metro 

Vancouver 

(n=600) 

% 

Fraser Valley 

 

(n=200) 

% 

Metro Vancouver Area  79  47 

   Stanley Park  61  40 

   Queen Elizabeth Park  12  2 

   Pacific Spirit Park/ UBC      

Endowment Land 

10  1 

   Central Park  10  1 

   Deer Lake  9  3 

   Bear Creek Park  8  <1 

   Spanish Banks  6  1 

   Ambleside  6  <1 

   Lynn Valley Headwaters  5  2 

   Burnaby Lake  5  <1 

   Trout Lake  5  ‐‐ 

   Grouse Mountain  5  <1 

   Campbell Valley  4  3 

   Belcarra  3  ‐‐ 

   Buntzen Lake  3  <1 

   Queen’s Park  3  ‐‐ 

   Capilano River  2  3 

   Moody Park  2  ‐‐ 

   Deas Island  2  ‐‐ 

   Boundary Bay  1  ‐‐ 

   Colony Farm  1  ‐‐ 

   Iona Beach  1  ‐‐ 

Q.7) Thinking specifically of regional or large parks in the Metro Vancouver 

and FVRD area, which other ones come to mind or can you name if any?  
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Table 7: Regional or Large Parks that Come to Mind 

  Metro 

Vancouver 

(600) 

% 

Fraser Valley 

(200) 

% 

FVRD Area  15  41 

   Cultus Lake  4  26 

   Golden Ears  9  10 

   Harrison  1  10 

   Manning  3  8 

   Cheam Lake  ‐‐  3 

   Cascade Falls  <1  1 

   Sumas Mountain  ‐‐  1 

   Island 22  <1  ‐‐ 

Small local parks  40  36 

Ocean/ river fronts  27  20 

School playgrounds  7  9 

Neighbourhood streets  4  7 

Other parks/ open spaces  52  69 

None  25  27 

Q.7) Thinking specifically of regional or large parks in the Metro Vancouver 

and FVRD area, which other ones come to mind or can you name if any?  

 
 
Outdoor recreation is distributed through a wide variety of settings, 
with activity taking place not only on park land,  but also on school 
grounds, neighbourhood streets, land managed by  other agencies  
(e.g.: Buntzen Lake, which  is a BC Hydro recreation site) and other 
unclassified open spaces.  
 
Out-of-region usage is reciprocal in terms of population percentages: 
5% of Metro residents report using FVRD parks while the same 
proportion of FVRD residents report using Metro Vancouver parks. 
Given its much larger population, however, the volume of Metro 
Vancouver residents visiting FVRD Parks far exceeds that of FVRD 
residents visiting Metro Vancouver parks.  
 
Time constraints (i.e. work, school and family commitments) and 
weather are the most common deterrents cited for not visiting parks 
and open spaces more often. Preference for other activities, travel 
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(distance and time), health and mobility issues are less often cited as 
deterrents. 
 
The private vehicle dominates across all demographic segments as the 
most popular means of accessing parks and open space. Vehicles are 
used year round for 79% of park visits by FVRD residents and 63% of 
visits by Metro Vancouver residents. A seasonal exception is frequent 
users who, in cold weather months, walk (46%) and use vehicles (43%) 
in about equal proportions. Respondents over 75 years are most likely 
to walk to parks, while youth are the highest users of transit.  
 
 

 
 
 
 
 
 
 
 
 

63%

24%

8%

5%

Vehicle

Walk

Public transit

Bike

Metro Vancouver Fraser Valley

Base: Total who visit park/open spaces at least once every two months 
Metro Vancouver (n=445)
Fraser Valley (n=152)

Q.10) IF VISIT AT LEAST ONCE EVERY TWO MONTHS: How do you usually
travel to parks or open spaces?

79%

18%

2%

2%

Table 8: Mode of Transportation to Parks/Open Spaces 
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Regardless of where they live, most people are willing to travel an 
hour or more to their destination for an outdoor recreational day trip, 
with an upper limit for the majority of residents of just under 2 hours.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Preferences with respect to landscape or surroundings for outdoor 
recreation are consistent across the two regions. Ocean and 
beachfronts are most favoured, closely followed by wilderness or 
forested areas, mountains and fresh water lakes/beachfronts. 
 
 
 
 
 
 

25%

38%

20%

13%

5%

Less than 1 hour

1 hour to less than 2 hours

2 hours to less than 3 hours

3 hours or longer

Don ’t know

Metro Vancouver Fraser Valley

Base: Total Metro Vancouver (n=600)
Total Fraser Valley (n=200)

Q.11) If you were doing a day trip to participate in outdoor recreation, what is the 
maximum amount of time that you would spend to travel to a destination or park? 

Average minutes = 77.3 Average minutes = 92.1

15% 

44% 

23% 

18%

1%

Table 9: Maximum Time Would Travel for Outdoor Day Trip 
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The survey identified a number of services and facilities as important 
to park users. Topping the list across all demographic groups are 
washrooms - particularly among parents with school-age children. 
Parents of children under age 6 also identify playgrounds as 
important. Water (drinking) fountains, food concessions, parking and 
picnic areas all register significant levels of demand. 
 
 
 
Table 10: Services/Facilities Important to Park Visitors 

Services/Facilities  Metro 

Vancouver 

(600) 

% 

Fraser Valley 

(200) 

% 

Washrooms  67  71 

Water fountains  16  10 

Food concessions  14  8 

Parking  11  7 

Picnic area  9  12 

Well maintained trails  8  6 

Seating areas/ benches  8  4 

Garbage cans/ recycle containers  7  8 

Maps/ marked trail information  5  3 

Children’s playground  5  6 

Security/ park patrols  3  4 

Swimming area  3  2 

Waterfront/ beaches  3  2 

Clean facilities  2  3 

BBQ area/ fire pit  2  1 

Showers/ changing rooms  2  3 

Miscellaneous services/ facilities  12  10 

Nothing  14  12 

Q.13) What services or facilities are important for you to have when visiting 

regional or large parks? 
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A majority of residents do not find anything lacking in regional park 
services, facilities or information, and no issue is overwhelmingly cited 
by those who do find inadequacies. Nevertheless, a significant number 
of Metro and FVRD residents stated that they would like more 
information regarding the location of parks, as well as wayfinding 
maps, operating hours and available park services and amenities. 
 
 
Table 11: Services/Facilities or Information Lacking 

Services/Facilities  Metro 

Vancouver 

(600) 

% 

Fraser Valley 

(200) 

% 

     

Washrooms  11  6 

Parking  5  6 

Security/ park patrol  4  4 

Water fountains  3  1 

Garbage cans/ recycle containers  3  4 

Food concessions  3  <1 

Seating areas/ benches  3  <1 

Clean facilities  1  3 

Dedicated dog area  1  2 

Picnic area  1  2 

BBQ area/ fire pit  1  2 

Miscellaneous services/ facilities  9  4 

Information  13  14 

Maps/ marked trail information  4  4 

Services available  3  5 

Location of parks  2  3 

Hours  1  <1 

Nothing  59  64 

Q.14) And what services, facilities or information do you feel is lacking or 

inadequate in our regional or large parks? 
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4.  Literature Review 

4.1 Objective and Scope  
 
 
The objective of the literature review was to examine documentation 
of North American outdoor recreation participation trends to provide 
a context for the findings of this study. The documents compiled and 
summarized included visitation data, user surveys and planning 
studies by the agencies responsible for lands used for outdoor 
recreation across the continent, as well as Metro Vancouver/FVRD 
studies from the mid 1990s. Independent academic research was also 
examined. 

 
The Major Parks Plan Study (1995) and the associated household survey 
(1993) provided baseline information against which the 2010 data was 
compared. This regional information was supplemented in the 
literature review by more recent recreation studies conducted in the 
broader context of British Columbia and Alberta. 

 
As well, recorded data and analyses were extracted from United States 
sources. These included: 

 Longitudinal surveys and statistics, providing useful 
insight into macro level trends; 

 Topical reports on specific areas in outdoor recreation (e.g. 
“nature based” recreation and off-road vehicle use); 

 Analyses of general recreation trends and patterns, and  
 Regionally focused literature regarding local recreation 

patterns, demands and facilities. 
 

Details of the compiled source material are provided in an annotated 
bibliography, Appendix B to this report. A summary overview of key 
themes and insights is presented below. 
 

4.2 Participation in Outdoor Recreation 
 

A majority of British Columbians participate in outdoor recreation3, 
which, for many people, provides one of the main opportunities to 
experience, interact with, and learn about the natural environment. 
Typically, active engagement in outdoor recreation begins with youth 
participation. The exposure a child has to natural environments at a 
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young age strongly influences later life patterns of behavior and choice 
of activities in the outdoors4,5.   
 
Outdoor recreationists are not a homogenous group6,7,8,9. They differ in 
the activities they pursue, the experiences they seek and in their 
motivations for participating. There is not an average outdoor 
recreation participant: “Individuals participate in recreation activities 
to obtain certain experiences and fulfill specific needs”10. Traditional 
social aggregation variables (e.g. occupation, income, age, education, 
place of residence) exert an influence, but do not completely explain 
recreation participation11.  
 
In addition to being diverse, participation in outdoor recreation is 
dynamic — recreation participation changes in tandem with 
fluctuations in population characteristics (e.g. age, mobility), in the 
activity choices available to people (i.e. as new activities emerge, the 
popularity of existing activities may wane), and in access to recreation 
opportunities. 
 
The diverse and dynamic character of outdoor recreation was 
substantiated by evidence from the broader national and continent-
wide literature review.  

4.3 Trends, Influences and Responses 
 
Longitudinal studies conducted regularly and with consistent 
methodologies  suggest that over the past several decades a shift has 
occurred in North America from active to more passive recreation 
pursuits.20 Activities that require significant physical exertion or effort 
in the form of travel, skills learning or requiring special equipment, 
have, to some extent, been supplanted by less challenging and more 
readily accessed activities such as walking, picnicking, sightseeing, or 
attending sporting events. 

 
At the same time, participation in outdoor recreation has generally, 
particularly in nature-based activities, increased significantly overall12. 
There has also been an increase in participation amongst women12. 
Interest in forests, wildlife and natural resources remains strong, with 
growth in both participation and total days dedicated to viewing or 
photographing natural scenery, visiting nature centres, sightseeing, 
camping, boating, going to the beach, and off-road driving. 
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Table 12: General Recreation Trends in the United States 

Activity  Trend   Timeframe 

Recreation participation by 

Americans 

+16%  1994 to 2000 

Participation in nature‐

based activities 

Days of participation 

Per Capita days of 

participation 

 

+3.1% 

         +32% 

         +22% 

2000 to 2007 

Watching and 

Photographing birds 

+50 million 

participants 

20 years 

Source:  the National Survey on Recreation and the Environment (Cordell, 2008) 12 
 
A number of developments have influenced the recreation trends and 
participation patterns noted above.  Technological advances, growing 
concern about physical fitness, and increased lifestyle stress have 
fuelled an increased participation in adventure-based activities16. 
 
Pressures due to changes in the structure of families, reduced time for 
relaxation, and increased demands on leisure time have influenced 
historic patterns of recreation engagement. Socio-demographics and 
cultural characteristics also influence (although, as noted above, do not 
fully determine) the activities that people choose, as well as the 
frequency of their participation in these activities. In many areas, the 
changing economic and social structures of the 1990s resulted in 
increases in leisure time and prosperity, which has had a profound 
effect on recreation and choices of leisure activities. However, access to 
outdoor recreation (in terms of available leisure time, discretionary 
funds, and opportunities) among people with lower incomes, and 
some minority groups, remains limited13,14. 

 
Technological developments have also changed the nature of 
recreation activities in which people participate. Some emerging 
activities are influenced by, or are reliant upon, digital networks.  For 
example, California State Parks (2005) introduced Wi-Fi in their system 
to support geocaching14. Some jurisdictions have reported strains on 
infrastructure as a result of these changing activities, on top of the 
numbers of people engaged in all other outdoor recreation activities.  
Generally, there has been public support for related infrastructure and 
service improvements in order to provide comprehensive and easily 
accessible information about park facilities, and to enhance nature-
based education programs. 
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Capilano River Regional Park             Source: nytimes.com 
 
 
 
The overall trend from active to passive recreation is less evident 
among youth, for whom adventure and higher risk activities remain 
popular. In general, due to their more limited transportation options, 
youth would like more facilities located closer to or within their 
communities14, 15. Technology, though, places a competing demand 
upon youth leisure time, with computer gaming, social media, and 
other digital interactivity affecting children and youth, and implying a 
possible impact on future patterns of outdoor recreation 
participation16. 

 
In contrast, passive activities are among the most popular for older 
generations (i.e., baby boomers and pre-baby boomers) who are 
spending a higher proportion of their time on the leisure activities of 
their choice5,14. Older participants in outdoor recreation also tend to be 
more concerned about the maintenance and management of park 
facilities5.  
 
Recognition in the literature of broader issues, such as cultural 
differences and group dynamics, is increasing as the socio-cultural 
characteristics of recreation participation begin to reflect the increasing 
diversity of the general population. In the context of participation in 
outdoor recreation, minority populations typically endorse family or 
large group recreation activities and tend to use park amenities such as 
picnic facilities, which support these preferences. These same groups 
tend to be under-represented in the recreation industry and amongst 
park staff. There are also deficiencies in the provision of park and 
recreation information in appropriate languages14,17.  

  
All of these changes in recreation demand and participant 
characteristics have challenged service delivery. With each new 
activity, there is an increased demand for land, programs, facilities and 
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services 16,18. Even if (or where) activity participation percentages may 
drop, ongoing population growth will continue to hold steady or 
increase the actual number of participants 16,17. Population growth and 
resulting greater recreation participation tends to increase impacts on 
natural areas, as well as other visitors, with conflicts increasing with 
higher levels of use 19. 
 

4.4 Correspondence of Literature with 
Quantitative Findings  
 
A comparison of information from the literature review with findings 
from the quantitative research indicates the areas in which outdoor 
recreation demand in Metro Vancouver and FVRD aligns with 
prevailing trends at the broader level, as well as where it diverges.  
Noteworthy connections are summarized in Table 13. 
 
 
 

Table 13: Literature Review/Quantitative Research Correspondence 

Quantitative Research (MV/FV) 
 

Perspectives from Literature Review  

Level of Activity 
Participation level in study area: over 70% 
use parks/open space to some extent; just 
under half recreate at least once per week. 
 
 

Level of Activity 
The level of outdoor recreation participation among 
Metro Vancouver and FVRD residents appears 
consistent with outdoor recreation participation use 
both provincially21 and nationally22. The level is 
higher on average than American participation, 
though may be a west coast tendency towards 
higher activity levels; 74% of Californians surveyed 
visited their parks within a one month period. 
 

Residents visit parks and open space an 
average of 41 times a year.  

Levels of use are consistent with provincial and 
national participation patterns. Again, Metro 
Vancouver/FVRD participation is higher than 
American participation. 
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FVRD residents are more active than MV 
residents.  

In the US, recreation participation is highest among 
people living in suburban areas, followed by people 
living in established urban areas. People living in 
rural areas typically have the lowest levels of 
recreation participation. 
 

Preferred Activities 
Walking/hiking is the most popular 
activity, engaged in by 92% of participants. 
 

Preferred Activities 
Survey finding is consistent with American 
preferred activities based on the National Survey on 
Recreation and the Environment. 

Inhibitors of higher use 
Lack of time and poor weather are the 
most commonly cited factors.  
 

Inhibitors of higher use 
The literature is mainly consistent with the survey 
finding.   

Dynamism in recreation participation 
Survey, as a one-time measure, does not 
provide evidence of trends that might be 
established through better tracking. 
Surveys should be repeated at regular 
intervals. 
 

Dynamism in recreation participation 
The literature documents changing patterns, 
emerging new forms of outdoor recreation activity. 

Relatively passive, low barrier activities 
(walking, picnicking, etc.) are prevalent, 
though trending cannot be established 
without tracking measures in place. 

Macro trend from active to passive recreation forms 
 

Landscape preferences 
 Beach fronts (ocean or lake) 
 Wilderness/forest areas  
 Mountain areas 

 

Landscape preferences 
Survey finding is consistent with findings in the 
literature. 

 
 
It should be noted that differences in data structure and question sets 
limit the comparisons that can be made with outdoor recreation 
statistics from external jurisdictions. Also, due to critical differences in 
geographic setting, political organization and the cultural make-up of 
local populations, information from the United States in particular is 
not necessarily directly applicable to the Metro Vancouver and FVRD 
context.  
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5. Looking Back, Looking Ahead 

5.1 Measuring Outdoor Recreation 
 
In order to manage recreation participation, one must understand it; 
and to understand it, one must be able to measure it. Unfortunately, 
there is no recognized standard method of measuring outdoor 
recreation participation – which has severely limited effective 
managerial responses. Examples of outdoor recreation participation 
measures include: 

 Number of visits;  
 Participation as a proportion of population; 
 Number of permits/day use passes sold; 
 Trail counters; 
 Measures of stated behaviour; 
 Observed behaviour, and  
 Self-registration at sites. 

  
All of these measures have valid applications, but often have different 

units of measurement; or they are employed using different 

assumptions, which hamper efforts to establish accurate participation 

trends. Trends are determined through repeated measurements 

through time; a single snapshot of current recreation activity, as 

provided through the quantitative research for this study, does not 

show underlying trends. 

 

Current data can, however, be compared to a 1993 survey of regional 

park users and regional parks visitation statistics; these are discussed 

in the remainder of this section. 

 

5.2 Comparison of the 1993 and 2010 surveys 
 
One of the stated purposes of the current project is to “update the 
outdoor recreation demand and supply analyses carried out with 
provincial and interregional participants between 1993 and 1995”(p1)24 
This work was conducted on behalf of the Regional Districts of 
Squamish-Lillooet, Greater Vancouver, Dewdney-Alouette, Central 
Fraser Valley, Fraser Cheam and the Provincial Government.  It was 
initiated with a Household Survey2 in 1993 as the initial step in the 
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development of the regions’ 1995 Major Parks Plan Study 1,  and was 
intended to serve “as a foundation for parks and outdoor recreation 
planning, policy formulation and development in the study area”(p1) 

23. 
 
The regional districts listed above, save for Squamish-Lillooet, were 
consolidated into Metro Vancouver and FVRD after the 1993 survey. 
Thus, with the exception noted, the subject area of the present study 
covers the same areas as the 1993 subject area. The Major Parks Plan 
and the 1993 Survey were therefore consulted to identify significant 
shifts in park user preferences and high demand areas for outdoor 
activity. 
 
The 1993 Survey elicited the perspectives and preferences of active 
users about recreation settings (e.g. which settings were lacking, and 
which were in high demand). The 2010 survey is broader in focus, but 
also included questions about preferred settings for recreation.  
 
The 1993 Survey was not fully representative of the demographics of 
its period, much less current Metro Vancouver and FVRD 
demographics. Various ethnic communities were sampled in the 1993 
Survey (p39), but in numbers too small to register on the data tables. 
Further, apart from brief reference to the “constraint to participation” 
(p46), the 1993 survey made no reference to access or participation for 
people with disabilities. With self-selected respondents, the 1993 
Survey was biased towards active outdoor recreationists and users of 
park systems.  
 
The quantitative research conducted for this project, as previously 
noted, was designed to produce a statistically valid measure of the 
current demographics, attitudes and activities of frequent and 
infrequent outdoor recreation participants in Metro Vancouver and the 
FVRD. 
 
Although the methodology and structure of the two surveys differs, 
some of the findings are remarkably consistent; and where the 
responses diverge, they do not do so dramatically. For this reason, the 
1993 survey remains a useful reference for comparison purposes. 

 
The highest participation rates recorded in both surveys are for 
“walking or hiking for pleasure or exercise” (“walking for pleasure” in 
the 1993 survey), at 92% of all respondents. The top five choices are 
also very similar in the 1993 and 2010 surveys.  
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Table 14: Top Five Activities 2010 vs. 1993 Survey 

2010 Survey  MV/FV 

% 

1993 Survey  % 

Walking or 

hiking for 

pleasure or 

exercise  

92/92 

 

Walking for 

pleasure 

92.3 

Picnicking in 

small groups 

(immediate 

family/friends)  

77/80 

 

Sightseeing/ 

Viewing nature 

89.8 

Outdoor 

swimming & 

beach activities 

70/74  Going to the 

beach 

82.7 

Outdoor events 

e.g. concerts, 

interpretive 

tours, festivals, 

etc.  

63/64  Driving for 

pleasure 

77.4 

Nature or 

Wildlife Viewing 

55/66  Going on a Picnic  70.2 

 
 
Although the wording of questions does influence the responses that 
people provide (e.g. combining of “sightseeing/viewing nature” in 
1993, compared to simply “nature or wildlife viewing” in 2010), with 
respect to preferred outdoor activities, the only striking difference 
between the two surveys is that attending outdoor events appears to 
have supplanted driving for pleasure as a top-five recreation choice. 

 
A similar congruence is found with respect to preferred landscapes or 
surroundings for outdoor recreation. Again, the top five choices align 
very closely (discounting the non-specific response of “no preference” 
which would be slightly ahead of “greenways or trails along rivers or 
dykes” in the 2010 column below). 
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Table 15: Top Five Preferred Landscapes 2010 vs. 1993 Survey 

2010 Survey 1993 Survey 

Ocean or ocean beachfront Ocean beaches/coastline 
Wilderness or forested areas Urban forest lands 
Fresh water lakes or 
beachfront 

Freshwater lakes/beaches 

Mountain areas Greenways/ recreation corridors 
Greenways or trails along 
rivers or dykes 

Mountain areas 

 
Once again, slight changes in wording may have affected the 
responses, but the terrains preferred by Metro Vancouver/FVRD 
residents for their outdoor leisure activities appear to have remained 
more or less constant over the past two decades. 

 
There are apparent shifts in responses to the respective surveys that 
warrant further exploration. In the 2010 Survey, the most frequent 
response to the question about constraints to participation/use of open 
space was “Too busy”; however, this response was not featured in the 
1993 survey (p46). The section on services and facilities in the 2010 
survey show parking and washrooms as high ranking issues, whereas 
in 1993 parking is ranked considerably lower in the order of needs, 
and washrooms are not listed. It is uncertain whether these disparities 
reflect real social changes and/or evolving visitation patterns, or 
simply the differences in the sample populations of the two surveys. 
 

5.3 Regional Park Visitation Trends 
 
An analysis of regional park visitation data (Appendix C) was 

conducted with reference to 16 regional parks for which a consistent 

dataset was available for the 1989 to 2009 period. All of the parks in 

the analysis set were in Metro Vancouver, as visitation data from 

FVRD is only available from 2000 onwards. The inclusion of parks 

with incomplete data for the full period would skew the measurement 

of per capita visitation.  

 

Over the past 20 years (1989 to 2009) Metro Vancouver Parks data 

show that the total number of visits to these parks grew by 113%, from 

3.68 to 7.86 million visits, while the population grew by only 48%.  
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The increase in regional park visitation by more than double the rate 

of population growth suggests that each resident is using the park 

system more today than in previous years. For example, with 1.57 

million residents in 1989, park visits per capita would have been 2.34 

per year. By 2009, with 7.86 million visits and 2.32 million residents, 

park visits per capita increased to 3.39. 

 

This visitation trend is indicative of increased participation in outdoor 

recreation activity and the importance regional residents attach to 

systems and natural areas in general.  
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Historical per capita visitation data was then applied in relation to 

projections of regional population to provide an estimate of future 

regional park visitation. This approach was adopted over a range of 

other possible approaches for two main reasons. The first reason is that 

a consistent historical database of actual visitation to the region’s parks 

was available and, just as it has been in the past, the future size of the 

region’s population will be the main driver of future levels of parks 

visitation.   

 

Several future scenarios were developed within this approach, ranging 

from future per capita visitation remaining constant, to future 

visitation continuing to increase as it has in the past. The baseline 

assumption that future per capita visitation remains constant at 2009 

levels yields an increase in park visitation of 41% by 2031; continuing 

trends of increasing per capita visitation experienced over the past 20 

years into the future results in an expected 46% increase in total visits 

over the same period. The analysis projects Metro Vancouver parks 

annual visitation to grow from just over 9 million today to between 

12.7 and 13.2 million by 2031.  
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The projection scenarios indicate a relatively narrow range within 

which future visitation scenarios are expected to fall. That said, several 

factors have been identified through this phase of the study that could 

push these estimates above or below their expected levels. For 

example, with respect to age and ability‐related cohorts, the aging of 

the region’s population may play a larger role in visitation to regional 

parks in the coming years. With the bulk of the post‐war boom 

generation currently between the ages of 45 and 64, the coming two 

decades will see them all reach the age of retirement.  While the 

overall population in the region is expected to grow by 38%, the 

population 65 years of age and older is expected to grow by 126 

percent, as the population under the age of 65 grows by only 26 

percent. 

 

In addition to significant change within the parameter of age, the 

ethnic composition of the region’s population is also expected to 

change significantly in the coming years. The most recent census 

indicated that 42 percent of residents in the Vancouver Census 

Metropolitan Area (the equivalent of Metro Vancouver) and 23 percent 

of the population in the Abbotsford CMA identified themselves as 

being part of a visible minority group. Statistics Canada expects that 

by 2031 the visible minority population would represent almost 60 

percent of the Vancouver CMA’s population and 39 percent of the 

Abbotsford CMA. 

 

This trend is also expected nationally; as the share of the visible 

minority population Canada‐wide is expected to almost double, from 

16 percent of the population to 31 percent by 2031. 

 

The implications to park visitation as a result of these demographic 

and ethnic shifts are that—to the extent that these population groups’ 

visitation patterns differ considerably from current patterns in the 

region—future trends could rise above or fall below the range of 

estimated above.  

 

For example, that some ethnic groups may participate in outdoor 

recreation activities to a lesser extent than others, future visitation may 

fall below the baseline presented above. Participation rates for park 

activities declining through the older age groups would have a similar 

impact of pushing future visitation below these estimates. Conversely, 
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long and increasing disability‐free life expectancy and a greater 

awareness of health and well‐being could push future visitation levels 

above those presented here.  

 

 6. Regional Contrasts  
 
Metro Vancouver and FVRD residents share many attributes in their 
outdoor recreation participation, but a few distinctions are worthy of 
note.  
 
FVRD residents engage in a greater variety of outdoor activities than 
Metro Vancouver residents - and more often. Participation in 
(campground) camping, motorized boating, fishing and driving off-
road motor vehicles are all significantly higher in the Fraser Valley. 
Mountain biking and motorized off-road vehicle trails in regional or 
large parks is also significantly more popular. FVRD residents rely 
more on private vehicles to access parks and open space, and are 
willing to drive greater distances to do so. 
 
Metro Vancouver residents only exceed FVRD residents in their 
participation in field sports and rock climbing and show a greater 
interest in public garden plots in regional or large parks.  As 
previously noted, the proportion of Metro residents using FVRD parks 
is at five percent, the same as the proportion of FVRD residents using 
Metro Vancouver parks. However, in absolute numbers this translates 
approximately 116,000 Metro Vancouver residents using FVRD parks 
as opposed to the 13,000 FVRD residents using Metro Vancouver 
parks. 
 
Annual park visitation averages are significantly lower in FVRD than 
in Metro Vancouver, and many of these visits are by non residents, 
given the relative numbers of out-of-region park users. Thus, while the 
survey indicates that FVRD residents participate more in outdoor 
recreation, they presumably do so to a greater degree outside of their 
regional park system. 
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7. Conclusion 

7.1 User Perceptions of Regional Parks  
 

The analysis conducted for the phase I demand portion of this project, 
suggests that the Metro Vancouver and FVRD park systems are doing 
many things right.  Evidence of this success can be found in both 
regions’ annual visitation statistics, which (as discussed in Section 2.2) 
have shown a steady increase since the early 1990s, at a rate that 
exceeds what would be generated by regional population growth, 
addition of new parks or expansion of existing parks. In addition, the 
survey results show that the majority of the population is satisfied 
with the currently available services, facilities and information in 
regional parks, and little or no concern was registered with respect to 
park security, safety, cleanliness and most core amenities – water 
fountains, garbage and recycling containers, and seating. 
 
The research undertaken during this phase reveals issues that may 
warrant attention, pending analysis of gaps between supply and 
demand that may be identified in the next phase of the project.  
Identity, information availability, and infrastructure issues emerged 
and are outlined below.  
 
Identity: The finding that approximately one-in-four residents could 
not name any regional parks underscores the issue of identity. People 
are aware of the parks in that they use them, but are unable to 
differentiate between regional parks and other major parks and open 
spaces. Consideration should therefore be given to a marketing 
strategy for regional parks, not so much to boost attendance but to 
reinforce public understanding of the value of parks and recognition 
of the need to maintain public investments in them.  
 
Information: One recurring theme from the focus groups and the 
survey is a desire for more information, available both on-site and on-
line, regarding park locations, wayfinding within parks, accessibility, 
hours of operation and available services and facilities. 
 
Infrastructure: Although the quantitative research records a high level 
of satisfaction with existing park facilities, some respondents identified 
deficiencies in washroom and parking provision. In contrast, the 1993 
survey ranked parking considerably lower in the order of needs, and 
washrooms were not listed at all. These issues may be leading 
indicators of increasing, or otherwise changing pressure, on the parks 
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system by one or a combination of factors such as increasing volume of 
visits, longer duration of stay or demographic shifts. 
 

7.2 The Dynamics of Outdoor Recreation 
 
 The level of public participation in outdoor recreation is subject to 
change over time, with the result that the agencies responsible for 
publicly accessible lands need to manage for the growing diversity of 
the regional population. This has implications on establishing 
priorities for land acquisition and planning in order to provide public 
access to a broad spectrum of recreational landscapes and amenities.   
The challenge is not only to serve current users, but also to be 
prepared to respond to changes over time in demands for outdoor 
recreation experiences.  
 
 

 
Burnaby Lake Regional Park                 Source: langleyadvance.com 
 
 
Managing for diversity requires managing people: management of the 
expectations of recreation participants and management of their 
impacts on one another and on the landscapes in which they pursue 
their activities. In this respect, outdoor recreation management is a 
complex social undertaking that demands constant balancing of the 
needs and desires of recreationists with the capacities of the natural 
environment on which they depend, as well as with other land uses 
and other recreationists. 



 

 
Regional Outdoor Recreation Study for Metro Vancouver and 

Fraser Valley Regional District 

-  43  -  

 
The demand research conducted to this point in the project constitutes 
a snapshot, rather than a moving picture, of dynamic processes. In the 
absence of clear trend data, only a provisional identification can be 
made of those forms of outdoor recreation anticipated to experience 
increased demand. There are several types of well established and 
highly popular park activities that if for no other reason than regional 
population growth, will almost certainly remain prominent:  
 

 Walking or hiking for exercise or pleasure;  
 Swimming/beach activities,  and  
 Picnicking.   

Other less prevalent activities merit attention because either (1) 
respondents identify them as activities they are planning to start/do 
more of over the next year, (2) the activities are high on the list of 
reported activities for children and/or (3) the literature review shows 
upward trends in other jurisdictions. These include: 
 
Outdoor events and festivals: As previously noted, attending outdoor 
events appears to have supplanted driving for pleasure as a leading 
outdoor recreation activity. 
 
Cycling:  Cycling on dykes, flat tails or groomed trails was third on the 
list of outdoor activities which respondents plan to start or do more of 
over the next year; this activity was also high on the list of reported 
activities for children. 
 
Recreation boating: Non-motorized and motorized boating combined 
are high on the list of outdoor activities which respondents plan to 
start/do more of over the next year.  
 
Wildlife viewing/ bird watching: This was a strong trend reported in the 
literature, with some confirmation in the survey and the focus groups. 
This activity has similar participation rates across all age groups. 
 
In addition, there are activities meriting attention specific to the FVRD, 
where residents have some distinct outdoor recreation preferences: 

 Off-road motorized vehicle recreation; 
 Motorized boating;  
 Fishing, and  

 Campground Camping.  
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7.3 Next Steps 
 
Confirmation of whether or not the forms of outdoor recreation noted 
in the preceding section are priorities for planning and development 
can be achieved through the following actions: 
 
1. On an interim basis (until clearer trend and supply data is 

available), verify whether there is opportunity and interest in 
to the subject activities during public consultations and master 
planning.  
 

2. Institute the practice, and develop the tools, to track 
longitudinally visitor use patterns in the parks: how long they 
stay and what they like or dislike about the experience. The 
standards of measuring outdoor recreation participation, 
where such standards exist at all, vary from jurisdiction to 
jurisdiction. Metro Vancouver and FVRD perform relatively 
well in this regard, with visitation numbers collected in a 
reasonably consistent manner over at least the past two 
decades.  This base information could be augmented through 
annual trailhead surveys and/or site observations taken on a 
rotating basis at different parks.  As well, a controlled survey of 
the broader population, as was done in this project, should be 
repeated at a maximum of five-year intervals. 
 

3. Complete the Supply and Gap Analyses envisioned as Phase II 
of this project. Not all outdoor recreation demand can or 
should generally be accommodated in Metro Vancouver and 
FVRD parks or in any one park/open space system. It is 
therefore important to factor in the mandates and capacities of 
other local public land agencies, with the potential to address 
components of aggregate outdoor recreation demand and 
supply. 
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Executive Overview 
 

The following is a summary of the findings of 4 focus groups and 10 in-depth interviews 

conducted in the City of Vancouver and Chilliwack in July 2010. 

 

The purpose of this research was to explore the outdoor recreational activities of individuals 

who utilize major parks in the Metro Vancouver and Fraser Valley regions (active group) and 

those who do so only occasionally or rarely (inactive group). 

 

In a general discussion of outdoor recreational activities, these focus groups expressed some 

similarities in terms of participation.  Regardless of the activity, the frequency of participation 

is greater in summer than in winter.  Frequency of participation in these activities has to do 

with the following factors: 

• Weather conditions 

• Available time 

• Cost of the activity 

• Availability of family members or friends to share the experience 

 

The last point is significant because the majority of these respondents equate outdoor 

recreational activity with social time.  Many will not participate in such activities without the 

company of friends and/or family. 

 

Overall, the preferred landscape is water.  Ocean beaches were cited by some, while others like 

lakes and rivers.  The majority also like the fact that mountains frame the lakes or that forested 

areas are very accessible.  Everyone pointed out that it is difficult to isolate one landscape from 

another. 

 

When exploring the preferred experience of outdoor recreational activities, these groups 

depicted two different experiences. One is a peacefulness associated with being on a lake or in 

the woods.  These respondents liked the idea of being free of their day-to-day lives in such an 

environment. The other experience is one of excitement – the adrenaline rush that is 

associated with skiing down a slope or water skiing. 

 

The level of engagement is somewhat different from one group to the next.  The Metro

Vancouver active group expressed a slightly more serious attitude toward their outdoor activities 

when compared to the active group in the Fraser Valley, who appeared to be more playful in their 

approach.   
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The inactive group in Metro Vancouver described a relationship with outdoor activities that is 

spectator-like, while their counterparts in the Fraser Valley reflected a mix of the playfulness of 

their active counterparts and the seriousness of the Metro Vancouver active group. 

 

The activities that held the greatest interest for all, including the mobility and vision impaired 

respondents, were: 

• Camping in the Parks, which many appreciated because the campsites are 

accessible and, for some, are thought to be less crowded than privately owned 

parks. 

• Geocaching, which most had never experienced but thought it sounded like a lot 

of fun.   

• Frisbee Golf was well received by many of these respondents. 

• Downhill Skiing is a sport in which many already participate. 

• Nature Trails were also celebrated by many of these respondents. 

 

These participants listed additional activities that they appreciate, including picnicking, kite 

flying and bungee jumping. Several water activities were also mentioned, such as tubing, 

paddle boating, snorkelling and scuba diving. 

 

When asked about major parks in Metro Vancouver and the Fraser Valley, commonly cited 

parks were Stanley Park, Central Park, Lynn Valley, Grouse Mountain and Cultus Lake.  Most 

had no idea which parks are regional parks. 

 

Regional parks that were commonly visited amongst these groups were Lynn Valley, Pacific 

Spirit and Burnaby Lake, along with Iona Beach, Boundary Bay and Campbell Valley.  Island 22 

and Cascadia Falls were also mentioned. 

 

The above mentioned parks are used fairly regularly by these respondents, with the exception 

of the mobility and vision impaired respondents who use them only occasionally.  These 

individuals have many considerations to take into account when visiting a regional park.   

• Access is important for the mobility impaired.  If the park access has steps or a 

steep slope, these individuals will have difficulty accessing it.  Knowing that a park 

has an access ramp, where necessary, is important to them. 

• Terrain is also important.  How level the terrain is and the type of surface on trails is 

very important to both the mobility and vision impaired. 
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• Signage was mentioned by both vision and mobility impaired respondents, who 

valued having adequate signage to direct them to accessible trails or accessible 

washrooms.  For some vision impaired respondents, having signage with lettering 

that is large enough for them to read is important.  Braille signs are important to 

others. 

• Availability of accessible washrooms is important to mobility impaired 

respondents. 

 

Considerations for those individuals other than the mobility and vision impaired were: 

• Availability of washrooms  

• Parking 

• Picnic areas 

• Lakefront areas  

• Waterslides or other similar attractions 

• Camping areas  

 

Additionally, all respondents would like to see: 

• Areas and attractions designed for children 

• Periodic seating areas throughout the main park area 

• Accessible picnic tables 

• Accessible children’s playgrounds 

• Easy to read maps in parks (e.g. printed in black and white and uncluttered) 

• Railings along trails  

 

Dogs are accepted in parks, with all respondents believing that dog owners respect the 

leash/no-leash areas.   

 

These groups expressed a sense of satisfaction with regional parks and what they offer.  

However, they also agreed that it is difficult to get information on parks they are unfamiliar 

with, which inhibits their exploration of parks other than those they visit with some regularity. 

 

Everyone uses the Internet regularly and expects to be able to find the required information 

through that source.  However, they are limited in the information they can access easily, 

because they do not know the names of all of the parks in the region, and they are unfamiliar 

with the body that governs such parks.  

 

Easy access to information on regional parks may encourage many of these individuals to add 

new parks to those that they visit regularly. 
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Background and Objectives 
 

At the request of Lees & Associates, Mustel Group conducted a two-phased research project 

amongst regular users (active) and occasional or non-users (inactive) of Metro Vancouver
and Fraser Valley parks. 

 

The objectives of this research were: 

• To understand the outdoor recreation habits of area residents 

• To understand the outdoor recreation needs of area residents and how well  Metro 
Vancouver and Faser Valley regional parks address those needs 

• To understand inhibitors to parks’ use and ways in which MV and FVRD might 

improve parks’ features and services to encourage greater use 

 

A series of 4 focus groups were conducted in Metro Vancouver and the Fraser Valley.  In each 

of Vancouver and Chilliwack, the groups were broken down as follows: 

• 1 group of individuals who regularly use or visit outdoor parks in Metro Vancouver 

or Fraser Valley (once a week or more often), referred to as the active group  

• 1 group of individuals who only occasionally or never use outdoor parks in the 

region, referred to as the inactive group 

 

Additional qualifications were: 

• Aged 18+ 

• Mix of income 

• Mix of education 

• Mix of ethnicities 

• Mix of marital and family status 

 

A series of 10 in-depth interviews were also conducted, broken down as follows: 

• 5 interviews with individuals who are mobility impaired 

• 5 interviews with individuals who are vision impaired 

 

The interviews were conducted by telephone and ran for 20-30 minutes in duration. 
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Detailed Findings 

1. Outdoor Recreational Activities 

The respondents had mixed reactions when asked about winter outdoor activities.  Some 

enjoyed winter – “I love the cold and snow” – and some did not – “winter is not my favourite 

season.”  Those individuals who do not like winter do not participate in outdoor activities 

during the winter months. 

 

Responses across the groups were more consistent for summer activities, with everyone 

appreciating the summer season and participating in some kind of outdoor activity during 

those months. 

 

Regardless of the season, few of these individuals were high activity people, although most 

enjoyed some winter and summer outdoor recreational activities. 

 

Winter activities cited by these active groups were downhill and cross-country skiing, 

snowboarding, and skating.  A few individuals mentioned walking as an activity they 

participate in, regardless of season. 

 

Summer activities mentioned by these active groups were golfing, mountain biking, sailing, 

swimming, fishing, hiking, picnicking, and camping. 

 

The frequency of these activities varies from one person to another and is determined by 

available time, accessibility, and cost of the activity. 

 

Most like to share these activities with either family or friends. 

 

The preferred landscape varied from person to person, with some enjoying being in the forest 

and others appreciating ocean beaches, and still others wanting to be on a lake or river.  What 

everyone made clear is that they may have a preferred landscape, but they all enjoy the variety 

of landscapes that are available to them in this area. 

 

The inactive groups differed between the Metro Vancouver respondents and those from the Fraser 

Valley. 
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Metro Vancouver inactive residents often depicted themselves as spectators, preferring to watch a 

sunset over the bay rather than to swim in the bay. They go to Grouse Mountain to enjoy the 

view of the city that it offers, rather than to go hiking.  The age and physical condition of some 

of these respondents is likely a contributor to the spectator attitude, as some are less agile 

than they used to be and described a diminishment in their physical activities over the past 

few years. 

 

Some of the Fraser Valley participants described being more engaged with the landscape 

around them than the Metro Vancouver inactive residents. They go to the beach and enjoy 

swimming, picnicking and camping.  Others of this group simply prefer the privacy of their 

own backyards, and garden or birdwatch from that space. 

 

When asked about preferred landscapes, the inactive respondent groups suggested similar 

responses to the active groups. Some like ocean beaches, others prefer mountains, and still 

others like forests. Again, everyone appreciated the accessibility to all of the landscapes 

offered to those living in this area. 

 

When asked why they do not partake more frequently of the outdoor recreational activities 

available to them, many of these individuals suggested that time and money were limitations. 

Some of the older respondents indicated that they do not have the physical ability to 

participate in many of the activities mentioned. 

 

The mobility and vision impaired respondents expressed a similar breadth of activity to the 

non-impaired respondents.  Depending on the level of impairment, the mobility impaired 

individuals mentioned wheeling, hand cycling, downhill skiing and cross-country skiing 

among their activities. 

 

Some vision impaired respondents also participate in downhill and cross-country skiing, while 

others walk, go to the beach, and enjoy swimming and picnicking. Again, their participation 

depends on their level of impairment. 

 

For the most part, they participate in outdoor activities often and generally with other people. 
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2. Ideal Experience 

Respondents in all groups were provided with a deck of abstract images and were asked to 

think of their ideal outdoor activity.  They were directed to select an image that reflects their 

experience of those activities. 

 

When asked about their ideal outdoor experience, the active respondents in Vancouver 

described a couple of different experiences.  Those who enjoy boating on a lake or river, or 

camping in the woods, suggested that they appreciate the feeling of being away from the 

busyness of city life.  One respondent selected the Campbell Soup Can to symbolize the 

preparation of food when camping in a provincial park. For this respondent, camping is 

appreciated because it “feels like I am released from the fast pace of the city.”   Several 

individuals described feeling like they have been freed from the anxiety of day-to-day life and 

have entered another world.   

 

Another respondent selected the image of a yellow door to represent the sense of relaxation 

and closeness to family that is experienced on weekends at the beach.  This individual 

described that experience as having “a sense of belonging.”  This sense of togetherness was 

also expressed by others. 

 

An image of a bridge was chosen to depict the feeling of openness that is experienced when 

water skiing.  “I feel like I can go anywhere.”  Others also appreciated the exhilaration of skiing 

or participating in other water sports at the beach. 

 

The active group in the Fraser Valley was more interested in experiencing the sun on their 

backs and romping in the lake, and generally described a more playful experience than their 

urban counterparts.  Their overall experience is like the Metro Vancouver active group, a mix of 

peaceful activities and those that create excitement, with the image of welding sparks 

depicting the adrenaline rush that is associated with skiing, and the seedling, which was 

indicative of the “peacefulness and serenity” that is associated with gardening. 

 

The Metro Vancouver inactive group respondents were more focused on the awesomeness of the 

landscape, feeling inspired as a result. 

 

An image of a head with arrows pointing in different directions was selected to suggest the 

sense of relaxation that is associated with sailing.  “Things are in balance” and “everything is 

calm” were comments around the experience of sailing. 

 

The image of a man ‘flipping his lid’ was selected to suggest the feeling of relaxation that is 

associated with “sitting on the beach looking at the ocean.” 
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In spite of the fact that the inactive group respondents in the Fraser Valley were more 

engaged with their landscape than their Metro Vancouver counterparts, they chose images that 

reflected a more passive experience. 

 

The seedling was chosen to reflect a “magical feeling” associated with “walking through the 

landscape and being surprised by what we see,” and an image of a rose was chosen to depict 

the sense of “joy and grace” associated with sitting by a lake and experiencing the best of 

nature. 

 

The mobility and vision impaired respondents did not participate in this exercise. 

 

 

3. Other Activities 

The groups were taken through a list of activities and asked to indicate if they had ever 

participated in the activity and if it is of interest to them.  Responses varied from person to 

person, as opposed to group to group. 

 

Camping in the Parks was appreciated by some respondents and not others.  For some, the 

idea that major parks would have campsites was appealing; if more of these campsites were 

available in parks, some respondents would consider camping more frequently. “I like being in 

provincial parks over private campsites, because there are more trees in the parks so I feel like I 

am in nature.” 

 

A few prefer the idea of back country camping, where they will not encounter “crowds of 

other campers.” For others, camping is only comfortable if they have a cabin to stay in, and 

they cannot imagine parks having such cabins available for rent.  A few like the idea of 

camping in the parks, but do not participate in this activity because their partners do not like 

camping. 

 

Some of the mobility and vision impaired respondents enjoy camping, while others do not.  

For those who like to camp, the main consideration is the terrain (e.g., what the surface of the 

area surrounding the camp is like, and whether there are accessible washrooms).   

 

Organized Biking/Camping Tours was appreciated by some, although a number of campers 

felt the organized quality of such tours would be contrary to the sense of freedom they relish 

when camping in the woods.  “My life is organized enough” and “I want to go where I want to 

go” were comments expressed regarding the organizational aspect of this idea.  A few 

respondents mentioned the Kettle Valley and like the idea of biking and camping through the 

Valley, but, again, in a less organized way. 
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The mobility and vision impaired respondents indicated that they would be unlikely to 

participate in this activity. 

 

Community Gardens/Farming in Parks was an idea applauded by a few respondents who 

believe it to be an appropriate use of park land.  “I absolutely totally agree, as long as only a 

certain percentage of the park land is used that way.”  Others, however, felt it was 

inappropriate.  Still others had difficulty imagining such an activity in a park. 

 

The mobility and vision impaired participants reflected the above comments. 

 

Birdwatching is something most claimed that they do; but, when probed, it became clear that 

the large majority do not birdwatch in any organized way, but simply observe eagles flying 

overhead or birds chirping in their backyards.  ”If I am out and see or hear a bird I might pay 

attention.”  The majority prefer their casual approach to a more organized birdwatching tour. 

 

The mobility and vision impaired respondents feel similarly to the focus group respondents. 

 

Geocaching captured the interest of many respondents. “Just heard about it and want to try 

it,” said one respondent. Another suggested, “My friends do it all the time.”   While only a few 

have experienced this activity, most like the idea of the “treasure hunt” and see it as an 

experience to be shared with family or friends. 

 

Both the mobility and vision impaired respondents like the idea of geocaching, but would 

need to have information about the terrain and the surface of trails before attempting it. 

 

Kite Surfing is an activity that some are familiar with and others are not.  Some respondents 

like the idea, expressing excitement when discussing it, but it has little appeal for others.  

“Sounds interesting,” according to one respondent; but for another, “the water is too cold.” 

 

This activity has little appeal for the mobility and vision impaired. 

 

Cycle-cross has mild interest for a few respondents, but not for most.  “Too much work,” said 

one individual. 

 

This is not an activity that the mobility or vision impaired desire to participate in. 

 

Frisbee Golf generated mixed responses, with some imagining a fun game, and others having 

no interest at all.  “I tried it once and it was fun,” said one participant; another asked, “Why 

not?”  The interest in this activity was casual for most. 
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Some of the mobility and vision impaired individuals found this idea appealing, but would 

need to have information on the terrain to determine if they could participate. 

 

ATVs/Motorcycles received a more strongly negative response from the Metro Vancouver groups 

than the groups in the Fraser Valley.  The Metro Vancouver groups objected to the noise of such 

vehicles, feeling that this type of activity is contrary to the connection with nature that they 

seek when participating in outdoor recreational activities.  Some of the Fraser Valley 

respondents are comfortable with this type of activity.This is not an activity that mobility and 

vision impaired respondents are comfortable with. 

 

Downhill Skiing/Snowboarding are sports currently enjoyed by a number of respondents, 

but not all.  Some of the inactive respondents suggested that they used to participate in these 

activities, but no longer can, because of physical issues. 

 

Some mobility and vision impaired respondents participate in these activities.  Those who are 

mobility impaired need to know what access is available from the parking lot and about 

accessible washrooms.  Neither vision nor mobility impaired respondents will attempt this 

activity without being accompanied by others. 

 

Cross-country Skiing is enjoyed by a few individuals; but, for many, it is not an activity they 

participate in, nor do they want to. A few respondents also suggested that this activity is too 

strenuous for their current physical state.  “Don’t know that I could do it.  It is hard work.” 

 

Most mobility and vision impaired respondents do not participate in this activity.  They 

suggested that, if they were to consider it, they would not do so without being accompanied 

by a friend. 

 

Back Country Skiing holds interest for only a few.  A number of respondents expressed 

concern that back country skiing is dangerous and hence have little interest in it. Comments 

made by various respondents were:  “Too dangerous.”  “It is skiing out of bounds.”  “Asking for 

trouble.”   

 

The cost of equipment was also mentioned as an inhibitor to back country skiing. One 

individual had a notion that this type of skiing requires a lot of equipment. 

 

The mobility and vision impaired respondents will not consider this activity. 

 

Skydiving and other sky activities are appreciated by some, who imagine these activities to 

be exciting or exhilarating.  Others have little or no interest.  “To each his own,” said one 

individual. The mobility and vision impaired respondents will not consider these activities. 
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Nature Studies (nature trails) are appreciated by the majority as an organized educational 

activity.  A few reject this because of the organizational aspect of it.  

 

The mobility and vision impaired respondents also like this idea, but need some knowledge of 

the terrain.  Some visually impaired also prefer that such a trail has a guide rather than signs. 

 

Outdoor Field Sports are appreciated by some respondents.  A few of the inactive 

respondents enjoy watching outdoor field sports. 

 

Some of the mobility and vision impaired participate in outdoor field sports.  Participation 

depends on the type and degree of impairment. 

 

Respondents were asked to indicate any other outdoor recreational activities that they would 

like to experience.  Tubing, picnicking and water slides were mentioned, along with paddle 

boats, snorkelling, scuba diving, kite flying, horseshoes, badminton, volleyball, bungee 

jumping, mountain biking competitions, and hang gliding. 

 

When asked about the activities of their children, for those under the age of 8, the parents 

dictate the activities.  For those 8-15 years of age, bike riding and soccer or baseball or other 

outdoor sports are the norm.  For those older than 16, parents suggested that they tend to 

run, bike ride, go to the beach, swim and play sports or gymnastics. 

 

 

4. Major Parks 

When asked about major parks that they have experienced, most Metro Vancouver respondents 

mentioned Stanley Park, Central Park, Jericho, Trout Lake, Deer Lake, Lynn Valley, or Grouse 

Mountain.  Those in the Fraser Valley mentioned Golden Ears, Cultus Lake and White Rock 

beach. 

 

Respondents were shown a map of the regional parks in Metro Vancouver and the Fraser Valley.  

Many had visited a number of the parks at some point in their lives, and visited some regularly.  

However, when asked, very few were aware that these parks were regional parks.   

 

The active group in Metro Vancouver use some regional parks with regularity throughout the 

summer months. Commonly cited parks were Lynn Valley, Pacific Spirit and Burnaby Lake.  

Iona Beach, Boundary Bay and Campbell Valley were also mentioned. In the Fraser Valley, 

Island 22 and Cascadia Falls were most often cited as a destination, although some were 

familiar with Matsqui Trail, Iona, Pacific Spirit, Crippen, Belcara, and Capilano.  Colony Farm 

was also mentioned. 
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Most use these parks in ways similar to how they enjoy outdoor activities with friends and 

family, and with varying frequency depending on time, associated costs, and accessibility. 

 

Considerations when going to a regional park include having someone to go to the park with. 

Most will not visit a park on their own.  They see this as a social activity and hence must have 

others to share it with. 

 

Knowing what the park has to offer is also a major consideration in terms of deciding which 

park to visit. For example, does it have picnic areas or places for kids to play?   Knowing the 

unique offering of the specific site is also considered important. 

 

For some, particularly those in the Fraser Valley, traffic problems in getting to the park are an 

issue.  Some go to parks on days of the week when they know that the traffic congestion will 

be low.   

 

Another consideration raised by some was a lack of awareness of what these parks have to 

offer.  Some suggested that they might use these parks more regularly, if they knew what each 

park had to offer.  Many respondents are unclear regarding which websites to visit to get 

information on these parks. 

 

Other considerations that drive parks’ use were: 

• Availability of washrooms 

• Availability of accessible washrooms  

• Parking 

• Picnic areas 

• Lakefront areas  

• Waterslides or other similar attractions 

• Camping areas  

 

Additionally, some would like to see: 

• Areas and attractions designed for children 

• Periodic seating areas throughout the main park area 

• Accessible picnic tables 

• Accessible children’s playgrounds 
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Issues for mobility and vision impaired respondents fall into a few areas: 

• Access is important for the mobility impaired.  If the park access has steps or a 

steep slope, these individuals will have difficulty accessing it.  Knowing that a park 

has a ramp, as well as stairs, is important to them. 

• Terrain is also important.  How level the terrain is and the type of surface on trails is 

very important to both the mobility and vision impaired. 

• Signage was also mentioned by both.  The mobility impaired respondents value 

having adequate signage directing them to accessible trails or accessible 

washrooms.  For some vision impaired respondents, having signage with lettering 

that is large enough for them to read is important.  Braille signs are important to 

others.  A further comment from the vision impaired respondents indicated that 

maps in parks are best in black and white and should be uncluttered. 

• Availability of accessible washrooms is important to mobility impaired 

respondents.   

• Accessible picnic tables were mentioned by some mobility impaired individuals 

who want easy access at one end of the table.  Those who are wheelchair bound 

suggested the need for picnic tables to be on level ground, allowing them to make 

use of the table. 

 

Railings along trails are considered important to the visually impaired. One mobility impaired 

respondent also indicated having been to a beach that had a carriage on tracks that led from 

the lifeguard stand to the water, allowing mobility impaired individuals to more easily access 

the water.  This device was seen as desirable. 

 

For some of these mobility and vision impaired individuals there is a fear of the unknown. 

Hence, they often only venture to familiar areas.  A few, particularly vision impaired 

respondents, need organization in order to feel safe.  Having well planned travel routes, 

knowing what they will experience when they reach their destination, and having someone 

with them when venturing outside of their comfort zone is vital for them. 

 

All of these mobility and vision impaired individuals indicated that most major parks satisfy 

many of their needs, but not all of them. 
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5. Dogs in Parks 

The issue of dogs on leashes was raised. The majority of these respondents indicated that they 

were comfortable with the no-leash areas.  Generally they suggested that most dog owners 

respect the leash/no-leash areas. 

 

In conclusion, the number of parks and what they have to offer appears to be less of an issue 

than awareness of those parks and what each individual park has to offer.  Some are hesitant 

to venture to unfamiliar parks.   Others need to know if the park will satisfy their outdoor 

recreational needs at a given time.  If respondents had easy access to information about 

regional parks, many of them might be more adventurous in exploring new parks or parks 

they have not visited for a long time. 

 

Use of the Internet is common amongst these respondents, but they need to be familiar with 

parks’ names and jurisdictions, in order to easily address their information needs regarding 

parks in the area. 

 

While there are features that would make parks more appealing (e.g., more bench seating, 

better children’s play areas), there appeared to be a general sense of satisfaction with what is 

currently available. 
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402 – 1505 West Second Avenue 

Vancouver, BC V6H-3Y4 

general@mustelgroup.com 

www.mustelgroup.com 

Tel 604.733.4213 

FOCUS GROUPS MODERATOR GUIDE – MV/FVRD 
 
 
INTRODUCTIONS 
 
Respondents will be asked to introduce themselves indicating first name, occupation, marital and family status.  
They will also be asked to offer two personality descriptors. 
 
Moderator will explain the process, mirror, videotaping, etc.   
 
 
OUTDOOR RECREATION ACTIVITIES DISCUSSION 
 
Each individual will be asked to briefly discuss their outdoor recreation activities.  They will be asked to outline the 
winter/spring activities they enjoy and the summer activities they enjoy.  Discussion will start with which 
winter/spring activities and then summer activities they engage in: 
 
Respondents will be asked: 
 

o Why do you prefer those activities over others? 
o Where do you go to experience those activities? 
o How often do you participate in those activities? 
o Who do you usually do these activities with? 
o What is your preferred recreational landscape? 

 
For those who participate in outdoor recreation minimally or not at all: 
 

o Why don’t you participate in this type of activity?  Respondents will be asked to outline specific 
barriers to participation. 

o Is there anything would cause you to consider doing so?  If so, describe. 
 
 
IDEAL OUTDOOR /RECREATIONAL ACTIVITES 
 
The groups will be provided with a blank board and a deck of abstract images and descriptors and will be asked to 
select an image and a descriptor that aptly reflects the experience they associate with their ideal outdoor recreation 
activity.  A discussion will follow in which respondents will be asked to explain their choices and indicate the types 
of activities through which they might achieve that experience. 
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The groups will be asked about any of the following that were not mentioned in the above discussion: 
 
How do you feel about participating in any of the following recreation activities? 
  

‐ Camping in the parks 
‐ Organized biking/camping tours 
‐ Community gardens/farming in the parks 
‐ Bird watching 
‐ Geocaching,  
‐ kite surfing 
‐ cycle-cross 
‐ frisbee golf 
‐ all terrain vehicle (ATV) 
‐ downhill skiing/snowboarding 
‐ cross country skiing 
‐ back country skiing 
‐ Sky diving or other sky activities 
‐ Nature studies (nature trails) 
‐ Outdoor field sports 

 
 
Are there any other activities that come to mind that are appealing to you? 
 
Are there any new activities that you are aware of that you might want to consider?  If so, describe. 
 
For those who have children, which activities do you think your children would most enjoy?  Moderator will ask for 
ages of the children and reasons why they might like the specific activities mentioned. 
 
 
PARKS USE 
 
What major parks in Metro Vancouver and Fraser Valley are you aware of?  
 
Those who use parks regularly will be asked to outline a typical experience in which they would use parks.  They will 
be asked to describe the situation and what factors go into making the decision to use parks as opposed to other 
destinations. 
 
They will then be asked: 
 

o How often do you utilize parks for recreation? 
o Which areas do you use most often?  Why? 
o How do you make use of them? 
o With whom do you share the experience? 
o Why don’t you use parks more often? 
o What factors do you imagine would affect your use of parks? 

 
The groups who do not use parks will be asked to outline a typical outdoor recreational activity experience.  They 
will be asked to describe the situation and the factors that go into deciding what to do and preferred destination.  
They will be asked: 
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o What are the factors that led you to the final decision? 
o Were parks a consideration in that decision?  Why/why not. 
o What factors caused you to dismiss or not consider parks? 
o What could parks offer that might cause you to consider them? 

 
 
The groups will be shown a map of Metro Vancouver/Fraser Valley parks.   
 

o Which of these parks do you use regularly? 
o When you are in those locations, do you KNOW if it is a park/who operates the park?  

 
 
IMAGINATION 
 
The groups will then be asked to think about parks in general and to use their imaginations in thinking about what 
parks could offer that they currently do not.   
 

o What do you want in a park that you do not currently experience in parks of this region?   
o Have you seen an activity or experienced something special in a park outside of this area which 

you would like to see in parks of this region? 
o Are there any of the previously discussed activities that you would like to see in parks.  If so which 

ones.   
 
CLOSE 
 
Respondents will be asked to sum up the factors that cause them to consider participating in outdoor recreational 
activities and the barriers to doing so. 
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British Columbia 
BC Recreation and Parks Association (2006) Trends in the Parks, Recreation and Culture Field. 

Excerpt from the Strategic Plan for the Parks and Recreation sector in BC. 
 
Key words: Trends, participation rates. 

 
This excerpt examines the various trends associated with outdoor recreation and leisure. These trends 

include demographics, behaviour, organization and workplace, infrastructure and environment. This 

review will detail the major implications from these specific trends. Implications of demographic trends 

include: 

 The high levels of population growth in many communities will place increased pressure on the 

demand for services and facilities, as well as the provision of adequate new open spaces to 

accommodate growth. 

 Accessibility and affordability for young families will need to be a priority. 

 Most Canadians view parks as part of the “commons”. There is an expectation that they will continue 

to have free access to trails and parks for individual use. 

 As cultural diversity of communities increase, the development of policies, programs and services will 

need to reflect this diversity. 

 

Implications of behavioural trends include:  

 There will be greater demands on drop-in opportunities in recreation and cultural facilities. 

 The development of greenways, bikeways and pathway systems is a key priority for community open 

spaces systems. These systems contribute to personal and environmental health. 

 More experiential learning programs will be in high demand. These include outdoor adventure 

programs and cultural learning and participation. 

 Where possible, programs should be offered in compressed timeframes. 

 Programs aimed at rehabilitation and wellness can be offered through partnerships with the health 

sector. Programs offered in the community rather than in clinical settings are more likely to lead to 

ongoing healthy lifestyle behaviour. 

 

Implications of organizational and workplace trends suggest that: 

 The analysis of trends and their impacts should be integrated into organizational strategic planning 

processes to ensure they are considered in identifying strategies and priority setting. 

 The development of a clear set of performance measures for the field will be required so that 

outcomes can be measured and communicated. 
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 Working with other sectors will create the need for developing greater skills in community 

development, team building and social inclusion. 

Some implications for infrastructure trends include: 

 A careful analysis of the major systems of aging facilities will need to be carried out and a 

repair/retrofit plan developed. 

 Fossil fuel costs will continue to increase and systems to reduce consumption need to be considered. 

These include roof solar panels, heat recovery systems and motion sensitive lighting. 

 Active transport systems are a major contributor to individual and community health. Ideally, walkway 

and bikeway connections should be made to indoor facilities. At a minimum, adequate bicycle and 

storage should be provided. 

Implications for environmental trends include: 

 The stewardship of natural environments requires sound and sensitive management practices; many 

communities have developed natural areas and urban forest management plans, and integrated pest 

management plans. 

 There is an increased interest and opportunities to engage local citizens and groups in environmental 

stewardship activities such as stream and riparian zone restoration and the removal of invasive 

species. 

Environmental education should include an understanding of how the individual can impact on and 

support environmental health. This includes using active and public transportation. 

 

 

 
Greater Vancouver Regional District (1995) Major Parks Plan Study. Prepared by GVRD Parks 

Department. 
 
Key Words: Recreation facilities, participation rates, recreation preferences, expectations, demands. 
 
This comprehensive review of recreation provision and opportunities throughout the Lower Mainland 

examines findings and data from technical studies and past surveys. The purpose of the report is to 

provide a solid foundation for outdoor recreation planning, policy formulation and recreation management 

throughout the study area. 

 

The following key points are the highlights from a summary of current recreation facilities provided across 

the study area: 

 2,354 km of trails for walking, hiking, cycling and equestrian use; 

 21,800 seating capacity at picnic tables and in shelters; 
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 11,695 public and private campsites for RV, auto camping and tenting; 

 258 km of shoreline available for fishing and over 2,000 meters of fishing pier; 

 288 km of cross-country skiing and snowshoeing trails; 

 65,545 skiers per hour ski capacity at downhill sites; and 

 22 interpretive facilities provide 1,876 nature study programs annually. 

 

The 1993 household survey examined resident’s participation and preferences in outdoor recreation. This 

survey also included information about preferred settings and expectations.  Three-quarters of 

respondents state that they participate in activities close to home, with only camping, swimming, power-

boating, and wildlife viewing being the significant activities for which people are willing to travel. Younger 

people participate in more active outdoor activities, while driving, sight-seeing, picnicking, walking, 

camping and nature study are popular with only a slight decline in the 50’s age bracket. More active 

pursuits such as cycling, golf, outdoor sports, fishing and power-boating are more popular with men. 

Women prefer activities such as walking, beach activities, picnicking, swimming and horseback riding. 

Geography plays an important role in the type of activity residents participate in. Rock climbing, 

horseback riding and cycling are more popular for SLRD residents than GVRD and FVRD residents. 

Activity participation rates are detailed in Table 2. 

 

 

Table 2. GVRD recreation participation rates (1995). 

Activity Participation (%) 

Walking for Pleasure 92% 

Sight-seeing/Viewing Landscapes 89% 

Going to the Beach 83% 

Driving for Pleasure 77% 

Going on a picnic 70% 

Swimming in the Ocean, Lake or River 61% 

Swimming in Outdoor Pools 53% 

Bicycling on Roads 52% 

Other Nature Study 47% 

Auto and RV Camping 47% 

Day Hiking 43% 

Outdoor Field Sports 39% 

Golfing 33% 

Downhill Skiing 32% 

Wildlife Viewing 32% 

Jogging or Running 31% 

Freshwater Fishing 30% 

Bicycling on Trails 29% 
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Power-boating  26% 

Canoeing or Kayaking 25% 

Saltwater fishing 22% 

Birding 20% 

Cross-country Skiing 16% 

Horseback Riding 15% 

Sailing 14% 

Backpacking 13% 

 

 

The respondents of the survey stated that they placed the following high on their lists of expectations and 

needs: 

 Ensuring recreation facilities are clean, safe, secure and well maintained. 

 Providing brochures and maps on outdoor opportunities and facilities. 

 Expanding walking, jogging, cycling and hiking trails. 

 Improving and expanding campsites, picnic facilities and play areas. 

 Providing nature education and outdoor skill training. 

 Completing a regional trail system. 

 

The report comments upon activities which are expected to grow or decline. Some of the factors that may 

attribute to the decline could be costs, environmental impacts, user conflicts and resource quality. It 

should be noted however that although participation rates may decline, overall demand may remain 

constant or increase due to the projected growth in population. Participation rates are found in Table 3. 

 

Table 3. GVRD recreation activity trends. 

Growing Activities Rate  Declining Activities Rate 

Birding 14%  Horseback Riding 23% 

Freshwater Fishing 13%  Motorized Spectator Events 20% 

Cycling on Roads 11%  Off-Road Driving 14% 

Golfing 9%  Underwater Diving 14% 

Cross Country Skiing 9%  Swimming Outdoors 10% 

Cycling on Trails 8%  Rock Climbing 8% 

Saltwater Fishing 8%  Auto Camping 7% 

Canoeing/Kayaking 6%  Nature Study 5% 

Picnicking 4%  Sailing 4% 
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Future demand for different activities is reported by using participation data from the 1993 and 

projected population growth statistics. Consideration is given to those activities which attract 

multiple day use and repeat users. 

 

Many activities are predicted to have high growth rates between the years 1993 and 2023. The 

following details some of these high growth activities, the projected demand (in terms of million 

visitations/year), and the possible reasons for growth: 

 

Walking: Demand is expected to grow from 23.4 million in 1993 to 41.1 million in 2023. This 

growth could be due to a more “fitness conscious population”. 

 

Cycling on trails: Expected to grow from 5.6 million in 1993 to 9.9 million in 2023. However, 

participation rates may drop slightly due to the limited number of trails, potential user conflict, 

and a growing awareness of environmental impacts. 

 

Going to the beach: While demand is expected to grow from 4.2 million in 1993 to 5.9 million in 

2008, it is predicted that this figure will return to its original level in 2023. However, participation 

rates are expected to slightly increase. Environmental factors are cited for this trend. 

 

Nature study: Demand is expected to grow from 3.3 million visits to 5.9 million visits, 

participation is also expected to increase as environmental education becomes more available to 

users. 

 

Swimming  outdoors: Demand is expected to almost double from 2.4 million visits in 1993, to 4.2 

million in 2023. However, participation rates will remain static due to crowding, water quality and 

limited facilities. 

 

Day hiking: Large growth in demand is expected, from 2.2 million visits in 1993 to 3.9 million in 

2023. Participation will slightly increase, however, this may lead to over-crowding on limited trails 

and user conflict. 

 

Birding: Will experience strong growth in demand over the thirty year period, from 1.9 million 

users in 1993 to 3.5 million in 2023. Participation rates will show good increases due to the 

minimal facilities and equipment required. 

 

Picnicking: Demand is expected to grow from 1.8 million visits in 1993 to 3.2 visits in 2023, with 

a slight increase in participation rates mainly due to population growth. 
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Tourism British Columbia (2009) Travel Activities and Motivations of Canadian Residents: 

Resident Profile Research and Planning, Tourism British Columbia. Available at: 
http://www.tca.gov.bc.ca/research/TravelMotivations.htm   Accessed 6th Sept 2010  
 

Key words: Visitors, activities 

 

This report summarises data from the Travel Activities and Motivation Survey 2006, which examined the 

recreational activities and travel habitats of resident British Columbians and visitors to the region. The 

report overviews a range of data concerning travel habits, however, this review will concentrate on the 

recreational activities detailed within the report. 

 

The report states that visitors to British Columbia prefer “physically challenging” and “intellectually 

stimulating” experiences. These experiences were likely to include activities such as downhill skiing, 

snowboarding, golfing and participation in fitness activities. They were more likely to be involved in 

nature-based activities such as hiking, climbing, and paddling, and participate in sports and games, e.g., 

tennis. The typical visitor was especially likely to attend sporting, cultural and entertainment events, and 

to interact in social gatherings such as wine tasting, food festivals and visits to spas. When not travelling, 

Canadians who visited British Columbia remain highly active in outdoor activities: 

 
 
 
 
Praxis (1993) A Household Survey for Planning Future Outdoor Recreation and Natural Areas. 

Major Parks Plan Study Project Steering Committee. 
 
Key words: Participation rates, settings, recreation goals. 

 
As part of a major study of outdoor recreation and parks across five regional districts, this household 

survey was undertaken to obtain baseline information about outdoor recreation patterns, demand for 

outdoor settings, perceived benefits of outdoor settings, preferences for facilities and services, future 

priorities, and strategies for financing. The area of study extended from Vancouver to Hope, and Whistler 

to Langley, including the Greater Vancouver, Fraser Cheam, Central Fraser Valley, Squamish Lillooet & 

Dewdney Alouette Regional Districts. There were a total of 1126 respondents from the mail survey from 

across the five regions. 
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This review will concentrate on the results from the participation, settings and facilities, and services. It 

will conclude with a summary of the report’s recommendations. Participation rates in the study area are 

the highest for the following activities are found in Table 1. 

 

Table 1. Participation rates by activity (most popular). 

Activity Participation (%) 

Walking for pleasure 92.3% 

Sightseeing/ viewing nature 89.8% 

Going to beach 82.7% 

Driving for pleasure 77.4% 

Going on a picnic 70.2% 

Swimming in ocean, lake or river 61.3% 

Swimming in outdoor pools 52.9% 

Bicycling on roads 52.1% 
 

 

More men are involved in; jogging/running, freshwater fishing, saltwater fishing, golfing & windsurfing. 

More women are involved in; going on a picnic, horseback riding, swimming in ocean, lakes or rivers, 

swimming in outdoor pools & nature study. 

 

When asked about the abundance of different types of outdoor settings within the study area, the 

participants responded that there was “definitely not enough”, or “probably not enough” of: urban forests 

(52.2%), greenways (44.6%), freshwater lanes and beaches (44.3%), and rural forests (42.7%). 

 

Respondents were asked to indicate which type of setting should receive the highest priority for protection 

over the next few years. In order of priority, the responses were; ocean beaches, urban forests, large 

backcountry/ wilderness areas, marshes/wetlands, and freshwater lakes/beaches. 

Based on frequency of use, the following settings were ranked by popularity: 

1. Ocean beaches/ coastline; 

2. Urban forest lands; 

3. Freshwater lakes/ beaches; 

4. Greenways/ recreation corridors; 

5. Mountain areas; 

6. Rural forest areas; 

7. Large backcountry/ wilderness; 

8. Marshes/ wetlands; and 

9. Marine boating areas. 
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Finally, the report lists a number of goals and recommendations for implementation, with the list 

representing the order of priority: 

1. Ensuring recreation facilities are well maintained; 

2. Acquiring more land for recreation and conservation; 

3. Improving security and safety in recreation (feeling safe from crime); 

4. Developing more recreation facilities (play areas, picnic facilities, wharves etc.); 

5. Providing more information about recreation facilities and services; 

6. Completing a regional trail system; and 

7. Providing more recreation programs (outdoor education, special events etc.). 
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Alberta 

Alberta Tourism, Parks and Recreation (2008) Alberta Recreation Survey 2008. Available at: 
http://www.tpr.alberta.ca  Accessed 6th Aug 2010. 

 
Key words: Recreation setting, participation. 

 
The survey consists of four sections; respondent participation of activities, inquiry about favourite leisure 

activity and its importance, the benefits of recreation, parks and activity, and demographic information. 

Particular emphasis will be given to the first two sections only. Questionnaires were received from 2,254 

households, or 22.5% of the original list. 

 

The first section details data from a question asked about participation of particular activities within the 

last twelve month period. The responses provide statistical information about the number of respondents 

participating in each activity as a percentage of total participants. The activities are scheduled under 

different types; physical, outdoor, group, snow, water, creative/cultural and social. Details about the most 

popular physical activities are found in Tables 4-10. 

 

Table 4. The most popular Albertan physical recreation activities. 

Activity Participation (%) 

Walking for pleasure 81.4% 

Bicycling 41.9% 

Swimming in pools 40.5% 

Aerobics/fitness/yoga 37.7% 

Outdoor swimming 34.7% 

Jogging/running 27.5% 

Weight training 27.3% 

Ice skating 18.9% 
 

 

Table 5. The most popular Albertan outdoor recreation activities. 

Activity Participation (%) 

Gardening 64.8% 

Golf 38.8% 

Overnight camping 37.2% 

Day hiking 36.9% 

Fishing 23.9% 

Bird watching 18.8% 

ATV/off-road vehicles 14.8% 
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Table 6. The most popular Albertan indoor recreation activities. 

Activity Participation (%) 

Bowling/lawn bowling 19.3% 

Soccer 8.5% 

Ice Hockey 8.3% 

Softball/baseball 8.1% 

Curling 7.9% 

Volleyball 6.3% 

Basketball 6.0% 
 

 

Table 7. The most popular Albertan snow recreation activities. 

Activity Participation (%) 

Tobogganing/sledding 18.3% 

Downhill skiing 18.1% 

Cross-country skiing 11.4% 

Snowmobiling 5.9% 

Snowboarding 5.5% 
 

 

Table 8. The most popular Albertan water recreation activities. 

Activity Participation (%) 

Motor boating 22.6% 

Canoeing 14.0% 

Water skiing 7.4% 

River rafting 6.5% 
 

 

Table 9. The most popular Albertan for creative/cultural activities. 

Activity Participation (%) 

Attending a fair/festival 62.5% 

Visiting a museum/art gallery 50.9% 

Craft or creative hobby (e.g., photography) 49.6% 

Attending live theatre 45.2% 
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Table 10. The most popular Albertan social activities. 

Activity Participation (%) 

Attending a sports event (as a spectator) 58.1% 

Playing video/computer/electronic games 43.4% 

Picnicking in the countryside 35.4% 

Picnicking within a city 31.9% 

Playing bingo/casino  23.1% 

Attending educational courses (non-credit) 21.1% 
 

 

Listed is further information about preferred settings for recreational activities: 71% of the respondents 

preferred a social setting (i.e., with family, friends, co-workers), 53.6% prefer own company, 22.4% would 

rather be in a scheduled program, 13.4% feel the benefits of casual drop-in sessions, and 13.7% prefer a 

competition setting. Other settings constitute 1.9%. The leisure activities that Albertans would most like to 

start are listed in Table 11. 

 

Table 11. Responses to the question: Specify one which leisure 
or recreational activity you would most like to start. 

New activity to start # of comments % of comments 

Gym/fitness 76% 3.4% 

Swimming 67% 3.0% 

Yoga 45% 2.0% 

Dancing 34% 1.5% 

Canoeing/kayaking 33% 1.5% 

Curling 30% 1.3% 

Bicycling 28% 1.2% 

Golf 28% 1.2% 

Cross-country skiing 28% 1.2% 

Aquasize 23% 1.0% 

Weight training 23% 1.0% 

Fishing 20% 0.9% 

Skiing 20% 0.9% 

Walking 19% 0.8% 

Running/jogging 16% 0.7% 

Martial arts 16% 0.7% 
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Alberta Tourism, Parks, Recreation & Culture (date unknown) A Look at Leisure: Participation 
Trends 1981-2004. No. 54. Available at: http://tpr.alberta.ca/recreation/ars/surveypdf/ 
LL54 outdoors.pdf  Accessed 24th July 2010. 

 
Key words: Recreation trends, activities. 

 
This report, from the series “A Look at Leisure”, summarizes the results from the Alberta Recreation 

Surveys. This particular volume comments on past and current recreation trends of residents of Alberta. 

Table 12 provides an overview of outdoor recreation first looks at participation rates of the leading 15 

activities. 

 

Table 12. Top fifteen Albertan recreation activity 
participation rates. 

Activity % of Alberta Households 

Walking 93.0% 

Gardening 72.1% 

Bicycling 56.0% 

Camping (overnight) 45.3% 

Picnic (city) 38.0% 

Picnic (country) 37.3% 

Day hiking 35.8% 

Jog/run 35.6% 

Swim in lakes 32.6% 

Fishing 29.3% 

Tobogganing 24.7% 

In-line skating 20.9% 

Motor boating 19.6% 

Soccer 19.3% 

Bird watching 17.9% 
  

 

The rate of walking has increased from 84.5% in 1984 to 93.0% in 2004. Gardening, the second most 

popular activity witnessed a decline in participation between 1984 and 1998, but has recently reversed 

the trend and has recently seen an upward trend. Bicycling has remained relatively stable over the last 20 

year period. Overnight camping has also remained relatively stable for the same period of time at a 

participation rate close to 50% while picnicking in the city has experience a steady increase from 31.3% in 

1988 to 38.0% in 2004. In contrast, picnicking in the countryside has shown a decrease from 45.7% in 

1988 to 37.3% in 2004, suggesting a stronger demand for urban settings that accommodate picnicking. 
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The Alberta Recreation Survey gives the respondents the opportunity to report their favourite activities 

(Table 13). Of all the activities reported, 57.3% referred to outdoor recreational activities, an increase 

from the reported 46.5% in 2000. 

 

Table 13. Ten most favourite Albertan recreation activities. 

Activity %  of Respondents 

Walking 16.7% 

Golf 9.4% 

Camping 6.7% 

Bicycling 4.1% 

Swimming 3.5% 

Jogging/running 3.1% 

Gardening 3.1% 

Reading 2.6% 

Fishing 2.5% 

Ice hockey 2.5% 
 

 

The profile of the respondents is examined in the latter parts of the report. It surmises that females are 

more likely to state that swimming and gardening are favourite activities, while males are more likely to 

select bicycling, fishing, hiking and boating. Camping and jogging/running offers equal appeal to both 

genders. 

 

While walking is popular across all age groups, gardening becomes much more popular beyond the 45 

year old age range. Similarly, fishing becomes more popular in the age groups above 45, while 

jogging/running’s popularity peaks in the 46-55 and 26-35 age groups. 

 

The report concludes with a summary of the implications for recreation practitioners and providers. The 

evidence shows that five of the top 10 activities can be done close to home and on a regular basis. This 

would suggest that provision of activities close to homes would provide encouragement of participation 

among residents and reduce inactivity. It would also provide the opportunity for social, physical and 

mental benefits. The investment in facilities and services such as greenways and trail development brings 

positive dimensions to the environment and its residents. 
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Alberta Tourism, Parks, Recreation & Culture (no date) A Look at Leisure: Participation Trends 
1981-2004. No. 55. Available at: http://tpr.alberta.ca/recreation/ars/surveypdf/ 
LL55 outdoors.pdf  Accessed 18th July 2010. 

 
Key words: Participation rates, society, trends. 

 
This report, from the series “A Look at Leisure”, summaries the results from the Alberta Recreation 

Surveys. This volume examines participation rates of particular outdoor activities, with specific emphasis 

on walking and bicycling. 

 

A general overview reveals that the rate of household participation in a number of activities in the year 

2000 fell to levels last seen in 1996. The main increases were: 

 Playing bingo/casino increased from 20% to 23% in 1996; 

 Aerobics and fitness increased from 30% in 1992 to 44% in 2004; 

 Weight training increased from 27% in 1988 to 36% in 2004; and 

 Jogging/running increased from 27% in 1992 to 36% in 2004. 

 

Small increases were also observed in the participation of ATV use (from 10% to 12% between 2000 and 

2004), and skateboarding (from 8% to 10% between 1996 and 2004). 

 

The report goes on to suggest that there are two noteworthy societal issues from the data. Firstly, that 

Albertans are “moving away from active pursuits to ones that are more passive and that have economic 

and social implications” (p3). The data suggests that participation in team activities is declining. 

Household participation in ice hockey decreased from 28% in 1981 to 17% in 2004. Soccer decreased 

from 23% in 2000 to 19% in 2004, while downhill skiing declined from 30% in 2000 to 23% in 2004 (after 

remaining stable in at around 33% throughout the 1990’s). 

 

The report states that a changing demographics and attitude to consumptive recreational activities can 

explain the significant decline in the popularity of fishing, hunting and shooting. 28% of Albertans reported 

that they participated in hunting, this figure dropped to 8% in 2004. Similarly, fishing has declined from 

55% in 1981 to 29% in 2004, while shooting (trap, skeet and target) has declined from 16% in 1984 to 6% 

in 2004.  

 

Two major activities which show contrasting patterns are walking and bicycling. Walking has seen a 

steady increase in popularity since 1996, with different reasons being cited for its continued increase; 

walking to work, trail walking and walking pets. In contrast, cycling has seen a steady decrease since 
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1996 in all its forms; touring, trails and commuter. The report reasons that changing trends and attitudes 

are responsible for this trend. 

   

Activities which can be classed as non-consumptive, such as orienteering, horseback riding, overnight 

back-packing and mountain biking have also experienced decreased participation rates. This, it is 

suggested, could be due to the preference for activities that require less time commitment, more easy 

access and a changing urban attitude.  

 

The report concludes by linking society’s trends with recreation and activity participation: “The nature of 

programming is also beginning to shift. However, activities that meet the needs of specific niches- for 

example, older seniors, working women, youth and family groups- and which may not have the mass 

appeal but have limited levels of demand may prove to be successful for programmers” (p11). 
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United States of America 

Cordell H.K (2004) Outdoor Recreation for 21st Century America Venture Publishing, PA. 
 
Key words: Trends, land based activities, water based activities, snow/ice based activities. 

 
First commissioned in 1960, the National Survey on Recreation and the Environment (NSRE) documents 

outdoor recreation participation among Americans 16 years and older in order to examine demand for a 

range of activities. This publication examines and summarizes the findings (by State and by activity) from 

the latest NSRE survey, and is designed as an information resource for recreation planners, managers 

and other interested stakeholders. 

 

Changing economic and social structures in the 1990s resulted in increases in time and wealth prosperity, 

which had a profound effect on recreation and leisure time. General trends are examined here in order to 

obtain a picture of contemporary recreation trends and demands.  Table 14 illustrates the fastest growing 

activities in the USA since 1982. 

 

Table 14. Fastest growing activities in the USA since 1982. 

Activity 
% 

Participating 
1982-1983 

Millions 
Participating 

1982-1983 

% 
Participating 

2000-2001 

Millions 
Participating 

2000-2001 

% Change 
1982/83-
2000/01 

Viewing/photographing bird 12% 22 31.8% 72.9 231.4% 

Day hiking 14% 26 33.3% 76.3 193.5% 

Backpacking 5% 9 11.1% 25.4 182.2% 

Snowmobiling 3% 6 5.9% 13.5 125.0% 

Primitive camping 10% 18 16.6% 38.0 111.1% 

Driving off-road 11% 20 18.3% 41.9 109.5% 

Sledding 10% 18 15.7% 36.1 100.6% 

Outdoor concerts 25% 48 40.7% 93.4 94.6% 

Walking for pleasure 53% 100 83.1% 190.5 90.5% 

Developed camping 17% 33 26.8% 61.5 86.4% 

Canoeing or Kayaking 8% 15 12.1% 27.7 84.7% 

Running or jogging 26% 49 37.3% 85.5 74.5% 

Downhill skiing 6% 12 9.1% 20.8 73.3% 

Swimming in natural water 32% 59 42.8% 98.0 66.1% 

Golfing 13% 24 17.2% 39.5 64.6% 

Motor boating 19% 35 24.8% 56.8 62.3% 

Attending sports events 40% 75 50.7% 116.3 55.1% 

Bicycling 32% 61 40.7% 93.3 53.0% 

Cross country skiing 3% 6 3.9% 9.0 50.0% 
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A comparison of the ten most popular activities in 2000/01 and 1994/95 is shown in Table 15. 

 

Table 15. A comparison of the ten most popular activities in 2000/01 and 1994/95. 

Activities % of population 16+ 
participating 2000/01 

Rank of 
popularity 1994/95 

% of population 
1994/95 

Walking for pleasure 83.0% 1 66.7% 

Family gatherings 73.5% 2 61.8% 

Visiting nature centres 57.1% 4 53.4% 

Picnicking 54.5% 5 49.1% 

Sightseeing 51.8% 3 56.6% 

Attending outdoor sports events 49.9% 6 47.5% 

Visiting historic sites 46.2% 8 44.1% 

Viewing/ photographing wildlife 44.7% 12 31.2% 

Swimming (lakes, streams) 41.8% 9 39.0% 

Swimming (outdoors) 41.0% 7 44.2% 
 

 
Land-based recreation (e.g., biking, picnicking, visiting nature centres, day hiking, off-road driving, 

camping, walking for pleasure etc.) has seen an increase of >16 year old participants from 144 million in 

1994 to 206 million in 2001, which represents an increase of 43% (Table 16). Water based activities (e.g., 

viewing/photographing fish, fishing, swimming, canoeing etc.) has seen a participation increase over the 

same period of time from 124 million to 148 million, representing an increase of 19% (Table 17). Snow/ice 

activities (e.g., skiing, sledding, snowmobiling etc.) have witnessed the most rapid growth at 47%, from 38 

million participants in 1994 to 56 million in 2001 (Table 18). 

 

Table 16. Most popular land based activities in America, 2001. 

Activity %  Participating Millions of Participants 

Walking for pleasure 83.0% 176.8 

Family gathering 73.5% 156.6 

Gardening/landscaping 72.6% 154.7 

Picnicking 54.5% 116.1 

Driving for pleasure 51.2% 109.1 

Attending outdoor concert 39.8% 84.8 

Bicycling 39.5% 84.2 

Yard games 39.4% 83.9 
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Table 17. Most popular water based activities in America, 2001. 

Activity %  Participating Millions of Participants 

Swimming (lakes, streams etc.)  41.7% 89.0 

Visiting a beach 40.6% 86.5 

Fishing (all types) 34.1% 72.7 

Visiting a waterside (other than beaches) 26.0% 55.4 

Motor boating 24.4% 52.0 
 

 

 

Table 18. Most popular snow/ice based activities in America, 2001. 

Activity %  Participating Millions of Participants 

Any snow or ice activity 26.4% 56.3 

Sledding 14.7% 31.2 

Downhill skiing 8.5% 18.2 

Snowmobiling 5.6% 11.8 

Snowboarding 4.9% 10.4 

Cross-country skiing 3.8% 8.1 

Snowshoeing 1.8% 3.8 
 
 
 
Cordell H. K. & C. Betz, G. Green (2008) “Nature-based Outdoor Recreation Trends and 
Wilderness” International Journal of Wilderness, 14(2), pp. 7-13. 
 
Key words: Nature based recreation, trends, public land. 

 
Cordell et al. examine the current state of recreation participation, especially nature-based recreation, 

with reference to specific activities across the United States. The authors examine whether participation 

rates are in decline, as has been suggested by other authors and media commentators. The information 

offered in this paper is based largely on data from national surveys. The data shows marked increases in 

particular activities such as wildlife and bird viewing, and pays particular attention to the visitation 

numbers across public lands. It concludes by considering that the parameters by which people partake in 

recreation may be shifting, with greater emphasis being place on a external factors such as the use of 

technology, changing health care and levels of fitness. The passive nature of the most popular activities 

suggests that the connection with nature and recreation, while increasing, is more popular with activities 

that are less physically demanding. 
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To obtain a full picture, the authors first examine the visitation numbers to three types of public lands; 

state parks, national parks and national wildlife refuges. They conclude that the “...visitation has been 

relatively stable since the mid 1990’s” (p7). 

 

The report suggests that the perceived downward trend in nature-based recreation is in part the result of 

negative trends in fishing and hunting. Data from the National Survey of Fishing, Hunting and Wildlife 

Associated Recreation (FHWAR) confirms that there has been a significant reduction in the numbers of 

fishing and hunting participation across the United States. Between 1996 and 2006, there was a drop of 

5.2 million anglers, and 1.5 million hunters. However, Cordell et al. argue that this information is based on 

licence sales, and as such does not take into account the growing popular recreation of fishing without 

the need of a licence in private lands. Data from the National Survey on Recreation and the Environment 

(NSRE), supports the authors claim. 

 

The authors rely upon data from the NSRE to identify participation trends in five specific activities (viewing 

wildlife, viewing birds, visit a wilderness /primitive area, primitive camping and backpacking) and conclude 

that the number of people and the total number of days of annual participation have grown since 1994. 

This data suggests that between the periods of 1999-2001 and 2005-2008, the number of individuals 

participating in viewing wildlife increased by 20.1 million people, bird viewing increased by 13.1 million 

people, and visits to wilderness/primitive areas increased by 2.1 million people. 

Although activities such as visiting beaches, driving off-road, kayaking and snowboarding are popular and 

growing, the authors do not find support for this claim. However, they do state that the total number of 

participants in any of the 42 nature activities listed in the NSRE has increased by 3% since 2000, with the 

number of activity days up by 32% in the same period. 

 

 

 

 

Cordell H. K., C. Betz, G. Green & M. Owens (2005) Off-Highway Vehicle Recreation in the United 
States, Regions and States: A National Report from the National Survey on Recreation and 
the Environment (NRSE) U.S. Department of Agriculture, U.S. Forest Service, Southern 
Research Station. Available at: 
http://www.fs.fed.us/recreation/programs/ohv/OHV final report.pdf  Accessed 28th August 
2010  

 
 
Key words: Off-highway vehicles, participation rates, demographics. 
 

This report was prepared for the Forest Service’s National Off-Highway Vehicle (OHV) Policy and 

Implementation Teams. The source of data is the National Survey on Recreation and the Environment 
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(NSRE). The objective of this report is to assist public land managers and recreation providers with clear 

guidelines about the implementation of policy for use of OHV and motorized vehicles.  

The report recognises that the growing U.S population is putting greater pressure and demands on 

recreation services. It states that demand for OHV driving and riding has grown in recent years, “OHV use 

is widely recognized now as one of the fastest growing outdoor activities” (p6). 

 

Using comparative data from the NRSE survey (1994-1995) and NRSE survey (1999-2000), evidence 

shows that the growth of OHV for 16 year olds and older in this period is 32%, which represents growth 

from 27.3 million users to 36 million. The growth of OHV use from 2000 to 2004 shows even stronger 

growth at 42%, 36 million to 51 million users. The authors suggest that 1 in 4 Americans (age 16 and 

older) participated one or more times in OHV recreation within the last year. More conservative estimates 

using combined NRSE information estimates that the figure is slightly less at 39.7 million users, or 1 in 5 

of the adult population of America. 

 

Demographic characteristics are offered to ascertain the most populous user groups. The most common 

demographic continues to be White male, under the age of 50, from an urban setting. A rapidly increasing 

demographic is a 30-50 year old, Hispanic female from an urban setting. It should be noted however that 

this demographic is based on user numbers, with the urban setting providing the most users to this 

activity. 

 

Participation rates for OHV use is also examined in a regional context. The Pacific region (Alaska, 

California, Hawaii, Oregon and Washington) shows the closest participation rates to the national rate at 

18.4% (with the national rate being 18.6%). 

 

 

 

Hall T., H. Heaton &L. Kruger (2009) Outdoor Recreation in the Pacific Northwest and Alaska: 
Trends in Activity Participation. General Technical Report PNW-GTR-778 April 2009. 
Portland, OR. U.S. Department of Agriculture, U.S. Forest Service, Pacific Northwest 
Research Station. 

 
Key words: Trends, recreation, participation. 

 

This reviews and synthesis of the current state of knowledge about outdoor recreation uses and trends in 

Oregon, Washington, and Alaska addresses participation rates in various activities in the context of socio-

demographic factors and population growth.  The focus is limited to recreation use on public land, with an 

emphasis placed on forecasting future participation rates. 
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The information within this report is collected from a number of sources, ranging from national statistical 

data such as The National Visitor Use Monitoring Program (NVUM) and the National Survey of Fishing, 

Hunting, and Wildlife Associated Recreation, to industry studies such as the National Sporting Goods 

Association (NSGA) and the Outdoor Industry Foundation (OIF). The report recognises the difficulty in 

obtaining clear and comparable data when a host of different methodologies are employed in the 

information gathering process. The authors recognize that a number of developments have influenced 

recreation trends and activity participation, including: technological advances, increased concern for 

physical fitness, and increased stressors (these developments have led to increases in adventure-based 

activities). Historical patterns of recreation use have also been influenced by less time for relaxation, 

changes in family structure, and increased demands on leisure time. 

 

Water-based recreation activities generally remain popular, particularly non-pool swimming (specifically 

natural waters such as lakes or streams) and boating activities. Although there is some disparity between 

different data sets used in this report, participation rate in motor boating and canoeing has remained 

relatively stable. Data from the NSRE shows a sharp increase in participation in kayaking between 1999 

and 2003. Future projected changes in the number of activity days for water based activities suggest that 

between the years 2000 and 2050 boating will become three more times popular than in 2009. Visits to 

the beach/water will become twice as popular, and canoeing and non-pool swimming will see steady 

participation growth. However, attention is drawn to external factors such as fuel prices which will have a 

direct effect on motor boat activities. 

 

Fishing remains a popular activity: the number of participants ranging from 40 million (NSGA) to 80 million 

(NSRE).  Although seen to be declining throughout the latter parts of the 1990s, participation rates for 

fishing (fresh water and sea fishing) have recovered to pre-1994 levels, and have shown increases 

between the  years 2000 and 2003. Wildlife viewing has followed a similar pattern to fishing, declining 

through the mid 1990’s but showing a strong recovery towards 2003; however, the data suggests that 

there was a significant decline for the last year of the study. Bird watching, although not as popular as 

wildlife viewing, can be seen as having the same characteristics, showing a decline in the last data set. 

Non-consumptive activities (such as wildlife and bird watching) will continue to grow in popularity. Fishing 

is expected to demonstrate a steady increase: 12% increase over 10 years, and 20% increase over 

twenty years (as is comparable to predicted population growth). 

 

The report states that despite several fluctuations, predicted participation in mountain biking activities will 

remain relatively stable over the coming years. 
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Citing a number of sources, the report has different participation numbers for hiking activities, ranging 

from 41 million participants per year (SGMA 2004) to 83 million (NRSE). However, all sources state that 

this particular activity will continue to demonstrate steady participation. 

 

Viewing wildlife has seen increases across all surveys. The Fish and Wildlife Service estimate an 

increase of 5% between 1996 and 2001, whereas, the NRSE state that between 1999 and 2003, there 

has been an increase from 87 million participants to 121 million, an increase of 39%. However, bird 

watching has seen a steady decline in participation where travel of more than ¼ mile from home is 

required, from 19.3 million participants in 2001 to 15.1 million in 2004. 

 

For the region studied, it expected that participation rates in swimming, personal watercraft use, kayaking, 

wildlife viewing and OHV use will all increase. Winter sports are expected to increase in general across 

Washington and Alaska. In both Oregon and Washington, RV recreation appears to be increasing, 

whereas tent camping, primitive camping and backpacking all show steady participation or rates of 

decline. Contrary to the national trend, sightseeing and driving for pleasure both appear to be stable or in 

decline across the three states within the study area. 

 



Annotated Bibliography 

Lees + Associates    Mustel Group Market Research     Urban Futures      

23 | P a g e  

The Outdoor Foundation (2010) Outdoor Recreation Participation Top Line Report 2010. Available 
at: http://www.outdoorfoundation.org/research.html  Accessed 8th Aug 2010. 

 
Key words: Participation rates. 

 

This annual report provides a reflective picture of outdoor recreation participation across the U.S. by 

compares participation rates for particular activities from previous years, resulting in the accrual of 

recreation trends that consider gender, age, income, household size, region and population density. A 

summary of participation in different activities sees four distinct categories; outdoor activities, 

fishing/hunting, water sports & winter sports. Considerations for external factors such as the state of the 

economy and population demographics are given as speculative explanations as to the current trends. 

Where available, comparative data from the year 2000 is used to establish trends. 

 

In the cycling category, off road activity (BMX and mountain biking) have shown decreases over the last 

12 months, -4.9% and -5.9% respectively. BMX data suggests that there has been a significant decrease 

in participation of -43.6% over the last ten years.  However, road and paved surface cycling has 

increased by 5.3%. 

 

There have been strong increases in all running activities. Adventure racing shows an increased 

participation rate of 18.4%, running/jogging 6.7%, triathlon (off-road) 10.6% and triathlon (traditional) 

11.1%. The only slight anomaly to this trend is walking for fitness, which showed a slight decline of 1.4%. 

However, using comparable data from 2000, participation in this activity has increased by 21%. 

Traditional hiking activities and trail running have remained constant, with an overall increase of 8.4% and 

16% respectively over the decade. 

 

Overnight backpacking to sites more than ¼ mile from the home/vehicle has decreased slightly by 2.8%, 

while RV camping and camping within a ¼ mile radius have seen increases of 5.6% and 1.9% 

respectively. Similar patterns can be seen from activities such as bird and wildlife watching; participation 

rates have declined 7.7% and 11.7% respectively where the respondents have travelled more than ¼ 

mile from home or vehicle. 

 

Climbing activities have seen significant decreases in participation throughout the last 12 months. The 

traditional outdoor form (which includes figures for mountaineering) has seen a decrease of 19.8%, while 

sport and indoor participation has fallen by 9.6%. 

 

Participation in canoeing, sea and traditional kayaking are consistent with previous participation rates, 

while white water kayaking has increased by 10.2%. A sharp decrease can be seen in the participation 
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rate of boardsailing/windsurfing (13.7% over the previous year and -35.1% over the last decade). Other 

water-based activities also exhibited decreased participation rates: scuba diving (36.7%), snorkelling 

(9.2%), and wakeboarding (21.5%). Only surfing has shown a positive participation rate of 9.7%. All 

winter activities surveyed show strong consistent increases in participation rates, ranging from 

snowboarding (3.7%), to snowshoeing (17.4%). Significant decreases over the last decade can be seen 

in all the fishing activities surveyed: fly-fishing (17.7%), freshwater (6.3%) and saltwater (16.5%). 

The survey examines recreation-related spending: 4.5% of active participants had spent more on their 

chosen activity than they had in the previous year. A quarter of participants had spent “considerably less”.  

Of those who spent less, over half had spent less on equipment, closely followed by reduced spend on 

travel. 

 

The authors also investigated long-term recreation participation, and found a relationship between 

recreation activity participation and school/youth influences. It summarizes that those who are active in 

their school years are “three times more likely to be super active as adults, and more than twice as likely 

to take part in high calorie burning activities”.  
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Montana 

Montana Fish, Wildlife & Parks (2008) Montana Statewide Comprehensive Outdoor Recreation 

Plan Available at: http://fwpiis.mt.gov/content/getItem.aspx?id=17907  Accessed 26th July 
2010. 

 
Key words: Facilities, trends, demands, recommendations. 
 

The purpose of this SCORP report is to create a strategic five-year plan for outdoor recreation 

management, conservation and development. It analyzes data from several sources and utilizes 

contemporary processes to create recommendations and objectives. Similar methodologies to previous 

surveys have been employed to ensure comparable results and trends. 

 

While several relevant topics are covered in this comprehensive report, this review will primarily 

concentrate on issues of recreation demand and trends. An online survey revealed that swimming pools, 

biking, walking trails, fishing facilities, skate parks, ball fields, basketball courts, camper and RV spaces 

are in the highest demand. However, recreation managers state that significant percentages of these 

facilities are in poor condition. 

 

Concern is raised about the shifting demographics of Montana’s population. As the population ages there 

is likely to be less demand for strenuous outdoor activities and more demand for passive activities like 

walking, golf, fishing and motorized recreation. 

 

Research conducted by the University of Montana Institute for Tourism & Recreation Research (ITRR) 

reveals that the most popular outdoor recreation activities are walking, wildlife watching, attending sports 

events, hiking, biking, attending festivals, swimming, picnicking, nature photography, fishing, 

motorcycling, hunting, camping, golfing, horseback riding and boating. 

 

Another key survey that supports the basis of the SCORP is the Montana Behavioural Risk Factor 

Surveillance System (BRFSS). This research confirmed that local resident’s primary outdoor recreation 

activity is consistent with national trends, with walking being the most popular, followed by fishing, 

hunting, golf, camping and horseback riding1. This survey also supports the findings about facility needs, 

indicating that facilities such as parks and open space, playgrounds, trails (walking, cross-country skiing, 

biking, OHV), skate parks, swimming pools and ball fields are important features for Montanans. Further 

information is offered about the activities that Montanans would like to participate in but were unable to do 

                                                            
1 Other reviews show that outdoor recreation activities such as fishing and hunting are in decline, however, these 
figures are generally shown as a percentage of participation, not total numbers of participants. 
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so. The most frequently cited activity was downhill skiing/snowboarding, followed by fishing, float boating, 

cross-country skiing, hunting, camping and golf. The main reasons for this inability to partake in these 

activities are the lack of time, physical disability and cost. 

 

A worthwhile note is made about the potential for conflict between different user groups.  As particular 

activities become more popular, such as motorized recreation, hunting and fishing, demand on existing 

facilities will put pressure on resources and recreation use. 

 

Montana residents and visitors participate in generally the same outdoor activities; walking, hiking, biking, 

swimming, wildlife viewing, fishing, hunting and picnicking. As demand for both motorized and non-

motorized recreation access will continue to increase, it will be necessary to balance natural settings with 

improved access for recreation opportunities. The most popular activities by season are listed in Table 

19. 

 

Table 19. The most popular activities in Montana (2008) by season. 

Winter Spring Summer Fall 

Walking Walking Walking  Walking 

Recreational shopping Wildlife Watching Wildlife Watching Recreational Shopping 

Wildlife watching Recreational Shopping Recreational Shopping Attend Sport Event 

Attending Sport Event Biking Picnicking Wildlife Watching 

Attend Performance Picnicking Swimming Hunting 

Day Hiking Attend Sport Event Biking Hiking 

Participate in Sport Event Hiking Attend Sport Event Attend Festivals 

Attend Festivals Swimming Hiking Attend Performances 

Biking Participate in Sport Event Attend Festivals Nature Photography 

Swimming Fishing (non fly) Fishing (non fly) Visit Museums 

Visiting Museum Visiting Museum Visit Interp. Centres Biking 

Visiting Art Gallery Nature Photography Visit Museums Visit Interp. Centres 
  

 

The authors conclude that although recreation participation in many activities will continue to grow, the 

activities preferred by most people (e.g., walking, golf, fishing, bird/wildlife viewing, boating, learning, 

sightseeing) and youth will see strongest growth. However, many adventure activities (with generally 

lower participation rates) will not grow as much. The report is concluded with a list of goals for outdoor 

recreation in Montana. Some of these goals include: 

 Increase the quality and /or quantity of local swimming facilities. 

 Enhance parks and local recreation facilities for youth. 
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 Continue access to, and maintenance of, rural and backcountry trails and use areas for hiking, biking, 

skiing, equine and motorized (OHV, snowmobile) recreation. 

 Increase miles and maintenance of urban and rural trails. 

 Enhance access for water-based recreation activities (fishing, boating). 

 Improve access for wildlife-based recreation activities (hunting, wildlife viewing). 
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Oregon 

Oregon Parks and Recreation Department (2008) Outdoor Recreation in Oregon: The Changing 

Face of the Future. The 2008-2012 Oregon Statewide Comprehensive Outdoor Recreation 

Plan. Available at: http://www.oregon.gov/OPRD/PLANS/SCORP.shtml. Accessed 28th July 

2010. 

 
Key words: Recreation participation, youth participation, ethnic population. 

 
Using demographic information as its foundation, this SCORP report examines four major areas; a 

“rapidly aging” population, declining outdoor skills in the youth population, an increasingly diverse 

population, and physical inactivity. 

 

Within the next decade, 15 % of the population will be over the age of 65 (baby boomers and pre-baby 

boomers), and by 2030, this figure will have increased to 20%. Statistical data is taken from a state-wide 

mail survey. Key findings include: 

 On average across all activities, respondents expect to spend 28% more days recreating 10 years 

from now than they currently do. In other words, boomers in Oregon may break the trend of 

decreasing recreation participation with age. 

 The most popular outdoor recreation activities for Oregonians between the ages of 42 and 80 

included walking, picnicking, sightseeing, visiting historic sites and beach activities. 

 Different activities prove to be popular across different age categories: Walking is most popular 

across all “boomer” age categories (40-79), for those aged 40-59 jogging is most popular, yet is still 

enjoyed by many older than 70, bicycling is most popular for those aged between 40-64, and bird 

watching is the top activity for the ages 45-74. 

 Predicted trends for the next ten years find that the top five activities are; walking, bicycling (road and 

path), jogging, bird watching and day hiking. 

 The most important management actions are considered to be ensuring clean and well-maintained 

parks and facilities, and an increase in close to home recreation trails and free to use facilities.  
 

Studies of past SCORP reports highlight the growing trend of decreasing participation rates in traditional 

youth outdoor recreation activities such as camping, fishing and hunting. Data suggests that the current 

youth generation are gravitating towards more virtual recreation activities, as such, are failing to connect 

with outdoor recreation and the natural environment. The following points are findings from a state-wide 

mail survey aimed parents to ascertain current youth (age 3-17 years old) participation rates and the 

influencing factors for such participation. The most popular youth outdoor activities are; walking, 

sports/games, relaxing/hanging out, general play at neighbourhood parks/playgrounds. Comparisons can 
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be made to popular adult activities; walking, viewing natural features, and relaxing/hanging out. It is 

important to note that the authors conclude that parental participation in outdoor activity has a large 

influence on youth participation, and that active adult participation in particular activities began as youth 

participation. Outdoor field games were seen to be the most popular activities, closely followed by 

bicycling and outdoor court games. Many youth reported that they would like to participate in more 

outdoor field games, bicycling and camping. When asked to create an ideal activity program, the most 

popular activity was camping, followed by sledding/tubing, swimming/diving and outdoor field games. 

 

Participation rates of different ethnic populations are examined through the mail survey, which formed 

part of the SCORP report. It is estimated that Oregon’s combined Hispanic, Asian and African-American 

population will represent 22% of the total population by the year 2020. Walking for pleasure was the most 

popular activity for both Asian and Hispanic respondents, with fishing and soccer being the next most 

popular activity for Hispanics, and hiking and fishing being the next favourite for Asians. Both Hispanic 

and Asian participants most commonly engage in their favourite activity with members of their immediate 

family. The most common location for both Hispanic and Asian participants in their favourite activity is in a 

park or other areas outside the respondents home town/city. Participation rates for both Hispanic and 

Asian populations are less than the general population. Hispanics demonstrate greater participation rates 

than Asians in jogging/running, day hiking, picnicking, fishing, viewing natural features, visiting nature 

centres and visiting historic sites. The most important motivators and reasons for outdoor activity for the 

Hispanic population are relaxing, being outdoors, and having fun. For the Asian population, the most 

important motivators are relaxing, fitness and having fun. 

 

This report also considered results from a focus group that was designed to understand ethnic minorities 

interests and needs in the provision and management of outdoor recreation. Key findings include: 

develop facilities (such as picnic areas) large enough for extended family; recruitment of more staff from 

different ethnic backgrounds; use appropriate information media resources and language to target ethnic 

groups and communities; and develop web-based recreation information which caters for many 

languages. 

 

The report emphasizes the important linkages to the State’s health and wellbeing through active 

participation in outdoor recreation. The provision of facilities such as parks and swimming pools for public 

use is seen as being an important cornerstone to social wellbeing and individual health. The authors 

suggest that those with easily accessible outdoor recreation opportunities are generally in a better state of 

health than those who live in areas with poor outdoor recreation provision. In urban environments, 

promotion of physical activity is aided by the provision of bike paths, local parks, and density of shops and 

community facilities within walking distance. Factors of accessibility, which can be seen to reduce 

physical activity, include steep hills, busy roads, lack of or inadequate facilities, and distance to/from 
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residence and resource. People are more likely to use or walk in parks which are large, contain a variety 

of features, and are in close proximity to home. Access to parks and trails is consistently related to activity 

levels. 

 

 

 

Oregon Parks and Recreation Department (2005) Willamette Greenway Parklands Strategy: A 
Report from the Task Force September 2005 Available at: 
www.oregon.gov/OPRD/PLANS/docs/Greenwaystrategy10-05.pdf. Accessed 18th Aug 
2010. 

 
Key Words:  Greenway, public lands, recreation participation, access. 

 
This study details the process of establishing Greenway Parklands through mutual strategic planning and 

co-ordinated work practice to support strategic planning and implementation of recreation facilities in the 

Willamette River area. The study is based on a two-part survey: a state-wide telephone survey, and an 

on-site and mail-back survey of visitors to selected parklands along the Willamette River. These 

parklands comprise a network of public lands that provide bases for connectivity between urban and 

natural areas. 

 

One-third of Oregonians had used city, county or state park lands along the Willamette River for 

recreation purposes during the last year. Respondents’ top priorities for managing publicly owned lands 

along the Willamette River included: protecting and restoring fish and wildlife habitats; informing the 

public about historic and archaeological sites; and promoting tourism in the Willamette Valley. 

 

Although not a top management priority, strong public support was also shown for more trails for 

recreation, the encouragement of urban recreation, more trails for commuting purposes and the 

encouragement of rural recreation. Other highlights include: 

 Top recreation participation activities at Willamette River parks and on the river include scenic 

enjoyment, walking for pleasure and hiking, and wildlife/nature observations. 

 The primary activities that bring visitors to parks along the river include walking for pleasure and 

hiking, exercising dogs, and picnicking. 

 Proximity to the park is the primary reason people choose to visit the parks along the river although 

most (83%) still use a personal vehicle to travel to their chosen destination. 

 Visitor’s perceptions of crowding at parks are in the “Low Normal range”. 

 Approximately 16% of visitors to Willamette River parks reported using a motorized vehicle during 

their visit and 10% a non-motorized watercraft. 

 Motorized and non-motorized boaters also perceive crowding on the river in the “Low Normal range”. 
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 The most popular recreation activities within the National Forests for the years 2005-2009 were: 

viewing natural features (43.9%), hiking/walking (42%), viewing wildlife (37%), relaxing (36.4%), and 

driving for pleasure (24%). 

 

Respondents’ top funding priorities for managing and protecting public lands along the Willamette River 

included: working with private property owners to improve management of fish and wildlife; acquiring land 

to protect important fish and wildlife habitats; and enhancing and restoring habitats on existing public 

lands. Although not a top priority, strong public support was also shown for the improvement of existing 

park facilities, acquiring and developing additional park space, developing trails and walkways, and 

acquiring land to provide public access to waterways. A majority of visitors to Willamette River parks 

reported an improvement in their quality of recreation experience in recent years. Visitors prefer a 

balanced approach to managing public lands along the Willamette River, with the highest priority for 

natural conservation. River pollution is the strongest factor limiting recreational use of the Willamette 

River. Park visitors report lack of access to shoreline, excessive motorized boat speed or wakes, and litter 

as the biggest problems on public lands. Additional walking/bike trails and scenic views of the river would 

encourage current park users to visit the parks more often. Enjoying the scenery and the peace and quiet 

were the most common activities reported. Top funding priorities reported by park visitors include 

improving the water quality and controlling new residential developments along the river. Visitors are very 

satisfied with their overall recreational experience at parks and recreation areas along the Willamette 

River. 

 

The report also includes data from Oregon’s Statewide Outdoor Recreation Plan 2003-2007, and Oregon 

Trails Statewide Action Plan 2005-2014 as both are considered to be integral components for the 

strategic planning process of the Willamette Greenway Parklands. 

 

The integration of information creates a comprehensive list of needs and opportunities for the Willamette 

Greenway Parklands project. The following are the major points: 

 The provision of more recreation sites, in general, along the river, especially within close proximity to 

visitor’s homes. 

 Protect and restore fish and wildlife habitats, with a management policy to acquire more land to 

protect these habitats as needed. 

 Provide more natural and wildlife viewing opportunities on public lands along the Willamette River, 

and in associated naturalistic settings. 

 Provide more land-based trails, especially where they can connect to parks and natural areas. Trails 

should provide access to views of the river and opportunities to get into the water. Trails can be 

planned to work well with natural areas and restoration projects. Develop additional “natural surface” 
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recreation trails to accommodate activities such as hiking, walking for pleasure, jogging or walking for 

pleasure, and bicycling. 

 Connect trails to communities along the river with natural corridors, existing trails, and to existing 

transportation networks. There is a strong need to increase neighbourhood access to Willamette 

River parks and trails to encourage daily exercise. 

 Create a water trial for use by canoeists, sea kayakers and drift boaters. 

 Provide more boating access and improve existing sites for all mixed boating needs. 

 Work with the Marine Board to identify areas that can be designated “no wake zones”. 

 Provide additional swimming opportunities where safe river conditions exist. 

 Provide primitive camping opportunities. 

 Provide more standard camping facilities. Existing state Park campgrounds along the river are used 

to capacity throughout the summer months. 

 

The final part of the report includes suggestions of possible collaboration and partnerships with recreation 

planners and a number of agencies such as The Nature Conservancy, Oregon State Marine Board and 

Oregon Fish and Wildlife Department. 
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Preistner K & T. Malone (2009) A Recreation Assessment of Northwest Oregon: Current 
Conditions, Trends and Opportunities.  Available at: http://www.oregon.gov/ODF/ 
STATE FORESTS/docs/Recreation/Analysis of Rec Needs-Final Report 3-09-
09.pdf?ga=t. Accessed 28th July 2010. 

 
Key Words:  Trends, recreation patterns, activity participation. 

 
Prepared for Oregon’s Department of Forestry, the main objectives of this report are to broadly 1) Gather 

available information related to recreation on state forest land in northwest Oregon and the scale of 

existing activities and facilities; 2) Identify trends in recreation patterns; and 3) Determine the implications 

of the data for desired future conditions of state forest land and for potential management strategies of 

state forest lands. The use of a number of sources provides a robust ‘snap-shot’ of the recreation 

conditions throughout the northwest of Oregon. 

 

The authors of the report specialize in community-based research within the field of natural resource 

management. The area of study encompasses the counties that form the northwest sector of Oregon, 

including the Portland metropolitan region.  

 

Many data sources were used to prepare this report: Oregon Department of Forestry (OFD), the Oregon 

State-wide Comprehensive Outdoor Recreation Plan (SCORP), Oregon Parks and Recreation Master 

Plans for individual State Parks, Federal land management agencies such as U.S. Forest Service and the 

Bureau of Land Management, local level data from city and county governments, and interviews with 

recreation providers and managers. 

 

Anecdotal evidence gathered from interviews suggests that activity participation is steady and trending 

upward.  However, during peak participation periods (e.g., weekends, warm weather) sites were very 

busy and infrastructure was strained. The report comments on some conflicting information about 

visitation numbers. Citing the National Visitor Use Monitoring data, it is stated that the overall numbers of 

visitors to the region dropped significantly. Yet other data suggests that there is in fact a healthy increase 

in both day use visitation and over-night visitation, increases of 6.5% and 24.7% respectively over the last 

five years. The evidence for an increase in visitor use is supported by visitor spending figures, which have 

increased proportionately with use. 

 

Data from the U.S. Forest Service suggests that between 2007 and 2004 the most popular activities were 

viewing natural features and viewing wildlife, followed by hiking/walking, relaxing and driving for pleasure. 

Many activities have seen a decline in popularity, such as developed and primitive camping, backpacking, 

picnicking, fishing, hunting and bicycling. Of the activities that increased in popularity, viewing wildlife 

showed the most substantial change with an increase of 12.2%. This data is supported by the information 
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sourced from Oregon’s 2003 Statewide Comprehensive Outdoor Recreation Plan, which examines 

participation rates over a 15-year period (1987-2003). These data suggest that nature/wildlife observation 

grew by 170%, golf 188%, RV/trailer camping 96%, use of playground equipment 108% and 

sightseeing/driving for pleasure 21%. Within the same criteria, swimming in outdoor pools decreases by 

33%, picnicking by 24%, horseback riding by 32%, outdoor tennis by 42%, and car camping by 24%. 

The use of motorized, off-highway vehicles has become very popular throughout Oregon. Although retail 

sales of these vehicles demonstrate healthy growth in the number of vehicles in use, activity participation 

shows a decline in use.  There is evidence of declining participation rates in hunting and fishing, based on 

the number of licences issued across the state. A similar scenario is found when one looks at the 

participation rates of boating. Evidence of a decline in participation is supported the drop in boat 

registrations between 2001 and 2004.  
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California 

California State Parks (2008) California Outdoor Recreation Plan 2008 Available at: 
http://www.parks.ca.gov/?page id=23880 Accessed 10th Aug. 2008. 

 
Key words: Recreation participation, trends. 

 
California State Park’s 2008 Recreation Plan is the comprehensive state-wide recreation planning 

document that reflects the current and projected changes in California’s population, trends and economy. 

The most popular recreation activities are presented in Table 20. 

 

Table 20. Most popular recreation activities in California (2008). 

Rank Activ ity % Participation 

1 Walking for fitness/pleasure 74.2% 

2 Driving for pleasure 59.8% 

3 Beach activities 59.2% 

4 Swimming in a pool 50.9% 

5 Day hikes on trails 46.9% 

6 Wildlife/bird watching 45.9% 

7 Jogging/running 39.8% 

8 Bicycling on paved surfaces 36.3% 

9 Outdoor photography 33.3% 

10 Using open turf areas 33.3% 

11 Using play equipment 32.8% 

12 Organised teams sports 25.6% 

13 Freshwater fishing 21.4% 

14 Bicycling on trails/unpaved 15.9% 

15 Surfing/boogie boarding 14.1% 
 

Compared to the 2002 survey, fewer Californians participated in virtually all the recreation activities 

included in the survey. Even though activity participation percentages may drop, ongoing population 

growth can continue to hold steady or increase the actual number of participants. 

 

The following sections outline the seven major priority areas: 

1. Projects that provide opportunities for the most popular 15 outdoor recreation activities. 

2. Projects that provide or improve outdoor recreation opportunities in particular geographic regions 

(e.g., river access, picnic facilities, improved camping facilities, multi-use trails, resource protection 

etc.). 

3. Projects that provide outdoor recreation opportunities for children. 
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4. Projects that provide outdoor recreation opportunities for underserved communities. 

5. Projects that preserve wetland priorities such as riparian areas, tidal/coastal wetland  

6. Projects that support the goals of California’s Recreation Policy, adequacy of recreation opportunities, 

leadership in recreation management, recreation’s role in a healthier California, preservation of 

natural and cultural resources & accessible recreation experiences. 

7. Projects that develop the trail corridors identified in the 2002 California Trails Plan. 

 

Although participation in nature study (including wildlife viewing) was one of the few activities that steadily 

increased in popularity between 1987 and 2002, participation in nature study has dropped by almost 30% 

since 2002. Participation in hunting and fishing declined between 2002 and 2007: participation in fishing 

declined from 34% to 21.4%; participation in hunting declined from 9% to 3.8%. 

 

Adventure and high-risk activities (e.g., mountain biking, scuba diving, kite surfing, wilderness 

backpacking, rock climbing, bungee jumping, hang gliding, and zip lining) demonstrated continued 

interest. The demand for these activities come from a number of age groups, particularly the ‘baby boom’ 

generation who seek to engage in physically active recreation. Global participation in geocaching and 

other high tech recreation activities exceeds 700,000 people. To address the high tech recreation 

demand, California State Parks has added Wi-Fi access to several park units. 

 

Some of the major recommendations from the 2008 Comprehensive Outdoor Recreation Plan include: 

 Maintenance and care; focus should include law enforcement efforts, pollution  control and overall 

maintenance of facilities 

 As Californians visit a diverse range of types of parks, from natural to cultural and developed to 

remote wilderness, this diversity should be maintained. 

 Recreation providers should continue to evaluate the accessibility of local parks for all citizens in 

California. 

 Providers should continue to promote safe and accessible venues for physical activities. 

 Private business should continue to provide rental equipment, food services and sponsorship of 

events on publically managed facilities and resources. 

 Youth generally participate in activities in and around their neighbourhoods or in their community, 

therefore provision of safe and accessible local recreation activities for all youth should remain a high 

priority. 
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California State Parks (2005) Park and Recreation Trends in California 2005. An Element of the 

California Outdoor Recreation Plan. 
 
Key words: Recreation, youth, future trends, facilities. 

 
Strong relationships between recreation trends and population demographics are highlighted within this 

report. Produced as part of the wider Outdoor Recreation Plan, emphasis is given to the predicted future 

changes in California’s population and its future recreation needs. 

 

The shift in age demographics will have consequences for the provision and service of the state’s 

recreation resources. California’s senior population will double by the year 2020. California’s 18-40 year-

old population are creating new ways to experience outdoor recreation with the advent of technologies 

which supplement traditional activities such as mountain biking and kayaking, and the use of new 

innovations such as internet and wireless opportunities to better manage work and leisure time.  

Californians are active outdoor recreationalists with 65.5% to 92% reporting participation in the most 

popular outdoor recreation activities. In 2002, the top 10 adult or family activities were: 

1. Walking for pleasure; 

2. Driving for pleasure; 

3. Visiting historic sites; 

4. Attending cultural events; 

5. Beach/pool activities; 

6. Visiting museums; 

7. Picnicking at developed sites; 

8. Wildlife viewing; 

9. Trail hiking; and 

10. Using open turf areas. 

 

The youth population (under the age of 18 years old) reported similar preferred activities but with a slight 

bias to water-based activities: 

1. Walking for fun/fitness; 

2. Pool swimming; 

3. Visiting water sites; 

4. Beaches/surf play; 

5. Visiting outdoor nature centres; 

6. Outdoor cultural events; 

7. Visiting historic/cultural sites; 

8. Picnicking; 
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9. Biking on paved surfaces; and 

10. Using open turf areas. 

 

Using data from the 1997-2002 CORP survey, it can be seen that current respondents devote “equal or 

greater amounts of time to outdoor recreation” (p6), however, the most common reason for respondents 

to report a decrease in activity involvement was work schedule. 

 

Future activity trends are examined in the latter parts of the report. Many of the current popular activities 

are expected to grow, especially those that require little specialised equipment, and those that develop 

strong social aspects. It is expected that strong growth will occur in the following activities: 

 Walking 

 Picnicking and family gathering in the outdoors 

 Swimming (e.g., pools, lakes, streams) 

 Developed camping 

 Visiting beaches 

 Sightseeing 

 Outdoor sports events and concerts 

 Visiting nature centres and historic sites 

 

Facilities such as swimming pools and water parks, while predicted to be popular will be expensive to 

manage and maintain, thus ultimately work against potential expansion. The provision of trails for multi-

use purposes, to connect green space and parks to urban centres may however be seen as economically 

and socially acceptable. Special interest groups and community-based organizations are highlighted as 

potential private and public recreation providers, bringing an array of expertise to the region. 
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East Bay Regional Park District (1997) Master Plan 1997 Available at: http://www.ebparks.org/files/ 

RPM Plan97.pdf  Accessed 25th Aug 2010. 
 
Key words: Strategic planning, recreation objectives, facilities. 

 
The East Bay Regional Park District, located on the shores of San Francisco Bay, consists of 55 regional 

parklands, over 1,000 miles of trails, and covers an area of approximately 85,000 acres. The majority of 

the parklands consist of open space areas, intersected by a network of trails for use by foot, horseback or 

bicycles. From high peaks and ridges to valleys and canyons, the parklands offer a varied and natural 

landscape that sharply contrasts to the neighbouring urban environment. Population growth and related 

recreation participation increases have increased recreation impacts on natural areas. Park management 

needs to be more effective in planning, monitoring, and delivering programs. Increased awareness and 

public interest in open space and recreational opportunities and facilities (and changes in socio-cultural 

characteristics – including people with disabilities) had increased demand for access, infrastructure, and a 

diversity of recreation opportunities. The most common facility or recreation provision across 55 parks 

with the District are listed in Table 22. 

 

Table 22. The most common facility or recreation 
provision across 55 parks with the East bay Regional 
District. 

Activity or Facility # of parks available 

Parking or staging area 43 

Trails- Unpaved & multi-use 37 

Picnic area 30 

Narrow hiking & riding trails 30 

Day camp facilities 24 

Meadow or lawn area 24 

Fishing 23 

Trails- Paved & multi-use 15 

Children’s play area 13 

Swimming 13 
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Roberts N., D. Chavez, B. Lara & E. Sheffield (2009) Serving Culturally Diverse Visitors to Forests 
in California: A Resource Guide. U.S Department of Agriculture, Forest Service, Pacific 
Southwest Research Station General Technical Report PSW-GTR-222 June 2009. 

 
Key words: Ethnic population, recreation preferences, patterns, demand. 

 
Produced as a guide to assist the management of California’s national forests, this report examines the 

ethnic diversity of visitors and their recreation preferences. It is recognised that California’s population is 

growing yet particular groups from different ethnic and lower socioeconomic backgrounds remain under-

represented in park visitation numbers. 

 

Latino and Asian populations are experiencing strong growth throughout California; by 2020, Latinos will 

be the largest percentage of every group except senior adults. Consideration is being given to new 

recreation preferences and provision throughout the nation forest system. 

 

Several different recreation patterns and preferences have been identified for Latino recreationists: 

recreation in larger groups at sites which have amenities to support day long, extended family social 

gatherings, usually involving on-site food preparation; interests in strong social outdoor recreation 

experiences with programs that involve families, programs for children and youth, family orientated 

entertainment events and festivals; and enjoyment of picnicking, day hiking and camping in large 

social/family groups. Preferred activities includes going to beach or park, walking/hiking on trails, 

picnicking and driving for pleasure. Visiting natural areas, appreciation of nature, and opportunity to 

spend time with family were strong motivations for visiting natural areas. Being too busy at work, not 

knowing who to ask for information, lack of public transport, equipment costs and language barriers were 

seen as being major obstacles or constraints for Asian Americans. 

 

Recent immigrants tend to recreate with family groups, while second or third generations prefer to engage 

in activities with friends. Immigrants use recreation to help maintain cultural traditions and to build 

relationships and connections with other immigrants, often as a way of mutual support and information 

sharing. The Latinos emphasis on family and family values does not diminish across generations or 

region. 
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State of California Natural Resources Agency (2009) Summary Findings: Survey on Public 
Opinions and Attitudes on Outdoor Recreation in California 2009 Available at: 
http://www.parks.ca.gov/pages/795/files/2009%20spoa%20summary%20findings.pdf 
Accessed 12th Aug. 2010. 

 
Key words: Activities, future trends, demand. 

 
The 2009 Survey on Public Opinion and Attitudes on Outdoor Recreation in California is a contributing 

source to the California Outdoor Recreation Planning Program (CORP). This work identifies trends and 

preferences to assist local recreation providers and managers in analyzing how to meet resident’s needs. 

This study examines the activities that Californians are currently engaged in, outdoor recreation activities 

that they would like to engage in, attitudes on recreation facilities and programs and physical activity 

within the park setting. 

 

A mixed-methods approach (telephone, mail and online surveys) was used for data collection. Recreation 

participation among adults was steady, as more than two-thirds spent the same or more time in outdoor 

recreation activities compared to five years ago. Most adults (74%) participated in walking for fitness or 

pleasure. Other popular activities included picnicking in public areas, driving for pleasure, sightseeing, 

driving through natural scenery, beach activities, and visiting outdoor nature museums, zoos, gardens or 

arboretums. Most adults (77%) had been physically active in the past month. 87% reported participating 

in moderate physical exercise and 52% reported participating in vigorous physical activity. Park users 

under the age of 18 most frequently participated in playing (73%), sports (37%), walking (22%) and 

eating/picnicking (21%). Respondents on average went to parks with five other people, but most 

commonly visited with only two. Overall, companions were primarily family (56%) or both family and 

friends (31%). Most adults used community buildings (64%), open spaces to play (59%), picnic tables 

(58%), and unpaved multipurpose trails (53%) during their last park visit. 

 

The majority (87%) of adult Californians agree that recreation programs improve people’s health. There is 

support for higher fees to participate in activities that require the use of equipment, skills or fuel such as 

camping, hunting, fishing, horseback riding, or off-highway vehicles. There is a growing acceptance for 

private businesses providing certain services and activities in the park such as recreation equipment 

rental, concessions and event sponsorship. Many adults think that gang activity (64%), alcohol and drug 

use (56%) and poor maintenance (49%) are the most limiting constraint for participation in activities at 

parks. 

 

More than 4 in five adults want user fees that are collected at each park, wildlife and recreation area to be 

spent on that area; they also want the rules and regulations in parks and outdoor recreation areas to be 

enforced. Respondents indicated that it was important to provide play areas for young children, 
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wilderness areas where no vehicles or development are allowed, environmental and outdoor education 

programs, multi-use turf areas for field sports, picnic sites for large groups, trails for multiple, non-

motorized activities, and hard surface trails. When enjoying the outdoors, adults top motivations are to 

have fun, be with family and friends, relax, and enjoy scenic beauty. Walking for fitness or pleasure; 

camping in developed sites; bicycling on paved surfaces; and day hiking on trails are activities that 

Californians would like to participate in more often. 

 

Among youth (aged 10 - 17), 86% participated in favourite activities primarily with friends, 57% with 

immediate family, and 35% on their own. The most popular youth activities were; walking on 

sidewalks/paths/trails within their community, swimming in a pool, jogging/running, and playing in parks. 

Before the age of 14, 80% of youth respondents had participated in; playing in water, playing in safe 

place, hiking/biking/riding on trails, exploring nature outdoors, visiting historic sites, and learning to swim. 

When asked about desired park experiences, youth indicated that more recreation facilities closer to 

home and recreation facilities for specific age groups, and to participate more often in activities such as 

horseback riding, sledding, ice-skating and snow-play were priorities. 

 

Information from Hispanic respondent was also studied to establish trends and demands. The survey 

found that, “Hispanics spent more days than non-Hispanics visiting highly developed parks and recreation 

areas, and fewer days visiting natural and undeveloped areas” (p. 6). 

 

The results also detailed that a greater proportion of Hispanics (66%), compared to non-Hispanics (52%) 

visited parks in exclusively in family groups, and that they were more likely to use facilities such as 

swimming pools, picnic tables, amusement areas, playgrounds and tennis/basketball courts.   

The report concludes with a list of recommendations; to maintain a diversity of parks; care for and 

maintain existing parks; provide local, easily accessible parks; make parks assessable for physical 

activity; make parks safe; support private businesses in the recreation industry; cleanup pollution and 

preserve resources; go green; provide local activities for youth; provide easy access to parks for youth; 

increase access to snow and water sports for youth; promote programs on fishing, celebrating cultural 

heritage, camping and playing on a team; and provide youth activities that are close to home and provide 

equipment for the activities.  
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Westrup. L (2006) Recreation Trends Worth Talking About. Technical Assistance, Planning 
Division, CA State Parks. Available at: http://www.parks.ca.gov/pages/795/files/ 
recreation%20trend%20article%20may%202006%20sh%20revsions.pdf  Accessed 18th 
Aug. 2010. 

 
Key words: Recreation patterns, participation rates, technology. 

 
This technical report examines demographic and participation rates of the most popular outdoor 

recreation activities across California, with emphasis on community and health impacts. Changing 

recreation patterns indicate that Californians are recreating less now than five years ago. The reasons 

cited for this shift include lack of time and work restrictions. Retirees are changing the use of their leisure 

time. Even though Californians are living longer, and generally staying fit, there are a noticeable number 

who grow tired of golf, travel and gardening, and who are pursuing further education or even a second 

career. Developmental aims for families will become significantly important as parents seek to improve 

their children’s chances to compete in education and work. Focus of provision will shift away from the 

traditional 9am-5pm as a more inclusive 24-hour day becomes the normal routine. Local service providers 

will be encouraged to share inventive programs (e.g., midnight baseball and softball games). 

 

The most popular recreation activities are those that do not require a great deal of experience or skill in, 

are relevantly inexpensive, and are quite accessible (Table 21). 

 

Table 21. Most popular and preferred recreation activities in California. 

Most popular activities Most preferred activities 

Walking Camping in developed sites 

Driving for pleasure Hiking 

Visiting historic sites/museums Walking 

Attending outdoor cultural events Wildlife viewing 

Beach activities Bicycling (paved) 

Visiting nature orientated museums Horseback riding 

Picnicking Freshwater fishing 

Wildlife viewing Attending outdoor cultural events 

Hiking Visiting nature orientated museums 

Using turfed areas Picnicking 
 

 

The rapidly increasing population of California suggests that even the least popular activities such as 

tennis that show declining participation rates (as a percentage of the population), will continue to grow in 
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terms of numbers of participants. It is safe to assume that with the increasing population, traditional 

activities such as hiking, bike riding and camping will also continue to grow in terms of number of 

participants and participation rates. With a burgeoning population, increased participation numbers, and 

the increased popularity of newer activities such as geo-caching, bouldering and orienteering, significant 

pressure will be put upon existing facilities and may lead to more instances of user group conflict.   

Technological advances will create new and improved activities such as geo-caching, mountain boarding, 

slack-lining, using RVs, boating and off-road vehicles. With each new activity, demand for land, programs, 

facilities and services increase. 

 

Space scarcities for facilities such as trails, ball fields and community centres will become more acute in 

prime urban environments. Space-invasive activities such as golf will become more expensive and 

overcrowded at peak times. 
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Maine 
Maine Bureau of Parks & Lands (2009) Maine State comprehensive Outdoor Recreation Plan 2009-

2014 Available at:  http://www.maine.gov/doc/parks/programs/SCORP/index.html 
Accessed 26th July 2010. 

 
Key words: Communities, stakeholders, recreation trends. 

 

Produced in accordance with the U.S. federal Land and Water Conservation Fund, this SCORP report is 

a wide ranging examination of current recreation facilities, services and demands across the state of 

Maine and New England. Future recreation trends and demands are identified with recommendations 

being given for the strategic management of recreation throughout the region. 

 

The following information details suggested implementation strategies for the current plan. In order to 

connect Mainers of all ages with outdoor recreation, managers should strive to provide a broad range of 

outdoor recreation opportunities for diverse interests and abilities, focus on ensuring youth is active in the 

outdoors and engage with nature, and improve appreciation for outdoor recreation’s benefits and 

awareness of existing opportunities. To better connect lands and communities to nature quality, 

managers ought to: improve infrastructure at and improve connectivity between the parks, lands, 

preserves etc.; recognise and address maintenance challenges; improve planning and coordination 

efforts that empower communities to identify and protect places and projects of local value; and focus on 

access to open spaces, including bike and pedestrian access. Better linkage between urban centres and 

trails are critical. 

 

To better connect with outdoor recreation stakeholders in order to improve collaboration, managers need 

to: acknowledge the importance of private landowners allowing public recreation, and nurture landowner 

relations; bring together diverse elements within communities to better manage and promote outdoor 

recreation; and identify opportunities to form or join larger projects (e.g., East Coast Greenway) to 

leverage support from tourism. 

 

Lastly, in order to improve connections between trails to establish or improve the Regional Trail System, 

managers should: invest in sound planning. Involve user groups, landowners and government agencies in 

a collaborative effort to develop a vision for extended trail systems across the state; support coordinated 

trail management including sharing GIS data, public information, and technical expertise; and find ways to 

further develop gateway communities as regional trail hubs, including tourism and economic development 

efforts. 
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The report identifies particular recreation trends for different age groups. Using information from the 

Maine & the Maine Market Region report (2009), it states that activities such as mountain biking, 

backpacking, kayaking, rafting, using a personal watercraft, snowmobiling, downhill skiing, sledding, 

snowboarding and outdoor sports such as jogging, soccer, tennis etc., are popular activities for 16-24 

year olds. The report further states that parents offer the biggest influence on youth participation in 

particular activities. 

 

Using the same sources, reference is made to the preferred activities for the +65 year old group. These 

include viewing/photographing wildlife and birds, sightseeing, gathering mushrooms etc. The report uses 

data based on surveys, entrance figures, estimated visitor use data, registration figures and licence data 

to ascertain participation trends for recreational activities (Tables 23-27).  

 

Table 23. Most popular and fastest growing outdoor recreation activities in the U.S.: Participation. 

NSRE† Top 10 Activities (2008) Participants 
(millions) OIF‡ Top 10 Activities (2006) Participants 

(millions) 
Walk for pleasure 199.318 Bicycling 3,123 

Family gathering 176.001 Trail running 1,333 

Gardening 157.965 Fishing 1,082 

View/photograph natural scenery 150.060 Hiking 844 

Visiting nature centres 131.111 Camping 347 

Attending outdoor sports events 123.666 Paddles ports (canoe, raft, kayak) 191 

View/photograph flowers & trees 121.943 Bird watching 188 

Sightseeing 121.099 Backpacking 81 

Picnicking 120.796 Climbing (any type with harness) 51 

Driving for pleasure 118.119 Cross-country/Nordic skiing 50 
†National Survey on Recreation and the Environment. 
‡Outdoor Industry Foundation Outdoor Recreation Participation Study.

    

 

 

Table 24. Most popular and fastest growing outdoor recreation activities in the U.S.: Activity growth. 

NSRE Top 10 Fastest Growing 
Activities 

% Change in 
Total Days 
(1999-2008) 

OIF Rank Order of 
Activities 

% Growth 
in Total 

(1998-2005) 
Visit farm or agricultural setting +100.2% Telemark skiing +160.5% 

View/photograph flowers and trees +77.8% Snowshoeing +83.4% 

View/photograph natural scenery +60.5% Trail running +22.1% 

Driving off-road +56.1% Canoeing* +8.5% 

View/photograph other wildlife +46.9% Cross-country skiing +6.6% 

View/photograph birds +37.6% Rafting* +3.1% 

Kayaking +29.4% Hiking -0.1% 



Annotated Bibliography 

Lees + Associates    Mustel Group Market Research     Urban Futures      

47 | P a g e  

Visiting water (other than beach) +28.1% Bicycling (single track dirt) -1.4% 

Backpacking +24.0% Camping (any type) -3.6% 

Snowboarding +23.9% Bicycling (any type) -5.7% 
†National Survey on Recreation and the Environment. 
‡Outdoor Industry Foundation Outdoor Recreation Participation Study. 
*Not measured in 1998. 

         
 

 

Table 25. Fastest growing outdoor recreation activities in New England. 

Activity % Change in # 
Participants 

Increase in 
Participants (millions) 

Kayaking 2,656.9 % 1.73 

Handball/racquetball-outdoors 458.6 % 2.14 

Jet skiing 174.0 % 0.54 

Snowboarding 159.9 % 0.52 

Horseback riding 95.9 % 0.35 

View/photograph fish 91.6 % 1.51 

Canoeing 86.0 % 0.99 

View wildlife (except birds) 80.7 % 2.71 

Baseball 76.1 % 0.49 

Day hiking 75.4 % 1.97 
 

 

 

 

 

Table 26. Change in Outdoor recreation activity participation in New England 
(1995-2009). 

Activity Participants Gained 
(millions) 

Participants Lost 
(millions) 

View wildlife (except birds) +2.71 – 

Family gatherings outdoors +2.46 – 

Walk for pleasure +2.44 – 

Handball/racquetball outdoors +2.17 – 

Day hiking +1.97 – 

Yard games (e.g., croquet) +1.94 – 

Kayaking +1.73 – 

View/photograph fish +1.51 – 

View/photograph birds +1.44 – 

Swimming in lakes and streams +1.39 – 

Running or jogging – -1.05 

Softball – -0.38 
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Ice skating outdoors – -0.38 

Volleyball outdoors – -0.29 

Downhill skiing – -0.26 

Anadromous fishing – -0.13 

Rowing – -0.10 

Waterskiing – -0.10 

Caving – -0.1 
    

 

 

 

 

Table 27. Outdoor recreation activity participation by Maine residents 
(over 50% participation). 

Activity # Resident 
Participants 

% Residents 
Participating 

Walk for pleasure 942,000 87.6% 

Family gathering 863,000 80.3% 

View/photograph natural scenery 786,000 73.1% 

Swimming in lakes, streams etc. 692,000 64.4% 

Gardening/landscaping for pleasure 685,000 63.7% 

Driving for pleasure 677,000 63.0% 

View/photograph other wildlife 668,000 62.1% 

Picnicking 663,000 61.7% 

Attend outdoor events 649,000 60.4% 

Sightseeing 648,000 60.3% 

Boating (any type) 612,000 56.9% 

Visit nature centres, zoos etc. 607,000 56.5% 

View/photograph flowers, trees, etc. 599,000 55.7% 

Visit a beach 575,000 53.5% 

Gather mushrooms, berries etc. 567,000 52.7% 

Yard games (e.g., horseshoes) 539,000 50.1% 
 

 

Motorized outdoor recreation in Maine, based on registration numbers, shows growth over the last fifteen 

years. ATV registrations grew rapidly in the late 1990’s through to 2004, when registrations began to 

plateau. This rapid growth of ATV recreation (Table 28) has led to the “ATV Issue”, a priority 

implementation policy from the 2003-2008 SCORP, which has seen the creation of an additional 3,317 

miles of ATV trails. 
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Table 28. ATV, snowmobiles, and boat registrations (1993-2008). 

Year ATV 
Participation 

Snowmobile 
Participation 

Boating 
Participation 

1993 21,447 64,985 113,590 

1998 28,834 84,205 126,665 

2003 59,857 107,285 128,228 

2008 67,013 102,449 123,894 
 

 

The use of trails for activities such as day hiking, driving off-road, backpacking, horseback riding, 

snowmobiling, cross-country skiing and walking for pleasure is growing significantly (Table 29). 

 

 

 

Table 29. Trail activity participation by 
Maine residents. 

Activity Participation (%) 

Walk for pleasure 87.6% 

Run or jog 27.7% 

Hike 41.3% 

Bike 38.2% 

Cross-country ski 14.4% 

Snowshoe 16.7% 

Snowmobile 28.7% 

Drive off-road 26.7% 
 
 

Green G., S. Parker, C. Betz & H.K. Cordell (2009) Maine and the Maine Market Region: A Report to the Maine 

Department of Conservation by the Pioneering Research Group Southern Research Station, USDA Forest 

service, Athens, Georgia. 
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APPENDIX C: Urban Futures: 
Projection Methodology, Metro 
Vancouver Park Visits 
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Projection Methodology, Metro Vancouver Park Visits 
 
The approach used to establish a range of scenarios for future park visitation in the 
Metro Vancouver region was to relate annual levels of park visitation to 23 parks within 
the region to the size of the regional population each yeari. From these two sets of data, 
annual visitation rates per person (per capita visitation ratios) were developed. These 
ratios were then used in conjunction with a projection of the region’s population to 
provide assessments of total annual visits to Metro Vancouver Parks between 2009 and 
2031. 
 
Within the park visitation database, 16 of the 23 parks for which data were provided 

had complete data for all years 
between 1989 and 2009. In 
2009, visits to all 23 parks 
totaled 9,036,132, while the 
number of visits to the 16 
parks with a complete set of 
historical data totaled 
7,858,956 (Figure 1)ii. As the 
inclusion of parks with an 
incomplete history of visitation 
data would skew the annual 
visitation ratios used to 
develop projections of park 
visits, it was necessary to only 
consider data for the 16 parks 

for which there existed a consistent data series in developing the per capita visitation 
ratios.  
 
With 7,858,956 visits to these 16 parks in 2009, and a total population in Metro 

Vancouver of 2,325,574, each 
resident made an average of 
3.38 visits to Metro Vancouver 
parks during the year. Looking 
back to 1989, with 3,681,945 
visits and a regional population 
of 1,568,516, annual per capita 
visits averaged 2.35. This 
represents a 44 percent 
increase in per capita visitation 
over the period. 
 
Between 1989 and 2009 the 
total number of visits to Metro 
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parks grew at a much faster pace than did the regional population over that period 
(Figure 2). For example, while the region’s population grew by 48 percent (from 1.6 
million to 2.3 million residents), the number of visits to the 16 parks increased by 113 
percent, from 3.7 to 7.9 million visits.  
 
A projection of future Metro park visits was developed by relating trends in the average 
annual number of visits per resident to a projection of the region’s population. In doing 
this, several scenarios were considered. As a starting point, and in keeping with 
common practice, a baseline scenario was established by holding the current per capita 
visitation rate constant over the projection period and relating it to annual population 
growth, thus demonstrating the degree of change in visitation that would be driven by 
population growth alone. Figure 3 shows that in holding per capita visitation constant at 
2009 levels, total visitation would be expected to increase from 2009’s 9.04 million visits 
to 12.7 million by 2031 (a 41 percent increase).  
 
In addition to this baseline projection, a logarithmic trend line was fitted to the past two 
decades of per capita visitation data and projected to 2031. As an extension of historical 

trends using this method, per 
capita visitation would increase 
from 3.38 to 3.52 by 2031 
(versus remaining constant at 
3.38 under the baseline 
scenario). Combined with the 
same regional population 
projection used in the baseline 
scenario, annual park visits in 
2031 would increase from 
2009’s 9.04 million to 13.2 
million (or by 46 percent). 
 
Several other trend lines were 
fitted to the historical data in 

order to determine the degree of variation that was introduced by changing volumes of 
visits in certain parks and over different time periods of growth in visits. For example, 
given the scale of, and patterns of growth in, visitation to Pacific Spirit, Capilano, and 
Boundary Bay parks, trends were examined for all parks net of each of these larger parks 
to determine the degree of variance in overall visitation rates. Similarly, with increased 
awareness and improved counting procedures in recent years, the 1996 to 2003 period 
was also considered relative to the data for the entire 1989 to 2009 period and for the 
post-2003 period. 
 
Considering the range of trends in per capita visitation rates resulted in total visitation 
ranging only narrowly from 12.9 to 13.1 million visits annually by 2031. This indicates a 
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relatively low variance in historical park visitation rates and consequently a relatively 
narrow range within which future visitation scenarios are likely to fall. 
 
 
                                                      
i
 The 23 parks included: Aldergrove Lake, Belcarra, Boundary Bay, Brae Island, Brunette Fraser Greenway, 
Burnaby Lake, Campbell Valley, Capilano River, Colony Farm, Crippen, Deas Island, Derby Reach, Glen 
Valley, Grant Narrows, Iona Beach, Kanaka Creek, Lynn Headwaters, Matsqui Trail, Minnekhada, Pacific 
Spirit, Pitt River Greenway, Surrey Bend, Tynehead,  
ii
 The 16 parks with complete data from 1989 to 2009 included: Aldergrove Lake, Belcarra, Boundary Bay, 

Burnaby Lake, Campbell Valley, Capilano River, Crippen, Deas Island, Derby Reach, Kanaka Creek, Lynn 
Headwaters, Matsqui Trail, Minnekhada, Pacific Spirit, Tynehead,  
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Introduction

Research Objectives
As part of the Regional Outdoor Recreation Study, a 
quantitative survey was conducted among residents of 
Metro Vancouver (MV) and Fraser Valley Regional District 
(FVRD) with the key objectives to:

 Determine the outdoor recreation habits and activities 
of area residents;

 Measure awareness and usage of regional parks and 
outdoor spaces;

 Profile users and infrequent users; 

 Determine the key barriers to park or outdoor 
recreation use and ways in which MV and FVRD might 
improve parks’ features and services to encourage 
greater use.

Qualitative research was completed earlier with the results 
presented under separate cover.

Methodology

 800 interviews were conducted with a random sample 
of residents 16 years of age and over: 600 interviews 
in MV and 200 in FVRD;

 Margin of error at the 95% confidence level:   Total 
sample: +/- 3.5%; MV sample +/-4%; FVRD sample 
+/-8%;

 Specific steps taken to ensure sample representative 
of residents including:

• Random selection of households from up-to-date 
published listing;

• Random selection of individual interviewed within 
household using ‘next birthday’ method;

• Up to 6 calls per selected household/individual to 
minimize potential bias due to non-response;

• Matching of sample to Statistics Canada data on the 
basis of gender, age and area of residence.

 Pretest conducted of questionnaire prior to being 
fielded;

 All interviewing conducted from Mustel Group’s 
Vancouver-based telephone facility, where 
interviewers are continuously supervised and 
monitored by senior staff;

 Survey field dates: August 24 to September 1, 2010;
 Translation offered in Cantonese, Mandarin and 

Punjabi;
 Questionnaire and report of calls appended             

to report.
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Executive Overview

Participation in Outdoor  Recreation

 Both Metro Vancouver and Fraser Valley residents place 
considerable value on outdoor recreation. Close to nine-
in-ten report that it is at least “somewhat important”  
compared to other interests, with approximately six-in-
ten who view outdoor recreation as “very important”.

 In warm weather months, approximately one-in-four 
residents visit a park or open space more than once a 
week. Just under half of the population (43% of Metro 
Vancouver residents and 49% of Fraser Valley residents) 
recreate outdoors at least once a week.

 In cold weather months, usage is much less frequent. 
Approximately one-in-five residents visit a park or open 
space once a week or more often.

 Residents of MV and FVRD make on average a total of 
41 visits per year to a park or open space to participate 
in an outdoor recreational activity; 29 visits are made in 
the warm weather months and 12 in the cold weather 
months.

 The findings do not vary significantly by region 
(MV/FVRD) but the following population segments 
tend to visit parks less often on average:

• those 16-24 years as well as those 55 to 74 
years of age (75 plus are closer to the 
average);

• those not employed;
• immigrants from China and South Asia;
• below average income households;
• those without children;
• residents of Richmond (which is likely related to 

the ethnic composition of the community).
 Park usage is highest among:

• those aged 25 to 34 and 45 to 54 years;
• those employed;
• Canadian born;
• those speaking French or other non-Asian 

languages in the home;
• affluent households;
• families with children.
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Executive Overview-cont’d

Recreation Activities

 Walking or hiking for pleasure is the most popular 
outdoor recreation activity, enjoyed by residents of all 
ages.

 Other common activities include:
• Picnicking in small groups
• Swimming/beach activities
• Outdoor events
• Nature/wildlife viewing
• Cycling on trails

 In the Fraser Valley, where residents appear to do a 
greater variety of activities, campground camping and 
motorized boating are also relatively popular.

 The population segments who are less inclined to use 
parks participate less in most of these activities. The 
South Asian population in particular is less likely to 
participate in all these activities, except picnicking and 
organized field sports.

 Further note that those with physical disabilities, while 
visiting parks as often as others, not surprisingly only 
participate in picnicking and wildlife viewing to the same 
extent as others. Their participation in all other activities 
is less.

 Children under 16 years of age in both areas tend to 
engage in swimming/beach activities, cycling on 
groomed trails, organized field sports and 
walking/hiking.

 When residents were asked what activities they plan 
to start or do more often in the upcoming year, 
topping the list are:

• walking/hiking
• skiing/ snowboarding
• cycling on groomed trails 
• and in the Fraser Valley, campground camping

 Swimming/beach activities, non-motorized boating 
and in the Fraser Valley, fishing, are also attracting 
more attention, in addition to a number of other 
activities.
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Executive Overview-cont’d

Awareness and Usage of Regional Parks
 In terms of awareness of regional or major parks, one-

in-four residents in each area could not name any parks. 

 Of parks listed, Stanley Park tops the list in Metro 
Vancouver, followed by Queen Elizabeth Park, Pacific 
Spirit Park, Central Park, Deer Lake and Bear Creek 
Park. Apart from Pacific Spirit Park, awareness is quite 
limited of other Metro Vancouver regional parks (5% or 
less able to list each regional park).

 In the Fraser Valley, in addition to Stanley Park, Cultus 
Lake, followed by Golden Ears, Harrison and Manning 
Park have the highest levels of awareness. Again 
awareness of the FVRD regional parks is quite limited.

 In terms of parks used, approximately half of Metro 
Vancouver residents use one of the major parks in the 
region, with Stanley Park topping the list. A wide variety 
of other parks are used by 5% or less.

 In the Fraser Valley, 29% of residents use a park or 
other large open space in that region, with Cultus Lake 
followed by Harrison being the most popular areas.

 A total of 5% of Metro Vancouver residents use parks 
situated in the Fraser Valley and vice versa, 5% of 
Fraser Valley residents use parks in the MV area.

 The most common deterrents to visiting parks and 
open spaces more often are: 

• a busy lifestyle with mainly work and family 
commitments taking precedence (most affecting 
working people and youth with school 
commitments as well), and

• the weather (particularly strong impact on 
Chinese-born and youth/young adults).

 To a much lesser extent, there is some mention of 
preference for other activities, travel distance/time, 
and health/mobility issues (which are more apt to 
deter the oldest residents, aged 75 and over and 
naturally those with physical disabilities).

 Private vehicle is the most popular mode of 
transportation to parks, especially among Fraser 
Valley residents (79% in contrast to 63% in MV). In 
the City of Vancouver vehicle use drops to 42% but 
the majority use vehicles in all other areas.

 Regardless of where they live or what municipality, 
most people expect to travel an hour or more to a 
destination or park for an outdoor recreational day 
trip. But, the limit  for a majority of residents is 
under 2 hours.
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Executive Overview-cont’d

 Area residents are divided in their preference of 
landscape or surroundings when active in outdoor 
recreation. Although ocean and beachfront is in the lead, 
several other types of surroundings are in second or close 
second place. These include: 

• wilderness or forested areas, 
• mountain areas and, 
• fresh water lakes or lake beachfronts.

 Washrooms are by far the most needed facility for 
visitors to large or regional parks. There is broad 
agreement on this provision across all demographic 
groups, but particularly among those with school-age 
children.

 Other services/facilities with some demand include: 
• water fountains,
• food concessions,
• parking and,
• picnic areas.

 Among parents of children under age 6, playgrounds are 
important  to a sizeable group.

 There is also demand among persons with disabilities 
and those of European descent for well maintained 
trails.  

 Note that wheelchair/disabled access is mentioned 
by  just 4% of physically disabled persons.

 Lack of information is the key single deficiency in 
parks services, with requests for maps with marked 
trails, and for information about services available.

 Other aspects found lacking by some include:
• washrooms, 
• parking,
• security/park patrol.

 South-Asian born tend to be more vocal about 
inadequacies, particularly washrooms and seating, 
perhaps because their favoured activities are 
picnicking and field sports.

Summary

 In summary, Metro Vancouver and Fraser Valley 
residents value their parks and open spaces and 
participate in a wide variety of outdoor recreational 
activities.  A number of lifestyle and cultural issues is 
preventing broader usage but the research indicates 
a number of initiatives or services that would expand 
park usage, with heightening awareness of the 
offerings being a key starting point.
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Outdoor Recreation Activities



Importance of Outdoor Recreation

Very important

Somewhat important

Slightly important

Not important at all

• Both Metro Vancouver and Fraser Valley 
residents place considerable value on 
outdoor recreation. Close to nine-in-ten 
report that it is at least “somewhat 
important”  compared to other interests, 
with approximately six-in-ten who view 
outdoor recreation as “very important”.

• The findings are quite consistent by 
most demographic segments of the 
population but the following groups 
place slightly less importance on 
outdoor recreation:

• older residents (65 years plus);

• those of Chinese descent;

• those from below average income 
households (less than $60K per 
year);

• those without children; 

• the less educated (no post-
secondary education).

Base: Total Metro Vancouver (n=600)
Total Fraser Valley (n=200)

Q.1) How important is outdoor recreation to you compared to other interests?

Metro Vancouver Fraser Valley

57%

30%

9%

4%

57%

27%

10%

5%

9
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• In warm weather months, 
approximately one-in-four residents 
visit a park or open space more than 
once a week, on average over 3 times 
per week.

• Just under half of the population (43% 
of Metro Vancouver residents and 49% 
of Fraser Valley residents) recreate 
outdoors at least once a week.

• Approximately 30% in MV and 24% in 
FVRD participate in outdoor recreation 
less than once a month or not at all.

Frequency of Visiting Parks/Open Spaces in Warm Weather 
Months

25%

18%

17%

11%

4%

12%

14%

More than once a week

About once a week

2-3 times a month

About once a month

About once every two months

Less often

Don’t use parks

Metro Vancouver Fraser Valley

Base: Total Metro Vancouver (n=600)
Total Fraser Valley (n=200)

Q.8a) How frequently do you visit these parks or open spaces in the warm 
weather months?

26%

23%

20%

8%

5%

11%

8%
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• In cold weather months, usage is much 
less frequent. Approximately one-in-five 
residents visit a park or open space once a 
week or more often (about 18% compared 
to 43%/49% in warm weather months). 

• And over half participate in outdoor 
recreation less than once a month (56% in 
MV and 42% in FVRD compared to about 
30%/24% in warm weather months).

Frequency of Visiting Parks/Open Spaces in Cold Weather 
Months

9%

9%

11%

15%

8%

34%

14%

More than once a week

About once a week

2-3 times a month

About once a month

About once every two months

Less often

Don’t use parks

Metro Vancouver Fraser Valley

Base: Total Metro Vancouver (n=600)
Total Fraser Valley (n=200)

Q.8a) How frequently do you visit these parks or open spaces in the warm 
weather months?

9%

9%

13%

19%

7%

37%

8%
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• Residents of MV and FVRD make on average 
a total of 41 visits per year to a park or open 
space to participate in an outdoor 
recreational activity; 29 visits are made in 
the warm weather months and 12 in the 
cold weather months.

• The findings do not vary significantly by 
region (MV/FVRD) but as suggested on the 
previous charts, we do find that the 
following population segments tend to visit 
parks less often on average:

• Those 16-24 years as well as those 55 
to 74 years of age (75 plus are closer 
to the average*);

continued...

(*Note that the sample may be underrepresented by 
seniors in care homes that may be less mobile and 
accessible by telephone.  This may account for the 
higher participation rates  than their younger 
counterparts reported in the survey.)

Average No. of Times Visit Parks/Open Spaces Per Year

29

29

30

30

28

26

38

29

32

21

24

26

12

12

13

14

11

10

14

11

18

9

10

14

41

41

44

44

39

36

52

41

49

30

34

40

Warm Cold

Total

Base: Total  (n=800)

Q.8a/b) How frequently do you visit these parks or open spaces in 
warm/cold weather months?

Male

Female

Metro Vancouver

Fraser Valley

16-24

25-34

35-44

45-54

55-64

65-74

75+

Region

Gender

Age
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• those not employed;

• immigrants from China and 
South Asia (and note that 
usage does not increase with 
longer residency in the area);

continued...

Average No. of Times Visit Parks/Open Spaces Per Year (cont’d)

28

30

31

26

28

31

34

27

29

31

26

20

25

27

11

14

14

11

11

15

13

11

14

14

13

7

5

9

39

44

45

36

38

46

46

37

43

45

38

28

30

36

Warm Cold
Base: Total  (n=800)

Q.8a/b) How frequently do you visit these parks or 
open spaces in warm/cold weather months?

Single

Married/ common-law

Marital Status

Employed

Education

Employed

Not employed

High school/ technical/ vocational
Post secondary

Years in Area
<15

15-24

25+

Country of Birth
Canada

Europe

China

India/ Pakistan

Other
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• households where Punjabi  and Chinese or 
Mandarin are spoken;

• lower income households;

• those without children;

continued...

Average No. of Times Visit Parks/Open Spaces Per Year (cont’d)

28

34

19

23

39

23

30

24

35

39

25

12

25

4

8

15

13

13

8

18

17

11

40

58

23

31

53

36

43

32

53

56

36

Warm Cold
Base: Total  (n=800)

Q.8a/b) How frequently do you visit these parks or 
open spaces in warm/cold weather months?

English only

French

Punjabi

Cantonese/ Mandarin

Other

Languages Spoken 
in Home

Physical Disabilities
Yes

No

Household Income
<$60,000

$60,000 +

Children
Yes

No
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• residents of Richmond (which is 
likely related to the ethnic 
composition of the community).

• Park usage is highest among:

• those aged 25 to 34 and 45 to 54 
years;

• employed;

• Canadian born;

• those speaking French or other non-
Asian languages in the home;

• affluent households and;

• those with children.

Average No. of Times Visit Parks/Open Spaces Per Year (cont’d)

41

32

22

31

23

15

29

31

18

13

11

14

8

7

11

15

59

44

33

44

31

22

41

46

Warm Cold

Base: Total  (n=800)

Q.8a/b) How frequently do you visit these parks or 
open spaces in warm/cold weather months?

City of Vancouver

North Shore

Burnaby/ New Westminster

Coquitlam/ Port Moody/ Port Coquitlam 
east to Maple Ridge

Surrey/ Delta/ Langley

Richmond

Abbotsford

Other Fraser Valley

Region
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• Walking or hiking for pleasure is the most 
popular and common outdoor recreation 
activity, enjoyed by residents of all ages and 
by dog owners and non-owners equally.

• Other common activities include:

• Picnicking in small groups
• Swimming/beach activities
• Outdoor events
• Nature/wildlife viewing
• Cycling on trails

• In the Fraser Valley, where residents appear 
to do a greater variety of activities, 
campground camping and motorized boating 
are also relatively popular.

• The population segments who are less 
interested and less inclined  than others to 
use parks participate less in most of these 
activities. The South Asian population in 
particular is less likely to participate in all 
these activities, except picnicking and 
organized field sports.

• Further note that those with physical 
disabilities, while visiting parks as often as 
others, not surprisingly only participate in 
picnicking and wildlife viewing to the same 
extent as other. Their participation in all 
other activities is less.

Recreation Activities Participated in Past 12 Months
Metro

Vancouver
(600)

%

Fraser
Valley
(200)

%

Walking or hiking for pleasure or exercise 92 92
Picnicking in small groups (immediate family/friends) 77 80
Outdoor swimming & beach activities 70 74
Outdoor events e.g., concerts, interpretive tours, festivals, etc. 63 64
Nature or wildlife viewing 55 66
Cycling on dykes, flat trails or groomed trails 45 47
Campground camping 34 53
Picnicking in organized large groups 33 37
Non-motorized boating e.g., canoes, kayaks, sculls, etc. 31 32
Skiing or snowboarding 28 32
Organized field sports such as soccer 28 24
Motorized boating or sailing 28 43
Fishing 23 34
Mountain biking on trails 17 18
Driving motorized off-road vehicles such as ATV’s, motorcycles, 
snowmobiles 10 26

Backpack camping 9 12
Rock climbing 8 5
Horseback riding 7 12

Q.2b) Have you participated in the following outdoor recreation activities in the past 12 months?
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• Participation rates 
vary by gender and 
age with key 
differences 
highlighted on this 
chart.

Recreation Activities Participated in Past 12 Months

Gender Age

Male
(378)

%

Female
(422)

%

16-34
(177)

%

35-54
(331)

%

55+
(290)

%

Walking or hiking for pleasure or exercise 90 95 91 95 90

Picnicking in small groups such as immediate family and friends 72 82 84 80 66

Outdoor swimming & beach activities 69 71 90 74 45

Outdoor events such as concerts, interpretive tours, festivals, etc. 59 67 76 61 52

Nature or wildlife viewing 53 58 57 56 55

Cycling on dykes, flat trails or groomed trails 49 41 54 50 28

Campground camping 37 34 49 38 19

Picnicking in organized large groups 30 37 44 35 22

Non-motorized boating such as canoes, kayaks, sculls, etc. 31 30 39 35 17

Motorized boating 31 27 36 31 19

Skiing or snowboarding 30 27 44 30 11

Organized field sports such as soccer 33 22 45 28 8

Fishing 30 19 26 28 17

Mountain biking on trails 22 13 24 22 5

Driving motorized off-road vehicles such as ATV’s, motorcycles, 
snowmobiles 15 8 16 13 6

Backpack camping 12 7 18 6 4

Rock climbing 9 6 13 7 3

Horseback riding 6 9 9 9 2

Q.2b)  Have you participated in the following outdoor recreation activities in the past 12 months:
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• Other activities cited 
(unprompted) include tennis, 
golfing, jogging, and road cycling.

Other Activities Participated in Past 12 Months (Unprompted)

Metro 
Vancouver

(600)
%

Fraser 
Valley
(200)

%
Tennis 7 5

Golf 7 11

Running/ jogging 5 6

Cycling on roadway/ bike routes 3 4

Miscellaneous 11 15

Q.2a) Thinking about both warm and cold weather months, what outdoor recreation 
activities, if any do you do during the year?
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• The frequency at which specific 
activities are undertaken was 
measured.  For those activities that 
would be participated on a regular 
basis, we asked frequency in a  week 
period.  For less frequent activities, 
past 12 month frequency was 
measured.

• Among the more regular activities, 
those who walk tend to do so on 
average almost once every other day. 
Note that those who own a dog walk 
for pleasure/exercise only slightly more 
frequently than non-dog owners (14.5 
versus 11.4 times per month).

• Nature/wildlife viewing and cycling on 
groomed trails are engaged in 
approximately 1-2 times per week on 
average (5-7 times per month).

No. of Times Participated in Past 4 Weeks  (Per user)

12.3

6.0

5.9

Walking or hiking for pleasure or exercise

Nature or wildlife viewing

Cycling on dykes, flat trails or groomed trails

Metro Vancouver Fraser Valley

10.8

7.5

5.0

Base: Total Metro Vancouver (n=600)
Total Fraser Valley (n=200)

Q.2c) And approximately how many times in the past 4 weeks have you 
participated in..
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• Among the less frequent or 
seasonal activities, those who 
participate in organized field 
sports, swimming/ beach 
activities,  and in the Fraser 
Valley, driving off-road vehicles, 
do so most frequently (10 to 12 
times per year on average).

• Those mountain biking, skiing/ 
snowboarding, boating or sailing 
(both motorized and non-
motorized), picnicking in small 
groups, fishing, and in Fraser 
Valley in particular, rock climbing, 
are also relatively avid about their 
activities.

No. Of Times Participated in Past 12 Months  (Per user)

10.3

9.8

7.1

6.1

6.0

5.8

5.8

5.6

4.8

4.2

4.1

4.0

2.8

2.7

2.0

Metro Vancouver Fraser Valley

Base: Total Metro Vancouver (n=600)
Total Fraser Valley (n=200)

Q.2d) And approximately how many times in the past 12 
months have you participated in... 

Organized field sports such as soccer

Outdoor swimming & beach activities

Mountain biking on trails

Skiing or snowboarding

Motorized boating or sailing

Picnicking in small groups such as immediate 
family and friends

Driving motorized off-road vehicles such as 
ATV’s, motorcycles, snowmobiles

Non-motorized boating such as canoes, kayaks, 
sculls, etc.

Fishing

Campground camping

Outdoor events such as concerts, interpretive 
tours, festivals, etc.

Rock climbing

Picnicking in organized large groups

Horseback riding

Backpack camping

11.9

10.7

8.6

4.9

4.8

6.4

9.6

4.3

6.9

4.7

3.7

5.2

2.8

2.3

2.6



No
60%

Yes
40%
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• Approximately one-in-four 
households in Metro 
Vancouver have a child under 
16 years of age with a higher 
proportion, four-in-ten, in the 
Fraser Valley.

• Activities of those 6 to 15 
years of age were measured.

Children Under 16 Years

No
75% Yes

24%

Base: Total Metro Vancouver (n=584)
Total Fraser Valley (n=197)

Q.4a) Do you have children under the age of 16 years?

Metro Vancouver Fraser Valley

11%

13%

13%<6 years

6-10 years

11-15 years

8%

6%

10%<6 years

6-10 years

11-15 years
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• Those 6 to 15 years of age in 
both areas tend to engage in 
cycling on groomed trails, 
swimming/beach activities 
organized field sports and 
walking/hiking, in addition to a 
number of other activities.

• Note that the list of activities 
was not prompted so levels 
may be underreported to 
some extent; however, the 
findings provide a sense of the 
types of recreational activities 
common to this age group.

Outdoor Activities of Children 6 to 15 Years (Unprompted)

Metro Vancouver
(101)

%

Fraser Valley*
(48)
%

Cycling on dykes, flat trails or groomed trails 52 42

Outdoor swimming & beach activities 50 40

Organized field sports such as soccer 45 58

Walking or hiking for pleasure or exercise 35 47

Campground camping 13 16

Skiing or snowboarding 12 14

Mountain biking on trails 13 3

Non-motorized boating such as canoes, kayaks, sculls, etc. 9 13

Fishing 7 13

Picnicking in small groups such as immediate family and friends 8 3

Motorized boating or sailing 4 20

Tennis 6 3

Cycling on roadway/ bike routes 4 13

Horseback riding 5 6

Running/ jogging 3 3

Outdoor events such as concerts, interpretive tours, festivals, etc. 3 --

Driving motorized off-road vehicles such as ATV’s, motorcycles, snowmobiles 2 7

Backpack camping 2 4

Rock climbing 2 3

Nature or wildlife viewing 1 3

Golf 1 2

Picnicking in organized large groups 1 --
Miscellaneous 27 35
None 2 3
* Interpret with caution small base size

Q.5a) What type of outdoor recreation activities does your child or children that are 6 to 10 years of age enjoy?
Q.5b) What type of outdoor recreation activities does your child or children that are 11 to 15 years of age enjoy?
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• Residents were further asked what 
outdoor activities they plan to 
start, or do more of in the next 
year to gain a sense of future 
demand.

• Topping the list are activities 
already quite popular such as 
walking/hiking, skiing/ 
snowboarding, cycling on groomed 
trails, and in the Fraser Valley, 
campground camping.

• Swimming/beach activities, non-
motorized boating and in the 
Fraser Valley, fishing, are also 
attracting more attention, in 
addition to a number of other 
activities.

Outdoor Activities Plan to Start/Do More in Next Year

Metro Vancouver
(600)

%

Fraser Valley
(200)

%

Walking or hiking for pleasure or exercise 12 13
Skiing or snowboarding 7 2
Cycling on dykes, flat trails or groomed trails 6 10
Outdoor swimming & beach activities 4 4
Non-motorized boating such as canoes, kayaks, sculls, etc. 4 5
Organized field sports such as soccer 3 3
Campground camping 3 10
Motorized boating or sailing 3 <1
Running/ jogging 2 3
Mountain biking on trails 2 2
Cycling on roadway/ bike routes 2 <1
Fishing 1 5
Golf 1 3
Horseback riding 1 2
Driving motorized off-road vehicles such as ATV’s, 
motorcycles, snowmobiles 1 2

Outdoor events such as concerts, interpretive tours, 
festivals, etc. 1 2

Tennis 1 4
Nature or wildlife viewing 1 3
Miscellaneous 7 3
None/ don’t know 60 55

Q.3) Are there any outdoor recreation activities that you plan to start doing or doing more often in the next year?
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• Interest was also measured in specific 
activities in regional or large parks.

• There is considerable interest in mountain 
biking trails, particularly by males (42%) 
but by females as well (32%).

• There is also demand for public gardening 
plots (particularly in Metro Vancouver with 
women- 30%- showing slightly more 
interest than men-21%).

• With respect to motorized or off-road 
vehicle trails, there is considerable interest 
among Fraser Valley residents in particular, 
this sport appealing to young people and 
to men (24%) slightly more so than to 
women (17%).

Interest in Specific Activities/Services

26%

20%

36%

Public gardening plots

Motorized or off-road vehicle trails

Mountain biking trails

Metro Vancouver Fraser Valley

Base: Total Metro Vancouver (n=600)
Total Fraser Valley (n=200)

Q.15a) If available in regional or large parks, would you be likely to use:

16%

29%

43%
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• Among dog owners in each 
area, the majority would be 
likely to use both on-leash 
and off-leash places to walk 
their dog, with interest 
stronger in on-leash areas.

Likely Use of Regional or Large Parks for Dog Walking

Base: Total Metro Vancouver (n=600)
Total Fraser Valley (n=200)

Q.15 a)Do you have a dog?
Q.15b) If available in regional or large parks, would you be likely to use: 

Metro Vancouver

Fraser Valley

Yes
22%

Base: (n=600)

Yes
38%

Base: (n=200)

84%

74%

8%

Places to walk your dog 
on-leash

Places to walk your dog 
off-leash

No to all

83%

60%

10%

Places to walk your dog 
on-leash

Places to walk your dog 
off-leash

No to all



Outdoor Space Usage Patterns
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• Residents were asked to name regional or large 
parks of which they are aware. Note that the 
qualitative research indicated limited distinction 
between regional parks and other large green 
spaces so the question was designed to include 
all major parks.

• Approximately one-in-four residents in each area 
could not name any major or regional park.  
These residents tend to be skewed to those 
currently not using parks to the same extent as 
others.

• Of those cited, Stanley Park tops the list in Metro 
Vancouver, followed by Queen Elizabeth Park, 
Pacific Spirit Park, Central Park, Deer Lake and 
Bear Creek Park. Apart from Pacific Spirit Park, 
awareness is quite limited of other Metro 
Vancouver regional parks (5% or less are able to 
list each regional park).

Awareness of Regional or Large Parks (Unprompted)

Metro Vancouver
(600)

%

Fraser Valley
(200)

%

Metro Vancouver Area 79 47
Stanley Park 61 40
Queen Elizabeth Park 12 2
Pacific Spirit Park/ UBC Endowment Land 10 1
Central Park 10 1
Deer Lake 9 3
Bear Creek Park 8 <1
Spanish Banks 6 1
Ambleside 6 <1
Lynn Valley Headwaters 5 2
Burnaby Lake 5 <1
Trout Lake 5 --
Grouse Mountain 5 <1
Campbell Valley 4 3
Belcarra 3 --
Buntzen Lake 3 <1
Queen’s Park 3 --
Capilano River 2 3
Moody Park 2 --
Deas Island 2 --
Boundary Bay 1 --
Colony Farm 1 --
Iona Beach 1 --

Q.7) Thinking specifically of regional or large parks in the Metro Vancouver and Fraser Valley 
area, which other ones come to mind or can you name if any? 

continued



28

• In the Fraser Valley, in addition to 
Stanley Park, Cultus Lake, followed 
by Golden Ears, Harrison and 
Manning Park have the highest 
levels of awareness. Again 
awareness of the FVRD regional 
parks is quite limited.

Regional or Large Parks That Come to Mind (cont’d)

Metro Vancouver
(600)

%

Fraser Valley
(200)

%

Fraser Valley Area 15 41
Cultus Lake 4 26
Golden Ears 9 10
Harrison 1 10
Manning 3 8
Cheam Lake -- 3
Cascade Falls <1 1
Sumas Mountain -- 1
Island 22 <1 --

Small local parks 40 36
Ocean/ river fronts 27 20
School playgrounds 7 9
Neighbourhood streets 4 7
Other parks/ open spaces 52 69
None 25 27

Q.7) Thinking specifically of regional or large parks in the Metro Vancouver and Fraser Valley 
area, which other ones come to mind or can you name if any? 
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• Residents were asked to list the parks or 
outdoor spaces they tend to use for 
outdoor activities.  Given the number of 
parks/areas, a list was not read to 
respondents but their responses simply 
recorded.

• Approximately half of Metro Vancouver 
residents use one of the major parks in 
the region, with Stanley Park topping the 
list. 

• 5% of Fraser Valley residents use a park 
in MV, primarily Stanley Park.

Parks/Open Spaces Use for Outdoor Activities (Unprompted)

Metro Vancouver
(600)

%

Fraser Valley
(200)

%
Metro Vancouver Area 46 5

Stanley Park 24 4
Pacific Spirit Park/ UBC Endowment Land 5 --
Spanish Banks 5 <1
Queen Elizabeth Park 4 --
Grouse Mountain 3 <1
Central Park 3 --
Ambleside 3 --
Trout Lake 3 --
Bear Creek Park 3 --
Deer Lake 3 --
Lynn Valley Headwaters 3 --
Queen's Park 2 --
Burnaby Lake 2 --
Belcarra 2 --
Campbell Valley 1 --
Capilano River 1 --
Buntzen Lake 1 --
Moody Park 1 --
Deas Island 1 --
Boundary Bay 1 --
Iona Beach <1 --
Colony Farm <1 --

Q.6) What parks or other open space areas do you tend to use for outdoor recreation activities?
continued
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• In the Fraser Valley, 29% of residents 
report to use a park or other large open 
space in that region, with Cultus Lake 
followed by Harrison being the most 
popular areas.

• A total of 5% of Metro Vancouver 
residents use parks situated in the Fraser 
Valley.

• In both regions, a number of small local 
parks, waterfront areas and other parks 
are cited in addition to the above.

Parks/Open Spaces Use for Outdoor Activities (Unprompted)

Metro Vancouver
(600)

%

Fraser Valley
(200)

%
Fraser Valley Area 5 29

Cultus Lake 2 17
Harrison <1 8
Manning <1 4
Golden Ears 3 2
Dewdney Nature Park <1 1
Cheam Lake -- 1
Island 22 <1 --
Cascade Falls -- <1

Small local parks 35 35
Ocean/ river fronts 21 16
School playgrounds 7 9
Neighbourhood streets 4 7
Other parks/ open spaces 43 52
None 14 8

Q.6) What parks or other open space areas do you tend to use for outdoor recreation activities?
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• The most common deterrents to visiting parks 
and open spaces more often are: 

• a busy lifestyle with mainly work and 
family commitments taking precedence, 
and

• the weather.  

• To a much lesser extent, there is some mention 
of preference for other activities, travel 
distance/time, and health/mobility issues.

• Reasons vary somewhat by population segment, 
for example:

• time commitments affect working people 
the most (53%), but also youth (27% 
due to work, 19% due to school).

• weather has a particularly strong impact 
on Chinese-born (57%), frequent 
summer users (53%) and youth/young 
adults (46-47%).

• health/mobility issues are more apt to 
deter the oldest residents, aged 75 and 
over (38%) and naturally those with 
physical disabilities (32%).

Barriers to Visiting Parks/Open Spaces

Metro Vancouver
(408)

%

Fraser Valley
(145)

%

Too Busy 40 50
Work commitments 27 33
Family commitments 11 23
Time constraints 9 5
School commitments 5 9

Weather 35 39
Prefer other activities 10 7
Travel distance/ time too far 10 6
Health issues/ limited mobility 6 6
Cost 2 4
Lack of transit service 2 --
Safety concerns 2 3
Have no one to go with/ single 2 1
Parking issues (i.e., cost, not enough) 2 1
No car 1 1
Too crowded 1 7
Miscellaneous reasons 3 -
Nothing/ don’t know 10 7

Q.9) What prevents you from visiting parks or open spaces more often?  Any other reasons?
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Mode of Transportation to Parks/Open Spaces

63%

24%

8%

5%

Vehicle

Walk

Public transit

Bike

Metro Vancouver Fraser Valley

Base: Total who visit park/open spaces at least once every two months
Metro Vancouver (n=445)
Fraser Valley (n=152)

Q.10) IF VISIT AT LEAST ONCE EVERY TWO MONTHS: How do you usually 
travel to parks or open spaces?

79%

18%

2%

2%

• Not surprisingly, private vehicle is the most 
popular mode of transportation, especially 
among Fraser Valley residents. In the City of 
Vancouver vehicle use drops to 42% but the 
majority use vehicles in all other areas.

• In fact, vehicle use predominates across 
demographic segments except among 
frequent users of parks/open spaces in the 
cold months of the year—when walking and 
vehicle use are about equal (46% and 43%, 
respectively).  

• In contrast, 30% of frequent users in the 
warm months walk to parks/open spaces vs. 
55% using a private vehicle. Perhaps residents 
are more apt to use local (walking distance) 
parks in the winter months and travel further 
distances  in the summer months for perhaps 
longer hikes/activities.

• Walking is mentioned most by the oldest 
segment (43% of those aged 75 and over).

• Public transit is used largely by youth (16% of 
the 16-24 year old group and 13% of the 25-
34 year group).
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Maximum Time Would Travel for Outdoor Day Trip

25%

38%

20%

13%

5%

Less than 1 hour

1 hour to less than 2 hours

2 hours to less than 3 hours

3 hours or longer

Don’t know

Metro Vancouver Fraser Valley

Base: Total Metro Vancouver (n=600)
Total Fraser Valley (n=200)

Q.11) If you were doing a day trip to participate in outdoor recreation, what is 
the maximum amount of time that you would spend to travel to a destination 
or park?

Average minutes = 77.3 Average minutes = 92.1

15%

44%

23%

18%

1%

• Regardless of where they live or what 
municipality, most people expect to 
travel an hour or more to a destination 
or park for an outdoor recreational day 
trip. But, the limit  for a majority of 
residents is under 2 hours. 

• Metro Vancouverites would spend 
up to 77 minutes on average,

• Fraser Valley residents would 
tolerate a trip length of over 90 
minutes on average.

• More tolerant of longer travel times, on 
average, are:

• men (84 minutes)

• those under 35 years (88 
minutes)

• Desiring shorter travel times, on 
average, are:

• South Asian-born (50 minutes)
• Chinese-born (60 minutes)
• Those with physical disabilities 

(70 minutes)
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Landscape or Surroundings Prefer

24%

17%

14%

14%

5%

4%

1%

1%

5%

16%

Ocean or ocean beachfront

Wilderness or forested areas

Mountain areas

Fresh water lakes or beachfront

Greenways or trails along rivers or dykes

Farming and field areas

Rivers

Marshes or wetlands

Miscellaneous landscapes/ surroundings

No preference

Metro Vancouver Fraser Valley

Base: Total Metro Vancouver (n=600)
Total Fraser Valley (n=200)

Q.12) When participating in outdoor recreational activities, what type of 
landscape or surroundings do you prefer?

23%

20%

15%

19%

7%

2%

6%

1%

7%

<1%

• Area residents are divided in their preference 
of landscape or surroundings when active in 
outdoor recreation.

• Although ocean and beachfront is in the lead, 
several other types of surroundings are in 
second or close second place. These include: 

• wilderness or forested areas, 
• mountain areas and 
• fresh water lakes or lake beachfronts

• Ocean settings are somewhat more favoured 
by: 

• Chinese-born (35%)
• Women (29%)
• More affluent ($60k+) households 

(27%)
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Services/Facilities Important to Park Visitors

Metro Vancouver
(600)

%

Fraser Valley
(200)

%

Washrooms 67 71
Water fountains 16 10
Food concessions 14 8
Parking 11 7
Picnic area 9 12
Well maintained trails 8 6
Seating areas/ benches 8 4
Garbage cans/ recycle containers 7 8
Maps/ marked trail information 5 3
Children’s playground 5 6
Security/ park patrols 3 4
Swimming area 3 2
Waterfront/ beaches 3 2
Clean facilities 2 3
BBQ area/ fire pit 2 1
Showers/ changing rooms 2 3
Miscellaneous services/ facilities 12 10
Nothing 14 12

Q.13) What services or facilities are important for you to have when visiting regional or large 
parks?

• Washrooms are by far the most needed 
facility for visitors to large or regional parks. 
There is broad agreement on this provision 
across all demographic groups, but 
particularly among those with school-age 
children (81%).

• Other services/facilities with some demand 
include: 

• water fountains
• food concessions
• parking and
• picnic areas.

• Among parents of children under age 6, 
playgrounds are important to 21%.

• Among Chinese-born, water fountains are 
important to 22%.

• Among persons with disabilities and those of 
European descent, 13-14% want well 
maintained trails. Another 4% of those with 
disabilities specifically request wheelchair 
access.
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Services/Facilities or Information Lacking

Metro Vancouver
(600)

%

Fraser Valley
(200)

%

Services/Facilities
Washrooms 11 6
Parking 5 6
Security/ park patrol 4 4
Water fountains 3 1
Garbage cans/ recycle containers 3 4
Food concessions 3 <1
Seating areas/ benches 3 <1
Clean facilities 1 3
Dedicated dog area 1 2
Picnic area 1 2
BBQ area/ fire pit 1 2
Miscellaneous services/ facilities 9 4
Information 13 14
Maps/ marked trail information 4 4
Services available 3 5
Location of parks 2 3
Hours 1 <1

Nothing 59 64

Q.14) And what services, facilities or information do you feel is lacking or inadequate in our 
regional or large parks?

• A majority of residents do not find anything 
lacking in the realm of services, facilities or 
information. 

• Furthermore, among those who find 
inadequacies, no single area is 
overwhelmingly cited. 

• But information deficiencies as a group are 
noted by about 13-14% of residents, with 
requests for maps with marked trails, and 
information about services available.

• Other aspects found lacking, but by only 
about 10% or fewer, are:

• washrooms (6-11%)
• parking (5-6%)
• security/park patrol (4%)

• More vocal about inadequacies are:
• South-Asian born (38% re: washrooms 

and 14% re: seating) perhaps because 
their favoured activities are picnicking 
and field sports.
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Demographic Characteristics

Metro Vancouver
(600)

%

Fraser Valley
(200)

%
Gender
Male 48 48
Female 52 52
Age
16 to 17 4 4
18 to 24 11 7
25 to 34 16 24
35 to 44 20 22
45 to 54 20 17
55 to 64 14 11
65 to 74 8 9
75 years or better 8 7
Refused <1 --
Marital Status
Single 44 34
Married or common-law 54 66
Refused 2 1

continued
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Demographic Characteristics (cont’d)

Metro Vancouver
(600)

%

Fraser Valley
(200)

%
Employment Status
Employed 58 64

Full-time 47 50
Part-time 11 15

Retired 21 20
Student 11 4
Unemployed 6 6
Homemaker and not employed outside the 
home 5 6

Refused 2 1
Country of Birth
Canada 63 84
Elsewhere 36 16

Europe 11 5
China 7 --
India/ Pakistan 6 <1
United States 2 4
Latin/ South America 2 2
Africa 2 3
Philippines 1 <1
Middle East 1 <1
Australia/ New Zealand 1 1
Korea 1 --

Other 3 1
Refused 2 1

continued
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Demographic Characteristics (cont’d)

Metro Vancouver
(600)

%

Fraser Valley
(200)

%
Languages Spoken in Home
English only 57 82
French 9 8
Punjabi 7 1
Cantonese 7 --
Mandarin 6 1
Spanish 3 2
Japanese 2 2
Tagalog 1 <1
Farsi 1 --
Korean 1 --
Miscellaneous 13 5
Refused 1 <1
Level of Education
Less than grade 12 6 10
Grade 12 graduation 24 37
Technical or vocational school 10 15
University degree or college diploma 43 35
Post-graduate degree 12 3
Refused 5 1

continued
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Demographic Characteristics (cont’d)

Metro Vancouver
(600)

%

Fraser Valley
(200)

%
Years Lived in Metro Vancouver/FV
Less than 5 years 9 10
5 to 9 7 10
10-14 8 9
15-19 13 16
20-24 12 11
25-29 6 5
30-34 9 12
35-39 7 9
40-49 14 9
50 or more 11 10
Refused 4 1
Average years 27 years 25 years
Disabilities or Health Issues
Yes 13 19
No 86 81
Refused 2 1
Disabilities (those who stated yes) Base (n=85) Base (n=47)

Visual 4 --
Physical 87 86
Both 7 9
Refused 1 5

continued
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Demographic Characteristics (cont’d)

Metro Vancouver
(600)

%

Fraser Valley
(200)

%
Require Wheelchair Access Base (n=80) Base (n=45)

Yes 10 11
No 90 89
Household Income
Less than $60,000 36 39

Less than $40,000 18 20
$40,000 to less than $60,000 14 18
Refused 4 1

$60,000 or more 42 44
$60,000 to less than $80,000 12 15
$80,000 to less than $100,000 11 15
$100,000 or more 17 10
Refused 3 4

Refused 21 18



Questionnaire
Record of Calls
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Record of Calls

Total

Total number of attempted 12,088
Not in service/ number changed/ moved/ respondent not at this 
number/ listing error 1,285

Business/ fax/ modem line 376
Cell phone/ teen phone 17
Total eligible numbers 10,410
Busy 168
No answer 1,423
Answering machine 3,411
Selected/ eligible respondent not available (includes out-standing 
callbacks/ appt.) 1,098

Illness/ incapable 178
Language problem 509
Total asked 3,623
Household/ respondent refusal 2,419
Qualified respondent break-off (partial complete refusal/ partial 
complete callback) 31

Co-operative contacts 1,173
Disqualified/ quota filled during screening process 373

Completed Interview 800
% of total sample 6.6%
% of total eligible numbers 7.7%
% of total co-op. contacts 68.2%



 

 
 

Regional Park Quantitative Survey (B128) 
FINAL 

 
Intro/Screener 
 
Hello, I’m ___ of Mustel Group Market Research, a professional research firm. We are 
conducting a survey about community needs on behalf of Metro Vancouver/Fraser Valley 
Regional District. Please be assured we are not selling or soliciting anything and all 
responses are kept strictly confidential. 
 
May I please to speak to the person in this household, who is 16 years of age or over and 
whose birthday comes next? 
 
Persuaders—only if needed: 
• This is strictly an opinion survey; we are not selling or soliciting anything. 
• Your number was selected at random for participation in this research.  
• All responses are strictly confidential and anonymous; your identity is never revealed to 
 anyone else, including the client. 
• The survey will take approximately 10 to 15 minutes depending on your responses. 
• IF ASKS WHO METRO VANCOUVER IS: Metro Vancouver formerly known as the GVRD 

delivers regional services on behalf of Lower Mainland municipalities. 
 
A. GENDER [OBSERVE & RECORD]   
 

MALE  

FEMALE  
 
Outdoor Recreation Activities 
 
1. How important is outdoor recreation to you compared to other interests? Is it: READ 

SCALE 
 Very important 
 Somewhat important 
 Slightly important 
 Not important at all 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 

Regional Park Quantitative Survey (B128) 
FINAL 

 
2a. Thinking about both warm and cold weather months, what outdoor recreation activities, 

if any do you do during the year? ?  PROBE: Any others?  
 

WALKING OR HIKING FOR PLEASURE OR EXERCISE 
CYCLING ON DYKES, FLAT TRAILS, OR GROOMED TRAILS 
MOUNTAIN BIKING ON TRAILS 
CAMPGROUND CAMPING 
BACKPACK CAMPING 
DRIVING MOTORIZED OFF-ROAD VEHICLES SUCH AS ATV’S, MOTORCYCLES, 

SNOWMOBILES 
NATURE OR WILDLIFE VIEWING 
NON-MOTORIZED BOATING SUCH AS CANOES, KAYAKS, SCULLS, ETC. 
MOTORIZED BOATING OR SAILING 
ROCK CLIMBING 
FISHING 
HORSEBACK RIDING 
OUTDOOR SWIMMING & BEACH ACTIVITIES 
SKIING OR SNOWBOARDING 
PICNICKING IN SMALL GROUPS SUCH AS IMMEDIATE FAMILY AND FRIENDS 
PICNICKING IN ORGANIZED LARGE GROUPS 
ORGANIZED FIELD SPORTS SUCH AS SOCCER  
OUTDOOR EVENTS SUCH AS CONCERTS, INTERPRETIVE TOURS, FESTIVALS, ETC. 
TENNIS 
GOLF 

 
b. FOR EACH LISTED BELOW AND NOT MENTIONED IN Q2a ASK: Have you participated in 

the following outdoor recreation activities in the past 12 months: 
 

Walking or hiking for pleasure or exercise 
Cycling on dykes, flat trails, or groomed trails 
Mountain biking on trails 
Campground camping 
Backpack camping 
Driving motorized off-road vehicles such as ATV’s, motorcycles, snowmobiles 
Nature or wildlife viewing 
Non-motorized boating such as canoes, kayaks, sculls, etc. 
Motorized boating or sailing 
Rock climbing 
Fishing 
Horseback riding 
Outdoor Swimming & beach activities 
Skiing or snowboarding 
Picnicking in small groups such as immediate family and friends 
Picnicking in organized large groups 
Organized field sports such as soccer  
Outdoor events such as concerts, interpretive tours, festivals, etc. 

 
 
 



 

 
 

Regional Park Quantitative Survey (B128) 
FINAL 

 
 
c. FOR EACH LISTED: And approximately how many times in the past 4 weeks have you 

participated in.. 
  
 Walking or hiking for pleasure or exercise 

Nature or wildlife viewing 
Cycling on dykes, flat trails, or groomed trails 

 
d. FOR EACH LISTED: And approximately how many times in the past 12 months have 

you participated in...  
 

Mountain biking on trails 
Campground camping 
Backpack camping 
Driving motorized off-road vehicles such as ATV’s, motorcycles, snowmobiles 
Non-motorized boating such as canoes, kayaks, sculls, etc. 
Motorized boating or sailing 
Rock climbing 
Fishing 
Horseback riding 
Outdoor Swimming & beach activities 
Skiing or snowboarding 
Picnicking in small groups such as immediate family and friends 
Picnicking in organized large groups 
Organized field sports such as soccer  
Outdoor events such as concerts, interpretive tours, festivals, etc. 

 
3. Are there any outdoor recreation activities that you plan to start doing or doing more 

often in the next year? 
 
ONLY ASKED OF 18+ 
4a. Do you have children under the age of 16 years? 
 
 Yes 
 No SKIP TO Q.6 
 
 b. Do you have children: 
 5 years or under? 
 6 to 10 years of age? 
 11 to 15 years of age? 
 
5a. THOSE WITH CHILDREN 6-10 YRS 
 What type of outdoor recreation activities does your child or children that are 6 to 10 

years of age enjoy? 
 
5b. THOSE WITH CHILDREN 11-15 YRS: 
 What type of outdoor recreation activities does your child or children that are 11 to 15 

years of age enjoy? 



 

 
 

Regional Park Quantitative Survey (B128) 
FINAL 

 
 
Outdoor Space Usage Patterns 
 
6. What parks or other open space areas do you tend to use for outdoor recreation 

activities? PROBE FOR NAME 
  IF NONE, ASK Q7 AND THEN SKIP TO Q11 
 
 
7.   Thinking specifically of regional or large parks in the Metro Vancouver and Fraser Valley 

area, which other ones come to mind or can you name if any?  DO NOT READ LIST 
 
 
 METRO VANCOUVER AREA: 
 AMBLESIDE 
 BELCARRA 
 BOUNDARY BAY 
 BURNABY LAKE 
 CAMPBELL VALLEY 
 CAPILANO RIVER 
 CENTRAL PARK 
 COLONY FARM 
 DEER LAKE 
 DEAS ISLAND 
 IONA BEACH 
 LYNN VALLEY HEADWATERS 
 MOODY PARK 
 PACIFIC SPIRIT PARK/UBC ENDOWMENT LANDS 
 STANLEY PARK 
 SPANISH BANKS 
 TROUT LAKE 
 
 FRASER VALLEY AREA: 
 CASCADIA FALLS 
 CHEAM LAKE  
 DEWDNEY NATURE PARK 
 ISLAND 22 
 NEILSON 
 SUMAS MOUNTAIN 
 THACKER 
 THOMPSON 
 
 SCHOOL PLAYGROUDS 
 SMALL LOCAL PARKS 
 NEIGHBOURHOOD STREETS 
 OCEAN/RIVER FRONTS 
 OTHER: SPECIFY 
 NONE 
 



 

 
 

Regional Park Quantitative Survey (B128) 
FINAL 

 
 
8a. IF LIST PARK/AREA IN Q.6 ASK How frequently do you visit these parks or open spaces 

in the warm weather months?  
 
b. In cold weather months?  
 READ SCALE 
 
 More than once a week PROBE: Approximately how many times per week? 
 About once a week 
 2-3 times a month 
 About once a month 
 About once every two months 
 Less often 
 
9. IF VISIT PARKS/AREAS IN Q.8a or b, LESS THAN ONCE A WEEK: What prevents you 

from visiting parks or open spaces more often? PROBE: Any other reasons? PROBE 
FULLY DO NOT READ LIST 

 
 TOO BUSY: PROBE FAMILY COMMITMENTS 
     WORK COMMITMENTS 
     SCHOOL COMMITMENTS 
     OTHER: SPECIFY 
 HEALTH ISSUES/LIMITED MOBILITY 
 HAVE NO ONE TO GO WITH/SINGLE 
 WEATHER 
 NO CAR 
 LACK OF TRANSIT SERVICE 
 TRAVEL DISTANCE/TIME TOO FAR 
 COST 
 DON’T KNOW WHERE TO GO 
 PREFER OTHER ACTIVITIES 
 OTHER: SPECIFY 
 NOTHING 
 
10.IF VISIT AT LEAST ONCE EVERY TWO MONTHS: How do you usually travel to parks or 

open spaces? 
 
 Vehicle 
 Public transit 
 Bike 
 Walk 
 Other 
 
 
 
 
 
 



 

 
 

Regional Park Quantitative Survey (B128) 
FINAL 

 
11. If you were doing a day trip to participate in outdoor recreation, what is the maximum 

amount of time that you would spend to travel to a destination or park? 
  
 ___ minutes  ____ hours 
 
12. When participating in outdoor recreational activities, what type of landscape or 

surroundings do you prefer?  PROBE WITH LIST IF NECESSARY 
 OCEAN OR OCEAN BEACHFRONT 
 FRESH WATER LAKES OR BEACHFRONT 
 RIVERS 
 MARSHES OR WETLANDS 
 GREENWAYS OR TRAILS ALONG RIVERS OR DYKES 
 WILDERNESS OR FORESTED AREAS 
 MOUNTAIN AREAS 
 FARMING AND FIELD AREAS 
 OTHER: SPECIFY 
 
Regional/Park Awareness and Needs 
 
13. What services or facilities are important for you to have when visiting regional or large 

parks?  PROBE: Anything else? PROBE FULLY. DO NOT READ LIST 
 WASHROOMS 
 WATER FOUNTAINS 
 PARKING 
 PICNIC AREA 
 WATERFRONT/BEACHES 
 SWIMMING AREA 
 CHILDREN’S PLAYGROUND 
 SEATING AREAS/BENCHES 
 FOOD CONCESSIONS 
 OTHER: SPECIFY 
 
14. And what services, facilities or information do you feel is lacking or inadequate in our 

regional or large parks? PROBE: Anything else? PROBE FULLY 
 WASHROOMS 
 WATER FOUNTAINS 
 PARKING 
 PICNIC AREA 
 WATERFRONT/BEACHES 
 SWIMMING AREA 
 CHILDREN’S PLAYGROUND 
 SEATING AREAS/BENCHES 
 FOOD CONCESSIONS 
 INFORMATION: PROBE: Hours 
    Location of parks 
    Services available 
    Other SPECIFY 
 OTHER: SPECIFY 



 

 
 

Regional Park Quantitative Survey (B128) 
FINAL 

 
 
15a. If available in regional or large parks, would you be likely to use: 
 
 Public gardening plots 
 Motorized or off-road vehicle trails 
 Mountain biking trails 
 
b. Do you have a dog? IF YES ASK: 
 If available in regional or large parks, would you be likely to use: 
  Places to walk your dog on-leash 
 Places to walk your dog off-leash 
 
BASIC DATA  
 
We have just a few more questions to ensure we are speaking to a representative group of 
people in the community. 
 
A. Into which of the following age categories may I place you? 
 
 16 to 17 
 18 to 24 
 25 to 34   
 35 to 44  
 45 to 54  
 55 to 64  
 65 to 74 years  
 75 years or better 
 
B.  What is you marital status? 
 

 Single 
 Married or common-law 

 
C. Are you: ACCEPT MULIPLE RESPONSES 

 
 Employed: PROBE: Full-time or part-time   
 Unemployed 
 Homemaker and not employed outside the home 
 Retired 
 Or a student 
 
 
 
 
 
 
 



 

 
 

Regional Park Quantitative Survey (B128) 
FINAL 

 
 
Di. Were you born in Canada or elsewhere? IF ELSEWHERE PROBE 

 Canada 

 Elsewhere: 

 China 

 Europe 

 India/Pakistan 

 Japan 

 Korea 

 Latin/South America 

 Middle East 

 Philippines 

 United States 

 Vietnam 

 Other SPECIFY 

 

E. Other than English, are there any other languages spoken in your home? 

 Only English 
 French 
 Cantonese 
 Farsi 
 Japanese 
 Korean 
 Mandarin 
 Punjabi 
 Spanish 
 Tagalog 
 Other SPECIFY 
 

F. What is the highest level of education you have had the opportunity to complete? 

(READ) 

 

Less than Grade 12  

Grade 12 graduation  

Technical or vocational school  

University degree or college diploma  

Post-graduate degree  
 
 
 
 



 

 
 

Regional Park Quantitative Survey (B128) 
FINAL 

 
G.  How many years have you lived in Greater Vancouver/ Fraser Valley? 
 
H. Do you have any physical disabilities or health issues that limit your mobility? 
 
 Yes PROBE: Visual or physical?  
   IF PHYSICAL: Do you require wheelchair access? 
 No 
 
I. Which of the following categories best describes your total annual household income 

before taxes? 
 

Less than $60,000 
 Is that: 

Less than $40,000 
 $40,000 to less than $60,000
Or $60,000 or more 
 Is that: 
 $60,000 to less than $80,000
 $80,000 to less than $100,000
 $100,000 or more 

 
J. POSTAL CODE 
 
Those are all the questions I have. Thanks you very much for your time. 
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Introduction

As part of the Regional Outdoor Recreation Study, a quantitative survey in the format of a random telephone 
survey was conducted among residents of Metro Vancouver and Fraser Valley Regional District .

An open access web survey was also conducted to enable interested individuals to participate in the research.  
A link to the survey was posted on Metro Vancouver’s website, with posters distributed at regional parks and 
notice provided to various organizations.

A total of 758 surveys were completed, 586 by Metro Vancouver residents and 172 by Fraser Valley residents. 
As the sample of respondents were not randomly selected, the findings must be interpreted with caution. The 
sample is composed of individuals who are avid outdoor recreationists and demographically skewed to males, 
younger residents and those without children. But the findings do provide insight to the habits and views of 
regular users of the regional park system.  

The web survey was open from September 29 to November 15, 2010. The questionnaire is appended to the 
report. This report provides a summary of the findings from the on-line survey with comparisons to those 
obtained from the random survey.
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Demographic Characteristics
of On-line Survey Sample



Demographic Characteristics

Metro Vancouver
(586)

%

Fraser Valley
(172)

%
Gender
Male 63 63

37 37

The profile of on-line survey participants 
resembles the profile of park users as revealed 
in the market survey. They vary 
demographically from the general population in 
the following respects:

Female 37 37
Age
Under 18 2 1
18 to 24 4 2
25 to 34 16 20
35 to 44 22 20

• Skewed to males (63% male whereas they 
represent 48% of the population);

• Slightly skewed to those 35 to 64 years of 
a e for exam le  54% of the Metro 

45 to 54 23 20
55 to 64 20 22
65 to 74 12 13
75 years or better 2 1
Marital Status
Single 32 22

g ( ,
Vancouver population and 50% of Fraser 
Valley residents are in this age group yet 
they account for approximately 63% of the 
respondents to the web survey);

Male respondents are skewed considerablySingle 32 22
Married or common-law 62 74
Refused 6 4

• Male respondents are skewed considerably 
younger than the female respondents; 

• More inclined to be married or living 
common-law;

4

continued



Demographic Characteristics (cont’d)

Metro Vancouver Fraser Valley
(586)

%

y
(172)

%
Employment Status
Employed 71 73

Full-time 61 62
Part-time 10 11

• More inclined to be employed (over 
70% working about 60% in the

Retired 19 20
Student 6 1
Unemployed 2 2
Homemaker and not employed outside the 
home 1 3

R f 4 4

70% working ersus about 60% in the 
general population);

• More likely to be born in Canada (for 
example less than 1% of surveys 
completed by those born in China);

Country of Birth
Canada 75 84
Elsewhere 23 13

Europe 14 12
United States 3 -
A st alia/ Ne Zealand 2

continued
Australia/ New Zealand 2 -
Africa 1 1
Latin/ South America 1 1
Middle East 1 -
India/ Pakistan 1 -
Japan 1 -

5

China <1 1
Korea <1 -
Other <1 -

Refused 1 2



Demographic Characteristics (cont’d)

Metro Vancouver
(586)

%

Fraser Valley
(172)

%
Languages Spoken in Home
English only 83 86
Fr n h 7 6

• As a result, a higher proportion 
only speak English at home;

• Are slightly better educated;6
Spanish 2 2
Japanese 1 1
Cantonese 1 1
Mandarin 1 1
Punjabi 1 -
Ko ean <1 1

continued

Are slightly better educated;

Korean <1 1
Farsi <1 1
Tagalog <1 -
Miscellaneous languages 9 9
Level of Education
Less than grade 12 2 2
Grade 12 graduation 9 30
Technical or vocational school 19 17
University degree or college diploma 45 30
Post-graduate degree 21 15
Refused 3 6

6



Demographic Characteristics (cont’d)

Metro Vancouver
(586)

%

Fraser Valley
(172)

%
Ave. # Years Lived Region 30 years 32 years
Household Income

• As a result of attracting fewer ethnic 
respondents, the web participants 
have lived in the region for a slightly 
longer period of time on a rage;Less than $60,000 23 36

Less than $40,000 10 17
$40,000 to less than $60,000 12 17
Refused 1 2

$60,000 or more 58 46
60 000 to less than 80 000 15 19

longer period of time on average;

• Slightly more affluent (as a higher 
proportion are in their peak earning 
years);

i
$ , $ ,
$80,000 to less than $100,000 13 12
$100,000 or more 26 13
Refused 4 2

Refused 19 19
Disabilities or Health Issues
Yes 7 6

• As the web participants are younger, 
lower incidence of those with 
disabilities or health issues.

Yes 7 6
No 92 91
Refused 2 4
Disabilities (those who stated yes) Base (n=39) Base (n=10)

Physical 95 100
Both 5 0

7

Require Wheelchair Access Base (n=39) Base (n=10)

Yes 8 -
No 92 100



Outdoor Recreation Activities



Importance of Outdoor Recreation

• The on-line survey has clearly attracted 
those for whom outdoor recreation is a 
key priority. Over nine-in-ten rate 
outdoor r cr tion “ important”

Metro Vancouver Fraser Valley

Very important

Somewhat important

Slightly important

outdoor recreation  very important   
compared to other interests in contrast 
to six-in-ten in the random population 
survey.

• And while we found some differences by  

92%

8%

<1%

90%

9%

2%

Not important at all demographic segments in the market 
survey, there were no significant 
difference in the on-line survey, further 
evidence that the survey attracted 
ardent outdoor recreationalists 
regardless of the ake

Base: Total Metro Vancouver (n=586)
Total Fraser Valley (n=172)

-- --

regardless of their demographic make-
up.

Q.1) How important is outdoor recreation to you compared to other interests?

9



Frequency of Visiting Parks/Open Spaces in Warm Weather 
Months

• The frequency at which parks or open 
space are visited is also considerably 
higher than found in the

61%More than once a week

Metro Vancouver Fraser Valley

40%
higher than found in the random 
population survey.

• In warm weather months, over six-in-ten 
Metro Vancouver residents and four-in-ten 
Fraser Valle  residents in contrast to onl  

17%

15%

5%

About once a week

2-3 times a month

About once a month

About once every two months

21%

20%

12%

one-in-four in the random survey) visit a 
park or open space more than once a 
week.

1%

1%

About once every two months

Less often

Don’t use parks

6%

1%

Base: Total Metro Vancouver (n=385)
Total Fraser Valley (n=112)

Q.8a) How frequently do you visit these parks or open spaces in the warm 
weather months?
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Frequency of Visiting Parks/Open Spaces in Cold Weather 
Months

• As found in the random survey, usage is 
much less frequent in cold weather 
months but the on line participants are

36%More than once a week

Metro Vancouver Fraser Valley

21%
months but the on-line participants are 
more active outdoors on average.

• For example 61% of Metro Vancouver 
respondents and 38% of Fraser Valley 
residents re ort to visit a ark or o en 

25%

17%

12%

About once a week

2-3 times a month

About once a month

Ab t t th

17%

23%

24%

space once a week or more often (in 
contrast to only one-in-five residents in 
the random survey).

4%

6%

About once every two months

Less often

Don’t use parks

5%

10%

Base: Total Metro Vancouver (n=385)
Total Fraser Valley (n=112)

Q.8b) How frequently do you visit these parks or open spaces in the cold 
weather months?

11



• As found in the survey walking

Recreation Activities Participated in Past 12 Months
Metro Fraser As found in the random survey, walking 

or hiking for pleasure is reported in the 
on-line survey as the most popular and 
common outdoor recreation activity.

• Other common activities among this 

Vancouver
(586)

%

Valley
(172)

%

Walking or hiking for pleasure or exercise 90 90
Nature or wildlife viewing 57 63

population include:

• Nature/wildlife viewing
• Cycling on trails
• Swimming/beach activities
• Campground camping

Cycling on dykes, flat trails or groomed trails 51 55
Outdoor swimming & beach activities 49 49
Campground camping 47 58
Picnicking in small groups (immediate family/friends) 44 56
Skiing or snowboarding 37 33
Non-motorized boating e.g., canoes, kayaks, sculls, etc. 36 32

• This group appears to be more 
engaged than those in the random 
survey in physical or active sports. 
They are less likely to participate in 
such activitie as picnicking outdoor

Outdoor events e.g., concerts, interpretive tours, festivals, etc. 34 38
Mountain biking on trails 34 21
Backpack camping 28 24
Driving motorized off-road vehicles such as ATV’s, motorcycles, 
snowmobiles 24 27

Fi hin 19 27 such activities as picnicking, outdoor 
events and even beach activities, and 
report higher levels of participation in 
such activities as campground and 
backpack camping, skiing or 
snowboarding, mountain biking and 

s g 9
Motorized boating or sailing 18 18
Organized field sports such as soccer 11 7
Picnicking in organized large groups 9 15
Rock climbing 9 11
Horseback riding 6 10

12

g, g
driving motorized outdoor vehicles. 
This is likely due to the fact that the 
sample is skewed to younger males.

Q.2b) Have you participated in the following outdoor recreation activities in the past 12 months?



No. of Times Participated in Past 4 Weeks  (Per user)

• The  findings in terms of frequency at 
which specific activities are undertaken 
are similar to those found in theWalkin  or hikin  for leasure or exercise

Metro Vancouver Fraser Valley

are similar to those found in the 
random survey with a few exceptions.

• The frequency at which respondents 
engage in walk or hiking is slightly 
lower a roximatel  8 times er 

8.6

6.3

4.3

g g

Nature or wildlife viewing

C clin  on d kes  flat trails or roomed trails

8.1

7.8

3.7
month) than reported in the random 
survey (approximately 12 times).

g g

Base: Total Metro Vancouver (n=586)
Total Fraser Valley (n=172)

Q.2c) And approximately how many times in the past 4 weeks have you 
participated in..

13



No. Of Times Participated in Past 12 Months  (Per user)

Metro Vancouver Fraser Valley

• In addition to higher proportions 
participating in the following activities, 
the frequency at which they are 
undertaken is also higher than found in 
the survey:

13.6

12.0

10.3

y

Organized field sports such as soccer

Driving motorized off-road vehicles such as ATV’s, 
motorcycles, snowmobiles

Mountain biking on trails

9.8

10.9

6.9
the random survey:

• Mountain biking (by MV 
respondents)

• Skiing or snowboarding

8.8

8.8

5.4

Outdoor swimming & beach activities

Skiing or snowboarding

Fishing

8.2

6.1

6.2

• Driving off-road motorized 
vehicle (particularly by MV 
respondents)

• Campground camping 

5.3

5.3

5.2

Motorized boating or sailing

Campground camping

Picnicking in small groups such as immediate family 
and friends

5.7

4.4

5.6

pg p g
5.1

5.0

3.6

Rock climbing

Non-motorized boating such as canoes, kayaks, 
sculls, etc.

Outdoor events such as concerts, interpretive tours, 
festivals, etc.

Picnicking in organized large groups

3.1

4.6

2.7

2.7

14

2.7

2.7

2.4

Base: Total Metro Vancouver (n=586)
Total Fraser Valley (n=172)

Q.2d) And approximately how many times in the past 12 
months have you participated in... 

Picnicking in organized large groups

Horseback riding

Backpack camping

2.7

3.9

2.4



Children Under 16 Years

Yes

• Slightly smaller proportions of 
respondents have children under 
16 years of age (21% in Metro 
Vancouver versus 24% in the 

survey and 29% ers sY

Metro Vancouver Fraser Valley

No
68%

29%
random survey, and 29% versus 
40% in the Fraser Valley).No

78%

Yes
21%

8%

9%<6 years

6-10 years 12%

15%<6 years

6-10 years

Base: Total Metro Vancouver (n=586)
Total Fraser Valley (n=172)

8%11-15 years 10%11-15 years

15

Q.4a) Do you have children under the age of 16 years?



Outdoor Activities of Children 6 to 15 Years (Prompted)

Metro Vancouver Fraser Valley*

• As the list of potential activities 
was prompted on the on-line 
survey (whereas it was 
unprompted on the random 
surve  for time efficiencies  

(82)
%

y
(30)
%

Outdoor swimming & beach activities 66 77

Campground camping 63 80

Cycling on dykes, flat trails or groomed trails 62 73

Walking or hiking for pleasure or exercise 57 73

Pi i ki i ll h i di t f il d f i d 44 43 direct comparison of the results 
cannot be made.  However, the 
overall patterns are the same 
with swimming/beach activities,  
cycling on groomed trails, and 

lki /hiki b i t th t

Picnicking in small groups such as immediate family and friends 44 43

Skiing or snowboarding 42 40

Mountain biking on trails 38 23

Driving motorized off-road vehicles such as ATV’s, motorcycles, snowmobiles 37 43

Organized field sports such as soccer 37 37

Fishing 34 47

Nature or wildlife viewing 31 30 walking/hiking being at the top 
of the list.  Likely reflecting the 
activities of their parents in the 
sample, campground camping is 
also high on the list.

Nature or wildlife viewing 31 30

Cycling on roadway/ bike routes 26 60

Non-motorized boating such as canoes, kayaks, sculls, etc. 26 20

Outdoor events such as concerts, interpretive tours, festivals, etc. 24 50

Motorized boating or sailing 20 37

Horseback riding 16 30

Backpack camping 16 7Backpack camping 16 7

Picnicking in organized large groups 13 10

Running/ jogging 12 20

Rock climbing 10 10

Golf 9 17
Tennis 5 7
Miscellaneous 18 10

16

Miscellaneous 18 10
None 1 -
* Interpret with caution small base size

Q.5a) What type of outdoor recreation activities does your child or children that are 6 to 10 years of age enjoy?
Q.5b) What type of outdoor recreation activities does your child or children that are 11 to 15 years of age enjoy?



Outdoor Activities Plan to Start/Do More in Next Year 
(Prompted)

Metro Vancouver Fraser Valley

• As in the random survey, 
respondents were further asked 
what outdoor activities they plan 
to start, or do more of in the next 

(586)
%

y
(172)

%

Walking or hiking for pleasure or exercise 47 59

Cycling on roadway/ bike routes 31 34

Cycling on dykes, flat trails or groomed trails 29 41

Nature or wildlife viewing 28 31 year to gain a sense of future 
demand. A list of potential 
activities was provided (whereas 
the question was open-ended or 
unprompted on the telephone 
survey)

Nature or wildlife viewing 28 31

Skiing or snowboarding 26 26

Campground camping 24 35

Outdoor swimming & beach activities 23 27

Running/ jogging 22 25

Mountain biking on trails 21 17

Backpack camping 21 23 survey).

• The findings are similar with the 
following topping the list: 
walking/hiking, cycling on 
groomed trails, nature or wildlife 

Backpack camping 21 23

Non-motorized boating such as canoes, kayaks, sculls, etc. 20 23

Picnicking in small groups 18 29

Outdoor events such as concerts, interpretive tours, festivals, etc. 16 21

Driving motorized off-road vehicles such as ATV’s, motorcycles, 
snowmobiles 16 27

Fishing 14 20

viewing, skiing/ snowboarding and 
in the Fraser Valley in particular, 
campground camping.

Rock climbing 10 5

Golf 10 12

None 9 5

Motorized boating or sailing 8 13

Tennis 6 10

Horseback riding 6 8
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Organized field sports such as soccer 4 5

Picnicking in organized large groups 4 5

Miscellaneous 14 17

Q.3) Are there any outdoor recreation activities that you plan to start doing or doing more often in the next year?



Interest in Specific Activities/Services

• As in the random survey, interest was 
measured in specific activities in regional 
or large parks.

13%Public gardening plots

Metro Vancouver Fraser Valley

6% • We found similar levels of interest in 
mountain biking trails, and demand for 
motorized or off-road vehicle trails as in 
the random survey.

• Less interest is expressed in public

13%

26%

36%

Public gardening plots

Motorized or off-road vehicle trails

Mountain biking trails

6%

33%

30%
Less interest is expressed in public 
gardening plots.

Base: Total Metro Vancouver (n=586)
Total Fraser Valley (n=172)

Q.15a) If available in regional or large parks, would you be likely to use:

18



Likely Use of Regional or Large Parks for Dog Walking

• Among dog owners in each area, 
greater interest was expressed in 
the survey on leash

Metro Vancouver

Yes 51%
Places to walk our do  the random survey for on-leash 

areas whereas the on-line survey 
showed more support for off-leash 
areas.

Yes
34%

51%

75%

6%

g
on-leash

Places to walk your dog 
off-leash

No to all

Fraser Valley

Yes
54%

Places to walk your dog 
on-leashYes

46% 65%

9%

Places to walk your dog 
off-leash

No to all

19

Base: Total Metro Vancouver (n=586)
Total Fraser Valley (n=172)

Q.15 a)Do you have a dog?
Q.15b) If available in regional or large parks, would you be likely to use: 



Outdoor Space Usage Patterns



Parks/Open Spaces Use for Outdoor Activities (Prompted)

Metro Vancouver Fraser Valley

• Residents were provided with a list of parks 
or outdoor spaces and asked which they tend 
to use for outdoor activities.  Telephone 
survey respondents were not prompted with 

li b i l d d A

(586)
%

y
(172)

%
Metro Vancouver Area 94 58

Stanley Park 50 29
Grouse Mountain 46 17
L nn V lle  He w ters 45 10

a list but responses simply recorded. As a 
result, much higher incidences of use are 
recorded from the web survey. But being avid 
outdoor recreationalists, actual usage levels 
also are likely higher.

y y 5 0
Buntzen Lake 38 15
Spanish Banks 31 12
Pacific Spirit Park/ UBC Endowment Land 29 9
Capilano River 26 6
Ambleside 25 3
Belcarra 24 8

• Stanley Park again tops the list, along with 
Grouse Mountain and Lynn Valley 
Headwaters.

• Of regional parks, as in the telephone survey, 
P ifi S i it P k i l id l d

Belcarra 24 8
Burnaby Lake 23 2
Campbell Valley 23 20
Boundary Bay 21 9
Iona Beach 19 5
Colony Farm 16 5

Pacific Spirit Park is also widely used.Queen Elizabeth Park 15 8
Deer Lake 14 8
Deas Island 11 2
Trout Lake 10 6
Central Park 7 1
Moody Park 7 2

21

Moody Park 7 2
Bear Creek Park 6 6
Queen's Park 5 1

Q.6) What parks or other open space areas do you tend to use for outdoor recreation activities?
continued



Parks/Open Spaces Use for Outdoor Activities (Prompted)

• In the Fraser Valley, Cultus Lake and 
Harrison are again reported as being the 
most popular areas.

Golden Ears and Manning are also

Metro Vancouver
(586)

%

Fraser Valley
(172)

%
Fraser Valley Area 60 90

Golden Ears 34 33
• Golden Ears and Manning Park are also 

popular (among Metro Vancouver 
residents, more so than Cultus and 
Harrison Lake).

Manning 32 55
Harrison 22 67
Cultus Lake 18 65
Sumas Mountain 13 46
Cheam Lake 5 31
Dewdney Nature Park 4 14y
Island 22 4 23
Thompson 2 6
Thacker 1 13
Cascade Falls 1 4
Neilson <1 5

Small local parks 47 50Small local parks 47 50
Ocean/ river fronts 47 44
Other parks/ open spaces 39 38
Neighbourhood streets 36 29
School playgrounds 16 22
None 1 2
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Q.6) What parks or other open space areas do you tend to use for outdoor recreation activities?



Barriers to Visiting Parks/Open Spaces

• Paralleling the findings from the random survey, 
the most common deterrents to visiting parks 
and o en s aces more often are: 

Metro Vancouver
(158)

%

Fraser Valley
(72)
%

Too Busy 73 88
Work commitments 55 78

• a busy lifestyle with mainly work and 
family commitments taking precedence, 
and

• the weather.  

Work commitments 55 78
Family commitments 36 47
Time constraints 36 35
School commitments 10 8

Weather 45 36
Travel distance/ time too far 13 7

• To a much lesser extent, there is some mention 
of travel distance/time, lack of companionship, 
and lack of transit service.

Have no one to go with/ single 12 7
Lack of transit service 9 8
Health issues/ limited mobility 7 4
Cost 6 7
Prefer other activities 6 6
No car 6 1
Safety concerns 6 4
Too crowded 5 6
Don’t know where to go 3 6
Miscellaneous reasons 11 7
Nothing 4 1

23

Q.9) What prevents you from visiting parks or open spaces more often?  Any other reasons?



Mode of Transportation to Parks/Open Spaces

73%Vehicle

Metro Vancouver Fraser Valley

84% • As found in the random survey, rivate vehicle 

12%

2%

Walk

Public transit

13%

1%

y,
is the most popular mode of transportation, 
especially among Fraser Valley residents. But it 
only accounts for 55% of travel in the City of 
Vancouver.

11%Bike

Base: Total who visit park/open spaces at least once every two months
Metro Vancouver (n=383)
Fraser Valley (n=111)

2%

Q.10) IF VISIT AT LEAST ONCE EVERY TWO MONTHS: How do you usually 
travel to parks or open spaces?
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Maximum Time Would Travel for Outdoor Day Trip

6%Less than 1 hour

Metro Vancouver Fraser Valley

• As more avid park users, the web 
respondents would travel an average of 
two hours if doing a day trip (whereas4%6%

25%

36%

1 hour to less than 2 hours

2 hours to less than 3 hours

two hours if doing a day trip (whereas 
the average was just over an hour 
among the random survey 
respondents).

• While we foun tha r ser e

4%

25%

40%

33%3 hours or longer

A e ge min te 123 2 A e ge min te 122 9

While we found that raser a ey 
residents would travel slightly longer, 
the findings are similar among the on-
line respondents.

• But as found in the random survey, 

31%

Base: Total Metro Vancouver (n=586)
Total Fraser Valley (n=172)

.11  If ou were doin  a da  tri  to artici ate in outdoor recreation  what is 

Average minutes = 123.2 Average minutes = 122.9 males and younger residents will travel 
farther than others.

25

) y g y p p p ,
the maximum amount of time that you would spend to travel to a destination 
or park?



Preferred Landscape or Surroundings

37%

27%

Mountain areas

Wild f t d

Metro Vancouver Fraser Valley

• The on-line survey respondents were more 
inclined than the random respondents to 
prefer mountain areas and wilderness or 

29%

26%27%

11%

7%

5%

Wilderness or forested areas

Ocean or ocean beachfront

Greenways or trails along rivers or dykes

Fresh water lakes or beachfront

forested areas over ocean or ocean waterfront 
areas (as found in the random survey).

26%

6%

8%

16%5%

3%

2%

1%

Fresh water lakes or beachfront

Marshes or wetlands

Rivers

Farming and field areas

16%

4%

4%

1%

9%Miscellaneous landscapes/ surroundings

Base: Total Metro Vancouver (n=586)
Total Fraser Valley (n=172)

8%
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Q.12) When participating in outdoor recreational activities, what type of 
landscape or surroundings do you prefer?



Services/Facilities Important to Park Visitors (Prompted)

Metro Vancouver
(586)

%

Fraser Valley
(172)

%

Washrooms 64 67
Parking 63 63

57 62

• As found in the random survey, washrooms 
are one of the most needed facilities for 
visitors to large or regional parks. There is 
also broad need for:

• Parking
maintained t ailsWell maintained trails 57 62

Maps/ marked trail information 56 65
Garbage cans/ recycle containers 47 58
Clean facilities 32 45
Waterfront/ beaches 20 19
Overnight camping 18 30

• Well maintained trails
• Maps/marked trail  information 
• Garbage cans/recycle containers
• Clean facilities

• As the on-line respondents were provided a 
li t d th d d tWater fountains 17 8

Security/ park patrols 15 24
Picnic area 12 23
Seating areas/ benches 12 17
Swimming area 11 18
BBQ area/ fire pit 7 16

list and the random survey respondents 
were not, direct comparisons in the findings 
are challenging. But it does appear that the 
web respondents are not as in need of 
picnic type facilities (such as a food 
concession)BBQ area/ fire pit 7 16

Showers/ changing rooms 7 9
Children’s playground 6 11
Food concessions 4 6
Disabled/ wheelchair access 4 5
Miscellaneous services/ facilities 10 4

h

concession).
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Nothing 2 4

Q.13) What services or facilities are important for you to have when visiting regional or large 
parks?



Services/Facilities or Information Lacking (Prompted)

Metro Vancouver Fraser ValleyMetro Vancouver
(586)

%

Fraser Valley
(172)

%
Services/Facilities

Well maintained trails 25 27
Washrooms 20 23
Garbage cans/ recycle containers 14 17
Overnight camping 14 19

• Well maintained trails and washrooms, along 
with trail information are the three top areas 
felt to be lacking or inadequate in regional or 
large parks.

1510Clean facilities

2113Security/ park patrols
Overnight camping 14 19

Parking 12 14
Water fountains 10 8

Seating areas/ benches 4 9
Disabled/ wheelchair access 4 5
Food concessions 4 5

• A number also comments on inadequacies of 
garbage cans/recycling containers, overnight 
camping, security, parking, water fountains 
and clean facilities.

• These findings reflect those found in the

23Children’s playground

33Waterfront/ beaches
62Picnic area

53Swimming area

73BBQ area/ fire pit
44Showers/ changing rooms

Food concessions 4 5

Information 29 38

• These findings reflect those found in the 
random survey.

1216Miscellaneous services/ facilities
1420Nothing

33Other

Information 29 38
Maps/ marked trail information 21 32
Services available 8 5
Location of parks 7 9
Hours 5 4
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1420Nothing

Q.14) And what services, facilities or information do you feel is lacking or inadequate in our 
regional or large parks?



QuestionnaireQ



 

 
 

Regional Park Quantitative Survey (B128) 
Web Version 

 
Welcome to Metro Vancouver’s and Fraser Valley Regional District’s outdoor recreation 
survey. Please be assured that all responses are confidential. 
 
First of all, please indicate your gender and age 
A. Gender   
 

Male  

Female  
 
B. Age 
 Under 14 years 
 14 to 17  
 18 to 24  
 25 to 34   
 35 to 44  
 45 to 54  
 55 to 64  
 65 to 74 years  
  75 years or better 
 
Outdoor Recreation Activities 
1. How important is outdoor recreation to you compared to other interests? 

Very important 
 Somewhat important 
 Slightly important 
 Not important at all 
 
2b. Have you participated in the following outdoor recreation activities in the past 12 

months: 
 

Walking or hiking for pleasure or exercise 
Cycling on dykes, flat trails, or groomed trails 
Mountain biking on trails 
Campground camping 
Backpack camping 
Driving motorized off-road vehicles such as ATV’s, motorcycles, snowmobiles 
Nature or wildlife viewing 
Non-motorized boating such as canoes, kayaks, sculls, etc. 
Motorized boating or sailing 
Rock climbing 
Fishing 
Horseback riding 
Outdoor Swimming & beach activities 
Skiing or snowboarding 
Picnicking in small groups such as immediate family and friends 
Picnicking in organized large groups 
Organized field sports such as soccer  
Outdoor events such as concerts, interpretive tours, festivals, etc. 



 

 
 

Regional Park Quantitative Survey (B128) 
Web Version 

 
 
c. FOR EACH LISTED: And approximately how many times in the past 4 weeks have you 

participated in… 
  
 Walking or hiking for pleasure or exercise 

Nature or wildlife viewing 
Cycling on dykes, flat trails, or groomed trails 

 
d. FOR EACH LISTED: And approximately how many times in the past 12 months have 

you participated in...  
 

Mountain biking on trails 
Campground camping 
Backpack camping 
Driving motorized off-road vehicles such as ATV’s, motorcycles, snowmobiles 
Non-motorized boating such as canoes, kayaks, sculls, etc. 
Motorized boating or sailing 
Rock climbing 
Fishing 
Horseback riding 
Outdoor Swimming & beach activities 
Skiing or snowboarding 
Picnicking in small groups such as immediate family and friends 
Picnicking in organized large groups 
Organized field sports such as soccer  
Outdoor events such as concerts, interpretive tours, festivals, etc. 

 
3. Are there any outdoor recreation activities that you plan to start doing or doing more 

often in the next year? 
 
 Insert list 
 
4a. Do you have children under the age of 16 years? 
 
 Yes 
 No SKIP TO Q.6 
 
 b. Do you have children: 
 5 years or under? 
 6 to 10 years of age? 
 11 to 15 years of age? 
 
5a. THOSE WITH CHILDREN 6-10 YRS 
 What type of outdoor recreation activities does your child or children that are 6 to 10 

years of age enjoy? 
 Insert list 
 
5b. THOSE WITH CHILDREN 11-15 YRS: 



 

 
 

Regional Park Quantitative Survey (B128) 
Web Version 

 
 What type of outdoor recreation activities does your child or children that are 6 to 10 

years of age enjoy? 
 Insert list 
 
Outdoor Space Usage Patterns 
 
6. What parks or other open space areas do you tend to use for outdoor recreation 

activities?  
  IF NONE, ASK Q7 AND THEN SKIP TO Q11 
 
 METRO VANCOUVER AREA: 
 AMBLESIDE 
 BELCARRA 
 BOUNDARY BAY 
 BURNABY LAKE 
 CAMPBELL VALLEY 
 CAPILANO RIVER 
 CENTRAL PARK 
 COLONY FARM 
 DEER LAKE 
 DEAS ISLAND 
 IONA BEACH 
 LYNN VALLEY HEADWATERS 
 MOODY PARK 
 PACIFIC SPIRIT PARK/UBC ENDOWMENT LANDS 
 STANLEY PARK 
 SPANISH BANKS 
 TROUT LAKE 
 
 FRASER VALLEY AREA: 
 CASCADIA FALLS 
 CHEAM LAKE  
 DEWDNEY NATURE PARK 
 ISLAND 22 
 NEILSON 
 SUMAS MOUNTAIN 
 THACKER 
 THOMPSON 
 
 SCHOOL PLAYGROUDS 
 SMALL LOCAL PARKS 
 NEIGHBOURHOOD STREETS 
 OCEAN/RIVER FRONTS 
 OTHER: SPECIFY 
 NONE 
 
 



 

 
 

Regional Park Quantitative Survey (B128) 
Web Version 

 
8a. IF LIST PARK/AREA IN Q.6 ASK How frequently do you visit these parks or open spaces 

in the warm weather months?  
 
b. In cold weather months?  
  
 
 More than once a week PROBE: Approximately how many times per week? 
 About once a week 
 2-3 times a month 
 About once a month 
 About once every two months 
 Less often 
 
9. IF VISIT PARKS/AREAS IN Q.8a or b, LESS THAN ONCE A WEEK: What prevents you 

from visiting parks or open spaces more often?  
 
 
 TOO BUSY: PROBE FAMILY COMMITMENTS 
     WORK COMMITMENTS 
     SCHOOL COMMITMENTS 
     OTHER: SPECIFY 
 HEALTH ISSUES/LIMITED MOBILITY 
 HAVE NO ONE TO GO WITH/SINGLE 
 WEATHER 
 NO CAR 
 LACK OF TRANSIT SERVICE 
 TRAVEL DISTANCE/TIME TOO FAR 
 COST 
 DON’T KNOW WHERE TO GO 
 PREFER OTHER ACTIVITIES 
 OTHER: SPECIFY 
 NOTHING 
 
10.IF VISIT AT LEAST ONCE EVERY TWO MONTHS: How do you usually travel to parks or 

open spaces? 
 
 Vehicle 
 Public transit 
 Bike 
 Walk 
 Other 
 
11. If you were doing a day trip to participate in outdoor recreation, what is the maximum 

amount of time that you would spend to travel to a destination or park? 
  
 ___ minutes  ____ hours 
 



 

 
 

Regional Park Quantitative Survey (B128) 
Web Version 

 
12. When participating in outdoor recreational activities, what type of landscape or 

surroundings do you prefer?   
 OCEAN OR OCEAN BEACHFRONT 
 FRESH WATER LAKES OR BEACHFRONT 
 RIVERS 
 MARSHES OR WETLANDS 
 GREENWAYS OR TRAILS ALONG RIVERS OR DYKES 
 WILDERNESS OR FORESTED AREAS 
 MOUNTAIN AREAS 
 FARMING AND FIELD AREAS 
 OTHER: SPECIFY 
 
Regional/Park Awareness and Needs 
 
13. What services or facilities are important for you to have when visiting such parks?   
 
 WASHROOMS 
 WATER FOUNTAINS 
 PARKING 
 PICNIC AREA 
 WATERFRONT/BEACHES 
 SWIMMING AREA 
 CHILDREN’S PLAYGROUND 
 SEATING AREAS/BENCHES 
 FOOD CONCESSIONS 
 OTHER: SPECIFY 
 
14. And what services, facilities or information do you feel is lacking or inadequate in our 

regional or large parks? PROBE: Anything else? PROBE FULLY 
  
 WASHROOMS 
 WATER FOUNTAINS 
 PARKING 
 PICNIC AREA 
 WATERFRONT/BEACHES 
 SWIMMING AREA 
 CHILDREN’S PLAYGROUND 
 SEATING AREAS/BENCHES 
 FOOD CONCESSIONS 
 INFORMATION: Hours 
   Location of parks 
   Services available 
   Other SPECIFY 
 OTHER: SPECIFY 
 



 

 
 

Regional Park Quantitative Survey (B128) 
Web Version 

 
15a. If available in regional or large parks, would you be likely to use: 
 
 Public gardening plots 
 Motorized or off-road vehicle trails 
 Mountain biking trails 
 
b. Do you have a dog? IF YES ASK: 
 If available in regional or large parks, would you be likely to use: 
  Places to walk your dog on-leash 
 Places to walk your dog off-leash 
 
BASIC DATA  
 
We have just a few more questions to ensure we are speaking to a representative group of 
people in the community. 
 
 
B.  What is you marital status? 
 

 Single 
 Married or common-law 

 
C. Are you: ACCEPT MULIPLE RESPONSES 

 Employed: PROBE: Full-time or part-time   
 Unemployed 
 Homemaker and not employed outside the home 
 Retired 
 Or a student 
 
Di. Were you born in Canada or elsewhere? IF ELSEWHERE PROBE 

 Canada 

 Elsewhere: 

 China 

 Europe 

 India/Pakistan 

 Japan 

 Korea 

 Latin/South America 

 Middle East 

 Philippines 

 United States 

 Vietnam 

 Other  



 

 
 

Regional Park Quantitative Survey (B128) 
Web Version 

 
 

E. Other than English, are there any other languages spoken in your home? 

 Only English 
 French 
 Cantonese 
 Farsi 
 Japanese 
 Korean 
 Mandarin 
 Punjabi 
 Spanish 
 Tagalog 
 Other  
 

F. What is the highest level of education you have had the opportunity to complete?  

Less than Grade 12  

Grade 12 graduation  

Technical or vocational school  

University degree or college diploma  

Post-graduate degree  
 
G.  How many years have you lived in Greater Vancouver/ Fraser Valley? 
 
H. Do you have any physical disabilities or health issues that limit your mobility? 
 
 Yes PROBE: Visual or physical?  
   IF PHYSICAL: Do you require wheelchair access? 
 No 
 
I. Which of the following categories best describes your total annual household income 

before taxes? 
 

Less than $60,000   
 Is that:  

Less than $40,000   
 $40,000 to less than $60,000  
Or $60,000 or more  
 Is that:  
 $60,000 to less than $80,000  
 $80,000 to less than $100,000  
 $100,000 or more  
  
  

J. What are the first 3 digits of your postal code? 



 




