Metro Vancouver
Brand Book

Why we
created this
brand book.
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This is a guide for how we
communicate as an organization.
It’s a framework that allows us to
articulate who Metro Vancouver is
and what we want to achieve.
Consistent application of our brand
helps our residents understand not
just ‘what’ we do, but ‘why’ we do it.
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Our Brand
pre-2004

2005

2009

2011
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2017

2020

2021
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2012
A significant gap between our goals and
awareness level.

Only 55% of residents are
aware of Metro Vancouver
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2018
The good news

65% of residents are
aware of the organization
Metro Vancouver.
The not so good news

Only 28% of those can correctly
name at least one area of
responsibility.
Water planning and management and Regional Parks
are the two areas that the public most associates with
our organization.
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Brand Story
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It can be hard for people to understand that the organization that manages
our liquid waste system also provides affordable housing.
But both are vital elements of a livable region.
Building awareness of the range of services Metro Vancouver provides helps
residents understand the key building blocks of a livable region. It helps
residents understand the link between policies and decisions enacted by their
regional government to the things that have a direct impact on their lives.
Having our residents understand the ‘what’ and ‘why’ of our services makes
it easier for Metro Vancouver to meet the goals and objectives of our Board
Strategic Plan. When residents understand the ‘why’ of a decision they are
more likely to support it. When they understand the ‘what’ of a construction
project they are more likely to accept the interruption to their daily routine.
Our brand story is how we communicate who we are and what we do.

Belcarra Regional Park
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Then & Now
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Then
In 1886, Vancouver and Coquitlam Waterworks
were founded.
The mission was clear: to find and deliver a good, reliable
source of water for a growing population.
In 1887, the first sewer was built to carry away the region’s
drain water.
So began a series of investments: clean potable water and
safe management of liquid wastes.

Capilano Waterworks intake under construction. 1908.
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Now
Metro Vancouver extends from Lions Bay to Langley, with 21
municipalities, one electoral area and one Treaty First Nation.
Our range of services has expanded to match the growth and
complexity of our region, to ensure we can adapt to changing
conditions, and to maintain the quality of life our residents expect.
We connect our 23 members so that we work as a federation.
Together we provide the services and solutions that underlie a
livable region.

Coquitlam Town Centre
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Vision
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Our vision.

Metro Vancouver embraces
collaboration and innovation in
providing sustainable regional
services that contribute to a livable
and resilient region and a healthy
natural environment for current and
future generations.

Surrey Bend Regional Park
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Mission
16

Our mission, how we deliver on our vision.

We provide plans for the future.
We deliver and maintain
core services.
And we act as a regional forum.

Annacis Wastewater Treatment Plant
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Tagline
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What we do to deliver on our mission.
We provide:

Services and solutions
for a livable region.

We:

Bring people together
Build regional systems
Plan for the future
Protect our environment
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Delivering
on Our
Mission
20

The services and solutions we
provide protect and strengthen
our quality of life.
• Providing clean, safe drinking water
• Managing wastewater
• Reducing, diverting and managing solid waste
• Protecting nature and connecting people with regional parks
• Improving air quality and reducing greenhouse gas emissions
• Providing affordable housing
• Planning for our region’s future
• Acting as a regional forum

Seymour Capilano Twin Tunnels shotcrete application
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Brand
BrandEssence
Essence
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Brand essence is a brand’s intrinsic nature. It’s constant across all
aspects of an organization.
Metro Vancouver’s brand essence can be summed up by one word:

Vital
vi'tal/'vidl/ adjective
1. necessary, important, life-changing
2. full of life, strength and energy
3. working together on regional issues

Coquitlam Water Treatment Plant
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Metro Vancouver
Is Vital
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The services and solutions we provide
are the foundation of our region’s
economic, ecological and social health.
We don’t stop. We don’t close. Because if
we don’t turn up, people would notice.

Lower Seymour Conservation Reserve
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Vision
Metro Vancouver seeks to achieve what humanity aspires to on a global
basis – the highest quality of life embracing cultural vitality, economic
prosperity, social justice and compassion, all nurtured in and by a
beautiful and healthy natural environment.

Mission
To continue to enhance the services and solutions that protect our health,
well-being and quality of life – the foundation of our livable region.

26

Brand
Hierarchy
Tagline
Services and solutions for a livable region
Essence
Metro Vancouver is VITAL
Vital Work
• Water

• Air Quality and Climate Change

• Regional Parks

• Housing

• Solid Waste

• Regional Employers Services

• Liquid Waste

• Centralized Support Services1

• Regional Planning

• Electoral Area A

Each service area sets clear metrics, targets and deliverables. We prioritize and
plan activities accordingly, to consistently ensure we Deliver On Our Mission

1

Corporate Services, External Relations, Human Resources, Financial Services, Legal and Legislative Services.
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Vital Work
Northwest Langley Wastewater Treatment Plant

29

Brand Guide
30

Brand
Our brand is what people think of
when they hear or see the name Metro Vancouver.
In this guide, you will find information about proper logo usage as well as
information about graphic elements, tone of voice, brand colours, typefaces
and applications.
Consistent use of our brand elements reinforces Metro Vancouver’s
visual identity and builds awareness of our organization. Recognizing our
visual identity across the many aspects of our work helps residents make
connections between our services. This understanding furthers our goal to
protect and strengthen our livable region.
Products that are being designed for public use or communications must go
through the External Relations Department approval process. Through this
process we will identify what design support is needed to ensure the visual
identity for your project is being developed correctly.
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Our Brand Strategy
Consistent Logo
Consistently used logo across all communications

+
Layout
Consistent layout and typography through all Metro Vancouver products
builds awareness and reduces production time

+
Campaigns
Consistent branding visually connects campaigns back to
Metro Vancouver

+
Brand Hierarchy
A visual organization system for Metro Vancouver’s parent brand and
its services

=
Brand Recognition
Standardized visual language increases recognition across our services
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Logo
Our logo is composed of three elements:
WORDMARK

SYMBOL

TAGLINE

The first version of our current logo was created in 2005 when we were the Greater
Vancouver Regional District. Since then, it has undergone a number of revisions.
The primary element of our branding is the wordmark. Our wordmark provides a
simple, yet strong, visual symbol of our organization. It can be easily reversed and
stands out in a cluttered visual environment.
The symbol depicts the land, air and water we work so hard to protect and
enhance and reflects the corporate colours.
The symbol is always used in conjunction with our tagline. Together they are
called the ‘tagline signature.’
Developing branded material will nearly always involve our design team. In cases
where a logo needs to be used without design team input the ‘locked logo’
should be used.

LOCKED LOGO
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Secondary Tagline

Together we Make Our Region Strong is the core idea and primary message,
“Together” and “Strong” being the essence, “Strength” being our primary
objective (the take-home message).
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‘the logo shape is inspired by the strength of a bolt,
reinforced by the power of partnership
(two overlapping bolts / intersection)

In 2020 we added a secondary tagline ‘together we make our region strong’ and at
the 2021 PNE debuted a badge version of the tagline to communicate the ethic of
collaboration and the goal of resilience that are the foundation of all our work.
This tagline is used for communications materials for the general public and
in contexts where there is an element of collaboration or cooperation in the
communications material it is applied to.
Visually the primary logo is always the wordmark which carries the Metro Vancouver
brand across all of our products.
Depending on the context the TWMORS lockup or badge will be applied to most
public facing materials.
The ‘services and solutions’ lockup is used for corporate products such as
management plans or inter-governmental communications.
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Colour Palette
MV Extended Palette

Middle ring
is Core Palette
identifying service area only
We have developed an extended colour palette that
builds
onrestricted
our tosub-brand
colours. It offers a full spectrum of selected colours for use with the Metro
Vancouver brand.

The ring, highlighted in white on the
colour wheel, indicates the Sub-brand
Core Palette. This set of colours, is
“hue restricted” and will be used for
identifying a specific service area. The
other shades that are slightly darker or
slightly lighter are considered “open
use” as a secondary palette. Please
inquire with the design team for more
detailed information.

MV Core Palette: Hue Restricted to Service ID

Regional
Planning

Housing

Electoral
Area A

Indigenous
Relations

Regional
Parks

Labour
Relations

Air Quality

MV Core Palette: Hue Restricted to Service ID

Water

Regional
Governance

Solid Waste

Liquid Waste

MV Extended Palette: Open use
Dark

Mid

Light

Screen
RED

ORG

YEL

OLV

GRN

Neutral Grey
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BLUE

SLATE

SEPIA

Brand Themes and Visual Hierarchy
Neutral Brand Theme
At the Corporate level our visual identity comprises our wordmark and tagline
signature. Depending on the application these may appear as two separate elements
on the page or as a single lockup.

LOCKED LOGO

SERVICES AND SOLUTIONS FOR A LIVABLE REGION

Corporate Level Theme
The Corporate colour palette uses the blues and greens from our symbol.
MV CORPORATE BLUE

MV LT BLUE

MV PARKS GREEN

CMYK 87-58-6-0

CMYK 42-18-3-0

CMYK 75-4-100-0

MV MID BLUE

MV DARK BLUE REVERSE

CMYK 87-58-6-20

CMYK 87-58-6-40
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Corporate Theme

Loren Ipsem
Dolor Sit Amet
December 00 & 00, 2017
Site Detail Sub-head

Board Strategic
Planning Workshop
February 24 & 25, 2017
Harrison Hot Springs Resort
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Lorem Ipsen Dolor
2017

Corporate Theme

39

2017 Disposal Rates
North Shore Transfer Station

Garbage

Lorem ipsum dolor sit amet, consectetur adipiscing elit. In tellus ante, imperdiet euismod diam eu,

COST / TONNE

Under 1 tonne

(Max $117/load)

$133

1 – 9 tonne

(Max $725/load)

$112
$80

9 tonnes or more

luctus mattis purus. Praesent massa enim, condimentum sagittis venenatis eget, ullamcorper ut sem.
MINIMUM FEE

Maecenas eu pulvinar orci. Nullam sit amet lobortis justo. Ut at nibh non libero eleifend feugiat. Donec
vitae lorem in nulla vestibulum gravida sit amet id nisl. Aliquam diam urna, commodo convallis

Peak Hours

interdum ac, consequat facilisis lectus. Nam pellentesque tellus sed sapien vestibulum condimentum.

Does not apply on Statutory holidays

Mauris sagittis at sem eget aliquet. Nulla sit amet quam lacinia, dignissim tellus sed, cursus metus.
Etiam a vulputate leo. Cras quis metus ut urna venenatis pulvinar. Aliquam volutpat mi eget mauris

(10 am - 2 pm weekdays)

$15

ultrices convallis.

Providing
Regional
Leadership

$25

Non-Peak Hours

COST / TONNE

Lorem ipsum dolor sit amet, consectetur adipiscing elit. In tellus ante, imperdiet euismod diam eu,
luctus mattis purus. Praesent massa enim, condimentum sagittis venenatis eget, ullamcorper ut sem.
Maecenas eu pulvinar orci. Nullam sit amet lobortis justo. Ut at nibh non libero eleifend feugiat. Donec
vitae lorem in nulla vestibulum gravida sit amet id nisl. Aliquam diam urna, commodo convallis
interdum ac, consequat facilisis lectus. Nam pellentesque tellus sed sapien vestibulum condimentum.
Mauris sagittis at sem eget aliquet. Nulla sit amet quam lacinia, dignissim tellus sed, cursus metus.
Etiam a vulputate leo. Cras quis metus ut urna venenatis pulvinar. Aliquam volutpat mi eget mauris

Gypsum

(Min $15)

$150

Green Waste

(Min $10)

$95

Clean Wood

(Min $10)

Mattresses

(Max 4 Units)

$95
$15/unit

ultrices convallis.
Mauris sagittis at sem eget aliquet. Nulla sit amet quam lacinia, dignissim tellus sed, cursus metus.
Etiam a vulputate leo.

Unsecured loads 50% surcharge (up to $50) –
Effective July 2017.

Lorem Ipsum
SERVICES AND SOLUTIONS FOR A LIVABLE REGION

Lorem Ipsum Dolor Sit Amet

$5/load transaction fee is applied to garbage and
gypsum. Minimum and maximum fees include
the trancation fee.

4730 Kingsway, Burnaby, BC, Canada, V5H 0C6
t. 604.432.6200

Lorem ipsum dolor sit amet non sequir acus ipsum dolor sit
amet non sequir acus ipsum dolor sit amet non sequir acus.

Payment Cash, VISA, MasterCard, Debit.
Non-account customer charges are rounded to
the nearest dollar.
More information: visit metrovancouver.org
or call 604-681-5600

4730 Kingsway,
4730 Kingsway, Burnaby, BC, Canada V5H 0C6 | 604-432-6200 | metrovancouver.org
Burnaby, BC
Metro Vancouver Regional District | Greater Vancouver Water District | Greater Vancouver Sewerage and Drainage District | Metro Vancouver Housing Corporation
V5H 0C6

SERVICES AND SOLUTIONS FOR A LIVABLE REGION

Lorem ipsum dolor sit
amet, consectetur
adipiscing elit. Donec
sit amet sagittis mauris.
Nullam lorem urna,
rutrum ut elit eget,
euismod fringilla nisl.

Lorem
Ipsem Dolor
Sit Amet
Lorem Ipsum Dolor Sit Amet
Lorem ipsum dolor sit amet non sequir acus ipsum dolor sit
amet non sequir acus ipsum dolor sit amet non sequir acus.

Lorem Ipsum
Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Donec sit amet sagittis mauris.
Nullam lorem urna, rutrum ut elit eget, euismod
fringilla nisl. Nullam laoreet libero nec dui luctus
vulputate. Ut maximus dolor et enim scelerisque
ultrices. Praesent in lorem eros.
Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Donec sit amet sagittis mauris.
Nullam lorem urna, rutrum ut elit eget, euismod
fringilla nisl. Nullam laoreet libero nec dui luctus
vulputate. Ut maximus dolor et enim scelerisque
ultrices. Praesent in lorem eros.
Lorem Ipsum

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Donec sit amet sagittis mauris.
Nullam lorem urna, rutrum ut elit eget, euismod
fringilla nisl. Nullam laoreet libero nec dui luctus
vulputate. Ut maximus dolor et enim scelerisque
ultrices. Praesent in lorem eros.
Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Donec sit amet sagittis mauris.
Nullam lorem urna, rutrum ut elit eget, euismod
fringilla nisl. Nullam laoreet libero nec dui luctus
vulputate. Ut maximus dolor et enim scelerisque
ultrices. Praesent in lorem eros.
Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Donec sit amet sagittis mauris.
Nullam

et enim scelerisque ultrices. Praesent in lorem
eros.
Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Donec sit amet sagittis mauris.
Nullam lorem urna, rutrum ut elit eget, euismod
fringilla nisl. Nullam laoreet libero nec dui luctus
vulputate. Ut maximus dolor et enim scelerisque
ultrices. Praesent in lorem eros.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec sit amet sagittis mauris. Nullam lorem urna, rutrum ut elit eget, euismod fringilla nisl. Nullam laoreet libero
nec dui luctus vulputate. Ut maximus dolor

Lorem Ipsum
Dolor Sit

Facilities
Tour
SERVICES AND SOLUTIONS FOR A LIVABLE REGION

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Donec sit amet sagittis
mauris. Nullam lorem urna, rutrum ut elit
eget, euismod fringilla nisl. Nullam laoreet
libero nec dui luctus vulputate. Ut maximus
dolor et enim scelerisque ultrices. Praesent
in lorem eros.

Lorem
Ipsem
Dolor
Sit Amet
SERVICES AND SOLUTIONS FOR A LIVABLE REGION

SERVICES AND SOLUTIONS FOR A LIVABLE REGION
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Service Level Theme
In order to reflect the diversity of our work we have developed sub-branding
for our services. Application of this sub-brand depends on the circumstances
but will be evident in publications such as management plans. Generally for
more public-oriented communications we will use the Metro Vancouver
parent brand.
CORPORATE
For the sub-brand the service area is incorporated into the wordmark as a
header. Typically the tagline signature will appear as a separate element on
the bottom of the publication. The decision to sub-brand a particular product
WATER
will be made on a case-by-case basis and is decided as part of the External
Relations Department approval process.

SO

HO

AI

LIQUID WASTE

REGIONAL PARKS

EL

Fall 2016
Program
Guide

REGIONAL PARKS

REGIONAL PLANNING

RegisterREGIONAL PARKS
Online: www.metrovancouveronline.org
(use four-digit barcode 0000 )

Music in the Park |

Unless otherwise noted

Info

REGIONAL PARKS

RE

Events

Registration opens Aug 16

Call: 604-432-6359

all ages

CaPIlaNO RIVeR RegIONal PaRK

DeRBY ReaCH RegIONal PaRK

Bring a picnic and enjoy live music, art demonstrations,
children’s activities and a nature-inspired art gallery
set against the stunning backdrop of the North Shore
mountains and Capilano Reservoir.

Sample a variety of apples, try your hand at
old-fashioned chores, and enjoy fiddlers,
artists and historians.

Info: 604-224-5739 or www.nvartscouncil.ca

Program details, locations
& registration info:

Presented with North Vancouver Community Arts Council.

www.metrovancouveronline.org
(search by barcode, category or date)

Coho Walk |

Presented with Coho Society.
$2 per person, $6 per family, free for children 6 and under.
Proceeds go to salmon enhancement projects.

Country Celebration |

Ask for the e-version
of Check it Out!

Sml_RP w/year
Use in conjuction with
MV Branding

RP w/o year
Use in conjuction with
MV Branding

Vancouver

C E L E B R AT I N G 5 0 Y E A R S O F R E G I O N A L PA R K S

Step into nature, take a deep breath of fresh forest air and let your
body relax. Awaken your senses and experience the Japanese
practice of forest bathing in this urban park oasis. Ideal for university
students looking to relieve exam stress.
ALL AGES
FREE, registration required
Online: www.metrovancouveronline.org (use barcode 7621)
Call: 604-432-6359

by the numbers – 2017

Kanaka Connections |
World Rivers Day

all ages

Sun, Sept 25, 11 am – 3 pm

by thefor
Numbers
2016
Caring
the–Air
KaNaKa CReeK RegIONal PaRK

MV/RP
Stand alone w/o year

2017

Presented with Kanaka Education and Environmental
C EPartnership
L E B R ATSociety.
I N G 5 0 Y E A R S O F R E G I O N A L PA R K S
Sml_RP w/year
Use in conjuction with
MV Branding

RP w/o year
Use in conjuction with
MV Branding

FREE

Return of the Salmon |

all ages

Sun, Oct 23, 11 am – 3 pm
KaNaKa CReeK RegIONal PaRK

Witness the heroic journey of salmon returning
home to spawn in Kanaka Creek. Displays,
games and fisheries experts on-site.
Meet at fish fence located on 240th St, north of
Lougheed Hwy, Maple Ridge.
Info: 604-530-4983
Presented with Kanaka Education and Environmental
Partnership Society.
FREE

Celebrate World Rivers Day with canoe tours,
children’s activities and stewardship displays.
Allow 1.5 hours to complete.
Meet at riverfront south of Lougheed Hwy and
River Rd, Maple Ridge.

RP w/year
Use in conjuction with
MV Branding

ages 6+

Sat, Oct 22, 11 am – 2 pm

Meet at Burnaby Lake Nature House, 4519 Piper Ave.

$3 per youth/adult, $2 per child (7-12), free for
children 6 and under and adults 65+

Sml_MV/RP
Stand alone w/ year
Pin

FREE

CaMPBell ValleY RegIONal PaRK

Visits, Visitor Services
& Volunteering
MV/RP
Stand alone w/year

Presented with Bowen Heritage.

Critter Capers: The Case |
of the Mysterious Mess

Sat, Sept 17 & Sun, Sept 18, 10 am – 4 pm

Info: 604-530-4983 or www.metrovancouver.org
(search ‘country celebration’)

Visits, Visitor Services
& Volunteering

Info: www.bowenheritage.org

Use your detective skills to gather clues and
discover who left a mess on the forest floor.
Allow 1 hour to complete the case.

Look for event signs at 200th St and 8th Ave, Langley.

Thu, April 11, 2019 | 2 – 4 pm

Meet at Davies Orchard, a 100 m walk from ferry terminal.

BURNaBY laKe RegIONal PaRK

all ages

Celebrate country living and nature. Enjoy live music
featuring Juno nominee Ginalina, roving performers,
dancers, horse-drawn wagon rides, a straw maze, food
trucks and a vibrant marketplace. Bring your own mug
and shopping bag.

0000000
3436632

RP w/year
Use in conjuction with
MV Branding

Forest Bathing

Email: checkitout@metrovancouver.org

Metro Vancouver
4330 Kingsway
Burnaby, B.C. V5H 4G8

MV/RP
Stand alone w/o year

all ages

CRIPPeN RegIONal PaRK

Info: 604-224-5739 or www.cohosociety.com/coho-walk

Sml_MV/RP
Stand alone w/ year
Pin

FREE

Taste crunchy heritage apples, buy a homemade
pie, and tour the Orchard Heritage Museum.

CaPIlaNO RIVeR RegIONal PaRK

Celebrate the return of spawning salmon. Walk along
rainforest trails and enjoy local performers and nature
stations. Start at Cleveland Dam, hike a 4 km loop or
walk 8.5 km to the Coho Festival at Ambleside Park.
Park for free at Park Royal and take a shuttle to Cleveland
Dam starting at 9:30 am, or park at Cleveland Dam.

MV/RP
Stand alone w/year

Presented with Derby Reach/Brae Island Parks Association.

Sun, Oct 9, 11 am – 2 pm

all ages

Sun, Sept 11, 10 am – 2 pm

Sign up

Meet at Heritage Area on Allard Cres, north of
96th Ave, 4 km west of Fort Langley.

Bowen Island Applefest |

FREE

www.metrovancouver.org
(search ‘regional parks’)

all ages

Sat, Oct 1, 11 am – 2 pm

Meet at the grassy area near Cleveland Dam parking lot.
Parking is limited. Please leave pets at home.

Park maps, directions,
& accessibility info:

Heritage Apple Day |

Labour Day, Mon, Sept 5, noon – 5 pm

FREE

2017
Regional Parks
50th Anniversary!
Stay tuned to find out about the fun
and exciting celebrations happening
next year in regional parks.

1

16-199_ER_CIO Fall 2016v1f.indd 1

2016-07-29 3:40 PM
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Campaigns

ONE HOUR A WEEK
IS ALL YOU NEED
FOR A HEALTHY LAWN.
metrovancouver.org

Campaigns incorporate the Metro Vancouver wordmark into the creative.
The preferred location is upper-left corner and the wordmark can be used in black
or reverse.
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Campaign Posters

DON’T

FLUSH

US!

The only things that are okay to flush down the toilet are pee, poo and toilet
paper. Anything else wreaks havoc on our sewer system. Find out why:

unflushables.ca
To keep your apples fresh for longer,
store them in a loosely sealed bag in your fridge.

WIPES · PAPER TOWELS · MEDICATIONS · HAIR
TAMPONS + APPLICATORS · FLOSS · CONDOMS

LoveFoodHateWaste.ca

Social Media
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Visual Brand Architecture

Corporate Level Theme
2017 Disposal Rates
North Shore Transfer Station

Garbage

Lorem Ipsum
Dolor Sit

COST / TONNE

Under 1 tonne

(Max $117/load)

1 – 9 tonne

(Max $725/load)

$133
$112

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Donec sit amet sagittis
mauris. Nullam lorem urna, rutrum ut elit
eget, euismod fringilla nisl. Nullam laoreet
libero nec dui luctus vulputate. Ut maximus
dolor et enim scelerisque ultrices. Praesent
in lorem eros.

$80

9 tonnes or more

Lorem ipsum dolor sit amet, consectetur adipiscing elit. In tellus ante, imperdiet euismod diam eu,
luctus mattis purus. Praesent massa enim, condimentum sagittis venenatis eget, ullamcorper ut sem.

MINIMUM FEE

Maecenas eu pulvinar orci. Nullam sit amet lobortis justo. Ut at nibh non libero eleifend feugiat. Donec
vitae lorem in nulla vestibulum gravida sit amet id nisl. Aliquam diam urna, commodo convallis

Peak Hours

interdum ac, consequat facilisis lectus. Nam pellentesque tellus sed sapien vestibulum condimentum.
Mauris sagittis at sem eget aliquet. Nulla sit amet quam lacinia, dignissim tellus sed, cursus metus.
Etiam a vulputate leo. Cras quis metus ut urna venenatis pulvinar. Aliquam volutpat mi eget mauris

(10 am - 2 pm weekdays)

Does not apply on Statutory holidays

$25

Non-Peak Hours

$15

ultrices convallis.

Providing
Regional
Leadership

COST / TONNE

Gypsum

Lorem ipsum dolor sit amet, consectetur adipiscing elit. In tellus ante, imperdiet euismod diam eu,
luctus mattis purus. Praesent massa enim, condimentum sagittis venenatis eget, ullamcorper ut sem.

Green Waste

Maecenas eu pulvinar orci. Nullam sit amet lobortis justo. Ut at nibh non libero eleifend feugiat. Donec
vitae lorem in nulla vestibulum gravida sit amet id nisl. Aliquam diam urna, commodo convallis

Clean Wood

interdum ac, consequat facilisis lectus. Nam pellentesque tellus sed sapien vestibulum condimentum.

Mattresses

Mauris sagittis at sem eget aliquet. Nulla sit amet quam lacinia, dignissim tellus sed, cursus metus.
Etiam a vulputate leo. Cras quis metus ut urna venenatis pulvinar. Aliquam volutpat mi eget mauris

$150

(Min $15)

$95

(Min $10)

$95

(Min $10)
(Max 4 Units)

Facilities
Tour

Lorem
Ipsem
Dolor
Sit Amet

$15/unit

ultrices convallis.

SERVICES AND SOLUTIONS FOR A LIVABLE REGION

$5/load transaction fee is applied to garbage and
gypsum. Minimum and maximum fees include
the trancation fee.

Mauris sagittis at sem eget aliquet. Nulla sit amet quam lacinia, dignissim tellus sed, cursus metus.
Etiam a vulputate leo.

Unsecured loads 50% surcharge (up to $50) –
Effective July 2017.

Lorem Ipsum
SERVICES AND SOLUTIONS FOR A LIVABLE REGION

Lorem Ipsum Dolor Sit Amet

SERVICES AND SOLUTIONS FOR A LIVABLE REGION

Payment Cash, VISA, MasterCard, Debit.
Non-account customer charges are rounded to
the nearest dollar.

4730 Kingsway, Burnaby, BC, Canada, V5H 0C6
t. 604.432.6200

Lorem ipsum dolor sit amet non sequir acus ipsum dolor sit
amet non sequir acus ipsum dolor sit amet non sequir acus.

SERVICES AND SOLUTIONS FOR A LIVABLE REGION

More information: visit metrovancouver.org
or call 604-681-5600

4730 Kingsway,
BC

4730 Kingsway, Burnaby, BC, Canada V5H 0C6 | 604-432-6200 |metrovancouver.org
Burnaby,

SERVICES AND SOLUTIONS FOR A LIVABLE REGION

V5H 0C6

Metro Vancouver Regional District | Greater Vancouver Water District | Greater Vancouver Sewerage and Drainage District | Metro Vancouver Housing Corporation

Lorem ipsum dolor sit
amet, consectetur
adipiscing elit. Donec
sit amet sagittis mauris.
Nullam lorem urna,
rutrum ut elit eget,
euismod fringilla nisl.

Lorem
Ipsem Dolor
Sit Amet

Lorem Ipsum
Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Donec sit amet sagittis mauris.
Nullam lorem urna, rutrum ut elit eget, euismod
fringilla nisl. Nullam laoreet libero nec dui luctus
vulputate. Ut maximus dolor et enim scelerisque
ultrices. Praesent in lorem eros.
Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Donec sit amet sagittis mauris.
Nullam lorem urna, rutrum ut elit eget, euismod
fringilla nisl. Nullam laoreet libero nec dui luctus
vulputate. Ut maximus dolor et enim scelerisque
ultrices. Praesent in lorem eros.

Lorem Ipsum Dolor Sit Amet
Lorem ipsum dolor sit amet non sequir acus ipsum dolor sit
amet non sequir acus ipsum dolor sit amet non sequir acus.

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Donec sit amet sagittis mauris.
Nullam lorem urna, rutrum ut elit eget, euismod
fringilla nisl. Nullam laoreet libero nec dui luctus
vulputate. Ut maximus dolor et enim scelerisque
ultrices. Praesent in lorem eros.
Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Donec sit amet sagittis mauris.
Nullam lorem urna, rutrum ut elit eget, euismod
fringilla nisl. Nullam laoreet libero nec dui luctus
vulputate. Ut maximus dolor et enim scelerisque
ultrices. Praesent in lorem eros.
Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Donec sit amet sagittis mauris.
Nullam

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Donec sit amet sagittis mauris.
Nullam lorem urna, rutrum ut elit eget, euismod
fringilla nisl. Nullam laoreet libero nec dui luctus
vulputate. Ut maximus dolor et enim scelerisque
ultrices. Praesent in lorem eros.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec sit amet sagittis mauris. Nullam lorem urna, rutrum ut elit eget, euismod fringilla nisl. Nullam laoreet libero
et enim scelerisque ultrices. Praesent in lorem eros.
nec dui luctus vulputate. Ut maximus dolor

Lorem Ipsum

Service Level Theme
SOLID WASTE

REGIONAL PARKS

HOUSING

REGIONAL PARKS

Fall 2016
Program
Guide

¼ CUP

Register
Registration opens Aug 16

Events

For the best cleaning
performance ¼ cup
of detergent is all
you need

Online: www.metrovancouveronline.org
(use four-digit barcode 0000 )
Call: 604-432-6359
Unless otherwise noted

Info

Music in the Park |

all ages

Labour Day, Mon, Sept 5, noon – 5 pm

Info: 604-224-5739 or www.nvartscouncil.ca

www.metrovancouveronline.org
(search by barcode, category or date)

Presented with North Vancouver Community Arts Council.

Email: checkitout@metrovancouver.org

$2 per person, $6 per family, free for children 6 and under.
Proceeds go to salmon enhancement projects.

Country Celebration |

FREE

Critter Capers: The Case |
of the Mysterious Mess

ages 6+

Use your detective skills to gather clues and
discover who left a mess on the forest floor.
Allow 1 hour to complete the case.
Meet at Burnaby Lake Nature House, 4519 Piper Ave.

all ages

$3 per youth/adult, $2 per child (7-12), free for
children 6 and under and adults 65+

Kanaka Connections |
World Rivers Day

•

Sat, Oct 22, 11 am – 2 pm
BURNaBY laKe RegIONal PaRK

Sat, Sept 17 & Sun, Sept 18, 10 am – 4 pm

Info: 604-530-4983 or www.metrovancouver.org
(search ‘country celebration’)

0000000
3436632

all ages

Meet at Davies Orchard, a 100 m walk from ferry terminal.
Info: www.bowenheritage.org
Presented with Bowen Heritage.

CaMPBell ValleY RegIONal PaRK

Celebrate country living and nature. Enjoy live music
featuring Juno nominee Ginalina, roving performers,
dancers, horse-drawn wagon rides, a straw maze, food
trucks and a vibrant marketplace. Bring your own mug
and shopping bag.
Look for event signs at 200th St and 8th Ave, Langley.

all ages

Sun, Sept 25, 11 am – 3 pm
KaNaKa CReeK RegIONal PaRK

Metro Vancouver
4330 Kingsway
Burnaby, B.C. V5H 4G8

FREE

CRIPPeN RegIONal PaRK

Taste crunchy heritage apples, buy a homemade
pie, and tour the Orchard Heritage Museum.

Park for free at Park Royal and take a shuttle to Cleveland
Dam starting at 9:30 am, or park at Cleveland Dam.
Info: 604-224-5739 or www.cohosociety.com/coho-walk

Ask for the e-version
of Check it Out!

Presented with Derby Reach/Brae Island Parks Association.

Sun, Oct 9, 11 am – 2 pm

all ages

CaPIlaNO RIVeR RegIONal PaRK

Celebrate the return of spawning salmon. Walk along
rainforest trails and enjoy local performers and nature
stations. Start at Cleveland Dam, hike a 4 km loop or
walk 8.5 km to the Coho Festival at Ambleside Park.

Presented with Coho Society.

Sign up

Meet at Heritage Area on Allard Cres, north of
96th Ave, 4 km west of Fort Langley.

Bowen Island Applefest |

FREE

Coho Walk |

Sun, Sept 11, 10 am – 2 pm

Park maps, directions,
& accessibility info:
www.metrovancouver.org
(search ‘regional parks’)

all ages

DeRBY ReaCH RegIONal PaRK

Sample a variety of apples, try your hand at
old-fashioned chores, and enjoy fiddlers,
artists and historians.

Meet at the grassy area near Cleveland Dam parking lot.
Parking is limited. Please leave pets at home.

Program details, locations
& registration info:

Heritage Apple Day |
Sat, Oct 1, 11 am – 2 pm

CaPIlaNO RIVeR RegIONal PaRK

Bring a picnic and enjoy live music, art demonstrations,
children’s activities and a nature-inspired art gallery
set against the stunning backdrop of the North Shore
mountains and Capilano Reservoir.

FREE

Return of the Salmon |

all ages

MV/RP
Stand alone w/year

Meet at riverfront south of Lougheed Hwy and
River Rd, Maple Ridge.

FREE

MV/RP
Stand alone w/o year
MV/RP
Stand alone w/year

Sml_MV/RP
Stand alone w/ year
Pin

MV/RP
Stand alone w/o year

RP w/year
Use in conjuction with
MV Branding

Sml_RP w/year
Use in conjuction with
MV Branding

RP w/o year
Use in conjuction with
MV Branding

KaNaKa CReeK RegIONal PaRK

Witness the heroic journey of salmon returning
home to spawn in Kanaka Creek. Displays,
games and fisheries experts on-site.

Here’s the Dirt

C E L E B R AT I N G 5 0 Y E A R S O F R E G I O N A L PA R K S

Meet at fish fence located on 240th St, north of
Lougheed Hwy, Maple Ridge.

RP w/year
Use in conjuction with
MV Branding

Info: 604-530-4983

Sml_RP w/year
Use in conjuction with
MV Branding

RP w/o year
Use in conjuction with
MV Branding

Presented with Kanaka Education and Environmental
Partnership Society.
FREE

Visits, Visitor Services
& Volunteering

2017
Regional Parks
50th Anniversary!
Stay tuned to find out about the fun
and exciting celebrations happening
next year in regional parks.

1

16-199_ER_CIO Fall 2016v1f.indd 1

Sml_MV/RP
Stand alone w/ year
Pin

Sun, Oct 23, 11 am – 3 pm

Celebrate World Rivers Day with canoe tours,
children’s activities and stewardship displays.
Allow 1.5 hours to complete.

Presented with Kanaka Education and Environmental
Partnership Society.

REGIONAL PARKS

4
3
2
1

by the numbers – 2017

Backyard
Composting
FIND OUT HOW EASY IT IS —
WE CAN SHOW YOU HOW!
A simple, inexpensive way to reduce your garbage
and make great soil for your garden.

2016-07-29 3:40 PM

•

iquid detergent is recommended for
L
best cleaning performance – look for this
symbol when buying detergent
If using powdered detergent, please
put detergent directly into the washer
with clothing

C E L E B R AT I N G 5 0 Y E A R S O F R E G I O N A L PA R K S

•

Load clothes loosely

Visits, Visitor Services
& Volunteering
by the numbers – 2017

Visits, Visitor Services
& Volunteering
by thefor
Numbers
2016
Caring
the–Air
MV/RP
Stand alone w/year

Sml_MV/RP
Stand alone w/ year
Pin

MV/RP
Stand alone w/o year

RP w/year
Use in conjuction with
MV Branding

Sml_RP w/year
Use in conjuction with
MV Branding

RP w/o year
Use in conjuction with
MV Branding

2017

C E L E B R AT I N G 5 0 Y E A R S O F R E G I O N A L PA R K S

SERVICES AND SOLUTIONS FOR A LIVABLE REGION
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Campaign Level Theme

To keep your apples fresh for longer,
store them in a loosely sealed bag in your fridge.
LoveFoodHateWaste.ca

DON’T

FLUSH

US!

The only things that are okay to flush down the toilet are pee, poo and toilet
paper. Anything else wreaks havoc on our sewer system. Find out why:

unflushables.ca
WIPES · PAPER TOWELS · MEDICATIONS · HAIR
TAMPONS + APPLICATORS · FLOSS · CONDOMS

45

PowerPoint Presentations
Every year Metro Vancouver creates hundreds of presentations on almost
every aspect of our organization. These presentations play a big role in
building an impression of our organization.
The PowerPoint template is designed to provide a consistent look and feel to
presentations about Metro Vancouver services and solutions. It is updated on
a regular basis with new corporate slides and refinements.
The template is in 16:9 format with a grey background and has been designed
to work in a wide variety of conditions.
A collection of slide layouts and corporate slides come with the template. The
base structure of the template allows for customization.
PowerPoints are developed by the presenter and then go through a review
and, if necessary, a revision process by the External Relations Department
design team. Requests for graphics should be made in advance of
the PowerPoint review process; this includes adapting Excel graphs or
spreadsheet data.

46
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Photography
The framework for our visual identity rests upon a few standard elements that
are displayed in a consistent manner across all our communications materials.
The logo.
The sub-brand.
The tagline.
These elements ensure that people can see that our various services are
connected.
The diversity of our services is portrayed through photography. The
photos we choose should reflect the dynamic, forward looking and vital
characteristics of our organization.
As a general rule we avoid using stock photography. By stock photography
we mean staged shots that are used to illustrate general concepts such as
‘people working together’ or ‘enthusiasm.’
Photographs used in our publications and presentations should be authentic
and depict our services, our employees and our infrastructure.
Choose high-resolution photos that are well composed and professional but
always choose authentic content over generic stock shots.
Whenever possible photographs should be labelled with, at minimum, the
location and facility. There may be times when additional detail will provide
important information and should be included.
For example:
• Belcarra Regional Park
• UV Treatment Unit, Coquitlam Water Treatment Plant

48

Don’t
Use generic photography that is too posed or trendy in tone.

Do
Use strong photos that illustrate our services or employees.

49

Tone of Voice
Tone of voice isn’t what we say but how we say it. It’s the
language we use, the way we construct sentences, the
sound of our words and the personality we communicate.
Metro Vancouver communicates across a wide range of mediums from social media
posts to management plans. Each medium has its own unique demands and the tone
of voice changes to fit.
Our tone of voice is inspired by our values, personality and brand essence. We speak
with one tone of voice but may dial up and dial down certain attributes given the
conversation and audience.
There are some key aspects to the tone of our communications that are constant.
We are:
clear - we define clear goals and get things done to a consistently high standard.
factual - we are an evidence-based organization that strives to be as
accurate and informed as possible.
optimistic - we believe that we can find solutions to the challenges
facing us as a region
inclusive - we believe collaboration makes us stronger and makes our
decisions better.

50

Personality
It may seem strange to think of an organization as having a personality but every major
brand carries a set of associations that can be called their ‘personality.’ It can be useful to
think of our personality as we develop different communications. There are three different
aspects to the work we do that lead to three different personality types.

When we think about and plan for the future we are VISIONARIES
When we define clear goals and get things done to a consistently
high standard, we are MAKERS
When we reflect and collaborate with others to generate ideas and solutions
we are CONNECTORS

51

Places to apply tone of voice.
Each of the examples below employs a distinct tone of voice and they all share
the same core values of clarity, optimism, accuracy and inclusivity. Consider your
audience when choosing a tone of voice.
Publications
Formal, concise, detailed and as clear and easy to understand as possible.
Presentations
The PowerPoint template creates a standard for the organization and will help
shape the visual aspect of your presentation. Your own personal style will shape
your tone of voice. Remember to consider your audience.
Management Plans
Formal documents where the more visionary aspects of our personality comes
through. Clarity of language is essential.
Social Media
A less formal, friendly tone of voice. Social media allows for more playful,
enthusiastic language at times, but it is always accurate and informed.
Media Releases
Precise, straightforward language that connects actions to Metro Vancouver goals
and objectives.
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Notes
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